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Over 20 Million Consolidator Net Fares Plus Non-Capped Commissions
for F, C & Y Class Published Fares Worldwide!
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GTT is celebrating 26 years of
Professional & Reliable Services.

VIRGIN ATLANTIC AIRWAYS
WINTER COMMISSION SPECIAL

FLY VIRGIN ATLANTIC AIRWAYS
FROM: JFK, EWR, BOS, IAD, MIA, LAX & SFO

TO: LONDON HEATHROW
FROM: MCO & LAS – TO: LONDON GATWICK

w w w . g t t g l o b a l . c o m

AApppplliiccaabbllee  CCllaasssseess
Upper Class Premium Economy Economy
J / D / R / Z W / S / K Y / B /L /M /Q / X / N

17% 13% 7%

13% 13% 7%

13% 13% 7%

AApppplliiccaabbllee  CCllaasssseess
Upper Class Premium Economy Economy

J / D W Y  / B L / M / Q / X

17% 17% 17% 12%

AApppplliiccaabbllee  CCllaasssseess**
Upper Class Premium Economy Economy

D / Z K B L / M / Q / X

13% 13% 13% 7%

17% 13% 13% 7%

AApppplliiccaabbllee  RRoouutteess

BETWEEN LAX-SFO-IAD & 
LON-ACC-DXB-DEL-NBO-LOS-JNB-CPT-NRT-HKG-PVG-SYD

BETWEEN JFK-EWR-BOS-MIA-MCO-LAS & 
LON-ACC-DXB-DEL-NBO-LOS-JNB-CPT-NRT-HKG-PVG-SYD

LAS to MAN and All VS Network Worldwide

AApppplliiccaabbllee  RRoouutteess  ttoo  LLHHRR  ffrroomm::

EWR (VS 17/18 ONLY)

AApppplliiccaabbllee  RRoouutteess  ttoo  LLHHRR  ffrroomm::

ATL-CLE-IAH-RDU via EWR on Continental Airlines

PHX via LAX-SFO on US Airways

TIME OF TICKETING COMMISSION TABLE

US ORIGINATING TIME OF TICKETING COMMISSIONS*

*Flights operated by "Continental Airlines", ATL-CLE-IAH-RDU must be booked as VS codeshare (VS) flight numbers

*Flights operated by "US Airways", PHX – LAX/SFO must be booked as VS codeshare (VS) flight numbers.  

GTT Accepts Agent Bookings in Amadeus, Apollo, Sabre or Worldspan. 
GROUP REQUESTS  

For international group requests, go to www.gttglobal.com
and click on the Group Request Form to submit your request. 

Proud Member, United States Air Consolidator Association

Dallas - HDQ
800-485-6828

Detroit
248-626-9181  

Houston
713-774-4946 

Los Angeles
213-251-9936  

Seattle
206-381-9588

FOR QUOTES OR RESERVATIONS VISIT GTTGLOBAL.COM OR CALL:

US ORIGINATING TIME OF TICKETING COMMISSIONS WITH CO or US

  United States
Air Consolidator Association

  United States
Air Consolidator Association

VALID FROM NOVEMBER 1, 2010 THROUGH MARCH 31, 2011

http://www.gttglobal.com
http://www.gttglobal.com
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Air Consolidators can save your clients money
and/or put money in your pocket.

JAXFAX Consolidator Air Search Engine

JAX FAX's new "Find a Consolidator"
search engine will help you find a consolidator

to most worldwide destinations.

Go to www.jaxfaxmagazine.com
& click on the FIND A CONSOLIDATOR link.

Travel Agents can search for an Air Consolidator by:
• US Gateway and International Destination City

• Airline • Class of Service

This search engine is FREE for Travel Agents and
will quickly help you find an Air Consolidator for your clients.

INTRODUCING A BRAND NEW SEARCH ENGINE FOR TRAVEL AGENTS

http://www.jaxfaxmagazine.com


LOOKING FOR A L ITTLE

CLARITY?

With all of the information out there, it’s hard to 
know which program is right for you.

Start by taking a look at all of the products, services, and tools you’ll get as a Verified Travel 
Consultant with ARC. No matter what your current business model or affiliation, we’ve got 
tools and services that are as unique as your business.
We’ll help you run it your way - not someone else’s!

Clear things up at arccorp.com/joinvtc

A RC  V ER I F I ED  T R AV E L  CO N S U LTA N T  P RO G R A M

http://www.arccorp.com/joinvtc
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In Cyprus, there’s a stunning patch of coastline where two rocks rise from a
cobalt-blue sea. Cypriots believe that if you swim seven times around the
smaller rock you’ll fall deeply in love. This is Petra tou Romiou, the spot where
Aphrodite, goddess of love and beauty, was born. Just how many brave,…C
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B U T  T H I S  I S  M A S A D A Israel’s famed 
mountain fortress may be the only venue for world-class opera with a history
that rivals the drama onstage. It stands high above the breathtaking Dead
Sea, where renowned spas and stunning landscapes abound. Come experience
where the drama, history and culture that makes us who we are still lives.

There’s a little bit of Israel in all of us. Come find the Israel in you. 

go is rae l .com

Today:
• More visitors are enjoying Israel in 2010 than ever before: a 30% increase for the January to August period over last year
• 5 airlines fly as many as 10 flights non-stop every day from North America to Israel: Air Canada, Continental, 

Delta, El Al and US Airways
• More hotels across the country, from major chains to luxury boutique hotels, to country B&B’s, are opening and being upgraded
• National Geographic recently ranked Tel Aviv as one of the top 10 beach cities in the world

A N Y W H E R E  E L S E  T H I S  W O U L D  J U S T  B E

A N I G H T  A T  T H E  O P E R A .

Dead Sea

http://www.goisrael.com


C O N T E N T • N O V E M B E R 2 0 1 0

DEPARTMENTS TRAVEL MARKETING MAGAZINE
IS PUBLISHED MONTHLY BY:

Jet Airtransport Exchange, Inc. (JAX)
52 W Main St., Milford, CT 06460, 203-301-0255, F: 203-301-0250

Verified Audited Circulation

Douglas Cooke, CTC
Publisher & Editorial Director, doug@jaxfax.com

Randi White | Randi@jaxfax.com
Vice President & Associate Publisher

Jeff Posner | Jeff@jaxfax.com
Associate Publishing Manager | Contributing Editor

ART DEPARTMENT
Chantal Guillou-Brennan | CBjaxfax@aol.com

Art & Production Director, Webmaster

EDITORIAL DEPARTMENT
Ryley Hartt | Editor@jaxfax.com

Managing Editor
Katie Hultgren | Katie@jaxfax.com

Editorial Assistant, Listings Manager

Bill Becken, West Coast Editor
Lillian Africano, Cruise Editor

Worldwide Correspondents
Europe: Tom Bross, and

Barbara Radcliffe Rogers & Stillman Rogers
Central & South America: Mercedes Cardona

Asia Pacific: Marian Goldberg
Africa & the Middle East: Lisa Loverro

Caribbean: Melanie Reffes

Contributing Editors
Nina Africano, Jeff Burdick, Monique Burns, Christopher Cooke,
Phyllis Cocroft, Jad Davenport, Denise Dubé, Katharine Dyson,

Patricia Earnest, Ben Frank, Chantal Guillou-Brennan, Patricia Harris,
Dannielle Hayes, Ted Heck, Mark Laiosa, Bob Levine, Maria Lisella,

David Lyon, Denise Mattia, Merrie Murray, Betty Rolston

Clifton N. Cooke, CTC. | Clif@jaxfax.com
Founding Publisher & Editor-at-Large

Circulation & Subscriptions: 800-952-9329
Katie Hultgren | circulation@jaxfax.com

Circulation Manager

Marjorie Vincent | Marjorie@jaxfax.com
Business Manager

Advertising: sales@jaxfax.com

Member of: ASTA–American Society of Travel Agents; ATA–Africa Travel Assoc.;
NTA–National Tour Association; ATME–Association of Travel Marketing Executives.;
CHA–Caribbean Hotel Assoc.; CTO–Caribbean Tourism Organization; PATA–Pacific Asia
Travel Assoc.; USTOA–United States Tour Operators Assoc. “JAX FAX Travel Marketing
Magazine” (ISSN 0279-7984) is published monthly by Jet Airtransport Exchange Inc., 52
West Main Street, Milford, CT 06460. Periodicals postage paid at Milford, CT, & addition-
al mailing offices. POSTMASTER: Please send address changes to JAX FAX Travel Mar-
keting Magazine, 52 West Main St., Milford, CT 06460. COPYRIGHT 2010. All rights
reserved. Printed in U.S.A. No part of this publication may be reproduced in print or elec-
tronically without permission. Direct requests for permission to the Publisher, JAX
FAX, 52 West Main St., Milford, CT 06460 or via E-mail: Doug@jaxfax.com

EUROPE 22
NEWS & BEST BUYS 28
CONSOLIDATOR AIRFARES & TOUR LISTINGS 30

AFRICA & MIDDLE EAST 36
NEWS & BEST BUYS 39, 43
CONSOLIDATOR AIRFARES & TOUR LISTINGS 40

ASIA & SOUTH PACIFIC 44
NEWS & BEST BUYS 45-46, 51
CONSOLIDATOR AIRFARES & TOUR LISTINGS 47

BEEN THERE HAVEN’T DONE THAT 52

CENTRAL & SOUTH AMERICA 53
CONSOLIDATOR AIRFARES & TOUR LISTINGS 56
NEWS & BEST BUYS 58

WORLDWIDE CRUISES 59

CARIBBEAN & BERMUDA 60
NEWS & BEST BUYS 61-62
CONSOLIDATOR AIRFARES & TOUR LISTINGS 63

NORTH AMERICA & HAWAII 64
NEWS & BEST BUYS 65
CONSOLIDATOR AIRFARES & TOUR LISTINGS 66

FAM TRIPS & STUDY PROGRAMS 67

SPECIAL INTEREST WEST COAST SKI 68-69

MESSAGE BOARD 70

DIRECTORY OF SUPPLIERS 71

INDEX OF LISTINGS BY DESTINATIONS 72

FRONT COVER: Kourion near the modern town of Episkopi, boasts
a large amphitheatre which sits 2000 spectators mostly gladiator games were
held, therefore in the city there is Palestra or a training place for gladiators.
Photo credit: Stefano Gerardi / Cyprus National Tourist Office

4 WWW.JAXFAX.COM NOVEMBER 2010

BP :: 800-518-7781

VR :: 888-359-8228

PG :: 866-226-4565

MD :: 866-933-5963 QM :: 877-625-2942

HU :: 888-688-8813

GA :: 800-342-7832

UM :: 800-742-3006

MK :: 800-537-1182

8U :: 877-359-0999D3 :: 866-322-5561

4Q :: 877-261-7234

mailto:doug@jaxfax.com
mailto:Randi@jaxfax.com
mailto:Jeff@jaxfax.com
mailto:CBjaxfax@aol.com
mailto:Editor@jaxfax.com
mailto:Katie@jaxfax.com
mailto:Clif@jaxfax.com
mailto:circulation@jaxfax.com
mailto:Marjorie@jaxfax.com
mailto:sales@jaxfax.com
mailto:Doug@jaxfax.com


V
alencia was founded by the Romans in 138 B.C. as a
retirement paradise for former Legionnaires. Ever
since, it has become a favorite haven for sun-worship-
pers from all over the continent. Today the region is

known for its year-round near perfect climate, some of Spain’s
finest white sand beaches like in Benidorm, Alicante and
Denia, castles, exciting outdoor activities, including mountains,
caves and wild-life sanctuaries such as La Albufera, a vivacious
nightlife, spectacular fiestas like the famed Las Fallas, artistic
ceramics like the famed Lladro, great traditional and avant-
garde cuisine and a phenomenal, futuristic architecture.

Actually, archeologists have traced its history back to 100,000
B.C. In every corner of this picturesque region,you’ll find your-
self surrounded by a rich past.You’ll be able to explore Greek,
Phoenician, Carthaginian, Roman, Jewish and Moorish history,
often right in the same location. Take the town of Sagunto, for
example, where you’ll find one of the best preserved Roman
theaters in Europe. It’s hard to believe that this sleepy little
town was one of the most important cities in Iberia. This was
before Hannibal, after an eight month siege laid it to waste.
Now it has become one of Valencia’s great places to see.

After the Romans were driven from its shores, the region was
conquered by the Moors. Then it was briefly re-conquered

by El Cid in 1096, and recaptured by the Moors again. In 1238
it was finally captured by King Jaime I, known as James the
Conqueror, and absorbed into the kingdom of Aragon.Valen-
cia’s golden age reached its height during the 15th and 16th
centuries, when it became the most important trading center
in the western Mediterranean.

The moment you pass through Valencia’s Torres de Serranos,
the magnificent medieval gateway, you’ll find yourself in one
of the most modern, innovative cities in the world. At the
same time, it’s one of Spain’s oldest historic cities. Everywhere
you look, you’ll see a seamless blending of the Medieval into
a brave, new, future world.

An example of this is the Cathedral of Valencia. In this one
unique building, originally built in 1262, you’ll find distinct
examples of Spain’s three great architectural styles in its three
portals. The oldest is the Romanesque Puerta del Palau, the
main entrance. The Puerta de los Hierros is Baroque. And the
Gothic Puerta de los Apostoles. From the grotesque gargoyles of
La Lonja, the exquisite Gothic Silk Exchange, to the fluid avant-
garde architecture of Valencia’s own genius,Santiago Calatrava.
You’ll discover a range of styles that can only be found in the
city which has become known as The First City of the New
Millennium.

The Region of Valencia dates back 2,000 years.
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www.spain.info www.turisvalencia.es www.comunitatvalenciana.com

The moment you step through the ‘Torres de Serranos’, Valencia’s magnificent medieval
gateway, you’ll find yourself in one of the world’s most dynamic, innovative cities.
Everywhere you look, you’ll see Valencia’s Medieval past seamlessly merging into the First
City of the New Millennium.

Yet you’ll find a region with a near-perfect, year-around climate, some of the best beaches
on the Spanish Riviera and some of Spain’s best gastronomy and ‘nouveau’ cuisine.

For these reasons and more, be sure to include
the region of Valencia in your itinerary to Spain!

YOU CAN’T SAY YOU’VE SEEN SPAIN UNTIL YOU SEE VALENCIA!
Valencia. Where the past becomes the future.

http://www.spain.info
http://www.turisvalencia.es
http://www.comunitatvalenciana.com


PUBLISHER’S CORNER

I
am currently in Orlando at Ensemble’s
Annual Conference, and their Exec. VP,
Lindsay Pearlman, asked this question of
the travel agents in the audience. His

point was that too many agents are focused too much on the
travel side of the business and not the business side of the
business. I personally feel that this is less likely now than in the
past. Bad economic times tend to have a greater impact on
those that are not in tune with the business side of things, and
the past 18 months have seen an unfortunate number of busi-
ness failures in the travel industry. However, it is always a good
idea to review the basics of good business planning.

If you fail to plan, you are planning to fail.
A business plan and a mission statement are the backbone of any

business. These are the tools that guide how you run your business.
The mission statement should guide the actions of the organization,
spell out its overall goal, provide a sense of direction, and guide deci-
sion-making. Taking this one step further, your business plan is a for-
mal statement of a set of business goals, the reasons why they are
believed attainable, and the plan for reaching those goals. Included in
your business plan is a marketing plan. The marketing plan dictates
who your intended customers are, and how you will communicate
with and sell to them. A travel agent’s marketing plan could also con-
tain details of the types of products you intend to sell.

If you don’t know where you are going, how will you know when
you get there?

Setting goals is another important aspect of your business plan.

You should set measurable and realistic goals for yourself and your
staff. These goals should take into account what your fixed and vari-
able expenses are and what level of sales you need to achieve to, at
the very least, meet these expenses.

No one wins a race to the bottom.
Since 9/11 and this past recession, consumers and agents alike

have been conditioned to look for the best (i.e. cheapest) deal when
planning a vacation. If you fall into this trap, you are doomed to fail
because someone will always be willing to sell a product to your
client just a little cheaper than you will. It is a race to the bottom, and
no one wins that race. Instead, focus on the value that your expert-
ise brings to the table. Not only that, but talk to your clients about the
value that they are receiving for their money. Perfect example: I am
writing this article from the Regency Club at the Hyatt Regency
Grand Cypress in Orlando. Most agents wouldn’t think about offer-
ing their budget conscious family customers access to the Regency
Club during their vacation. However, for $50 a day, consider what
your client receives: a great buffet breakfast, daylong access to cof-
fee and soft drinks, afternoon snacks, heavy hors d'oeuvres in the
evening and cordials and desserts later. Not to mention the private
atmosphere and 12th floor outdoor deck with Zen garden and flat
screen TV. A family of four would easily get their money’s worth
from this “add-on” and you just earned more commission. Win-win.

In the coming year, JAX FAX is going to be providing our readers
with more “business of travel” articles to help you hone and fine
tune your business to a lean, mean, money making machine.

By Douglas Cooke, CTC, Publisher

Are you in the Travel Business or the Business of Travel?
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S
ometimes the change is so quick
or so pervasive that it takes a
moment of reflection to realize a
change has even occurred. I
recently had one such moment

after reading our partner Richard Earls’ fitting assessment of
what he described as a social media gold rush (travelre-
searchonline.com/blog). I had just been reading the most
recent Harris Poll, according to which 87% of online Ameri-
cans now use social media and of these, 44% claim to pre-
fer interacting with their friends and acquaintances through
social media rather than face-to-face. The study shows that
people feel more connected, even though they admit to hav-
ing much less personal interaction. Of course, this mode of
keeping tabs without interacting has its limits. Your reaction
to a Tweet from someone interested in booking a cruise
can’t be the same as your reaction the birthday calendar
alert telling you that it’s your friend’s birthday.

It is vital to have a strategy and to approach marketing and
developing business through social media with intent just as you
would in real life. When we create a profile or business page that
can instantly be seen and clicked on by anyone, we are putting
ourselves, our business, out there, aren’t we? Well, yes and no.
Truly, it depends on what we do from there. An online storefront
left unmanned is no more likely to attract customers simply by

virtue of being online. It’s still about building relationships, market-
ing yourself and satisfying your clients.

Engage them. Planning used to be all part of the fun, now
it’s commonly looked on as just one more obstacle to clear
in preparation for leaving. Interestingly the trip itself, which
has traditionally served as an escape from responsibility, is
now being used more and more as a chance to tune in,
rather than tune out. With immersive, experiential travel on
the rise, the public is now looking to their vacation days for
that sense of engagement that is, oddly, missing from their
workaday lives. Approach clients with this in mind. Draw
them in, push beyond the canned responses, make it enjoy-
able. The time will come again for planning, as it has for
traveling, when actually engaging with people feels like an
escape from the ordinary.

Next month I’ll share some exciting ways for you to trans-
form your own trips, or trips that you have planned, into
social media experiences to share with your clients and fol-
lowers. Until then, I hope you enjoy what we’ve put togeth-
er for you this month. We’ve dug up the best family holiday
packages and the newest cruise offerings in the Caribbean,
two amazing and still largely unexplored destinations in
Africa, new routes and properties throughout Europe and a
detailed look at Vail and some of Colorado’s top ski resorts.

— Ryley Hartt, Managing Editor

The Times Are Changing,
Your Core Strategy Shouldn’t

EDITOR’S DESK

* Air prices include fuel surcharges. Fuel surcharges are subject to 
change, at the discretions of the airlines. Prices do not include US and 
foreign government airport taxes and fees of up to $290, depending upon 
the package, including the September 11th Security Fee of $2.50 per 
US enplanement, up to $10 per round-trip; passenger facility charges of 
$4.50 per segment, up to $18 per round-trip; federal domestic segment 
fee of $3.70 per segment; travel facilities tax of $8 per direction; 
immigration fee of $7; customs user fee of $5.50; APHIS user fee of $5; 
and international transportation tax of $16.10 per arrival or departure.

Why Gate 1 is Your Best Resource for Group Travel:
Knowledgeable & friendly staff, experienced in handling all types of 
groups (school, cruise, sports, musical, reunion, incentive etc.)

Customized air & land itineraries; deviations permitted & tour 
conductor tickets offered

Competitive net air rates & land prices throughout the world

Bulk airline tickets - no price prints on the tickets, allowing you to 
maximize your profits

Knowledge of handling all types of excess baggage  
(musical instruments, sports equipment etc)

Early booking of air space - as early as 11 months prior to departure

24 hour emergency access

Gate 1 is your One Stop Group Shop!

BOOK YOUR GROUP WITH GATE 1 TRAVEL

 Land From Air From

9 Day Central Thailand with River Kwai $429 $700*

13 Day Affordable Turkey $699 $558*

8 Day Affordable Egypt with 3 Day Nile Cruise $399 $852*

8 Day Rome, Florence & Venice by Rail $399 $556*

7 Day Affordable Greece $499 $642*

For more information,  
call 800-682-3333 option 3

or visit www.gate1travel.com/groups

www.gate1travel.com

8 0 0 - 6 8 2 - 3 3 3 3

More of the World for Less
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“and mummy told me I could be 
a mermaid for the day..."

www.egypt.travelRed Sea

http://www.egypt.travel


M
any travel agents dislike the word “sales,”
because our vision of sales and the sales
process is jaded and we see it as less than
authentic. In fact, most view sales as nothing
other than manipulation. As a result, sales is
often neglected as a part of the basic training

that travel agents take on in their practice. Yet it is possible to understand sales
in another context, one of helpful assistance. The best sales people are involved
in an effort to meet needs and achieve dreams. Travel consultants who view
sales this way approach their clients from a perspective of passion and enthusi-
asm. The quality of their effort begins on the inside, but it shows outwardly.

For a sale to happen, both you and your client must believe in your product,
see the interests of the client at the center of the transaction and trust in the
integrity of the sales process. The first rule of sales is, in order to do it well, you
have to believe in your product. You have to believe that travel is more than a
discretionary spend, that it is important to the enrichment and well-being of your
clients. But before everything else, you have to believe in yourself, because as a
travel consultant, you truly are the product.

Believe in your willingness to go the extra mile for your clients, your willing-
ness to research for the client in a thorough and professional manner using all of
the tools at your disposal. You must be committed to spending the extra time it
takes to better know your client, to research the supplier and to plan the vaca-
tion. You have to believe in your capacity for earnest study and native intelli-
gence. If you are willing to do what it takes to do an insanely great job for your
clients, then you have the right to believe that there is no better travel consultant
than you, and you will be on the way to building a first rate travel planning prac-
tice. You start the journey of believing in yourself by studying the basic principles

of travel, business and marketing. Make it a part of your mission to every day
enhance your knowledge base. Belief in yourself is not a matter of faith – it’s a
matter of hard work and diligence.

It is also true that sales presentations are easier to accomplish when you put
the client at the absolute center of every travel planning effort. In every instance,
start with the client, not the travel product. Go to extraordinary lengths to dress
the client in exactly the right travel plan. Make sure the tour operator, the accom-
modations, the airline seat, the transfers and the extra activities fit the client.
This requires a most intimate knowledge of the client not just in general, but
with regard to this trip in particular. Each travel planning effort deserves its own
special few minutes spent with the client discussing the “why” of the trip: Why
are you taking this trip? What does the client want to achieve? Family time?
Relaxation? Exploration? Cultural awareness? The answers to these questions
allow you as a travel consultant to more closely match the product to the client.

Finally, understand that the best sales approach is like the eastern concept of
Zen: it is the art of selling without selling. Think of yourself as a facilitator. Sales is
not selfish manipulation. You are assisting your client in achieving what they
most desire out of travel. You are not selling your client a cruise – you are assist-
ing your client in the conception, planning and execution of a cruise vacation
using the resources you have at hand and are trained to use. When you view
yourself as a facilitator of the client’s desires rather than as selling a product, you
move to the client’s side of the table in the process. It is your task as a profes-
sional to assist the client in the removal of any or all of the obstacles to travel.

Believe in yourself, put your client at the center of every planning effort and
view sales as something helpful. Your care and craftsmanship will show. With
these fundamentals in place, the sales process is more natural and authentic,
and you will find your client with bags packed and one foot out the door!

PARTNER’S VOICE By Richard B. Earls

Nurturing Your Inner Sales Person
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I
t is every developer’s dream: Build it and they will come. But it’s
one thing to deliver that line in a movie and another to make it a real-
ity when promoting travel and tourism. After more than 3 decades
of involvement with environmental tourism—as tour operator, hotel
rep and producer of in-flight video news programs—I’ve met and

worked with many wise people whose vision is as valid today as when
they first set their course to bring about sustainable development.

1970s: Stan Selengut, owner and developer of Maho Bay on St John
in the USVI, was a staunch proponent of conservation, eco-restoration
and pride of place. He decried developers who imported such frivolous
frills as non-native trees and grasses which destroyed habitat and
altered what attracted visitors to a destination in the first place.

1980s: Dr. Robertson Collins and Tay Kheng Soong, AIA, were
both involved in the restoration of Singapore’s waterfront and cre-
ated master plans for its future. Robbie was a specialist in heritage
preservation and among the first to ‘recycle’ classic buildings into
new uses (i.e. banks into hotels) while Tay pioneered green roof
technology and wrote its use into Singapore’s development laws.

1990s: Dr. Noel Brown, Director of the United Nations Environment
Program (UNEP) and chief architect of the first Earth Summit, believed
that market power is green power. No change occurs in a vacuum and
only when the bottom line and the environment intersect will the mass
market support being ‘green.’ He believed world leaders with vision
had to take the first step toward that intersection. Michael Eisner, for-
mer head of Disney, was of a like mind but in a different way. He
likened green market conditions to the building of custom homes as

models for residential subdivisions, or like the mass production of
VCRs. The prototypes of each was very costly, attracting only the top
1% who are first to try everything, but when economies of scale
brought down the unit cost, everyone got one.

The research group Yankelovitch observed this, and Simmons
Research actually named these market segments and how they would
respond to being green. The top 1% are ‘The Committed Greens’ who
believe in the principle and are willing (and able) to spend to achieve it.
The next segment was labeled ‘The Convenient Greens’ - a huge por-
tion of the mass market that would support being green if it was con-
venient and the cost did not come out of their pocket. This latter
segment is what Dr. Brown and Michael Eisner both envisioned when
they talked of market power being green power.

2000s: Marina Bay Sands Singapore (part of the Las Vegas Sands
group which already has a Platinum LEED hotel) may be the largest
green development ever conceived with the principle ‘build it and they
will come’ an unspoken force behind the project. They are bringing the
economics of green living almost to the Convenient Green level.

2010: A most compelling green development is the 14-room
Linden Centre in Yunnan Province which is pioneering a new
model of China tourism and has just been awarded China’s Sus-
tainable Tourism Award 2010/11 - one of only two hotels selected
in the entire country. Brian Linden and his family have restored
and preserved a rural village centered around the former home of
a Silk Road merchant family to provide an upscale and authentic
immersion into old China, but with WiFi!

Build It and They Will Come
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GREEN CORNER — Mike Kong & the NY PATA Green Team
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I
n Cyprus, there’s a stunning patch of
coastline where two rocks rise from a
cobalt-blue sea. Cypriots believe that if you
swim seven times around the smaller rock

you’ll fall deeply in love. This is Petra tou
Romiou, the spot where Aphrodite, goddess
of love and beauty, was born. Just how many
brave the swirling eddy in search of true love
is unknown, but one thing is certain:
Aphrodite is still alive and well in Cyprus,
eons after she first emerged from the surf.

In this easternmost outpost of the Mediter-
ranean—a region known for stunning sea and
mountain-scapes—cascades of colorful gera-
niums and bougainvillea tumble from the win-
dows of mossy stone houses. Groves of
olive, banana and avocado trees strain against
farm fences. Wildflowers, herbs and rare or-
chids spring from fields and forests between
majestic mountains draped in pines. The
coast, bathed by some of the cleanest water
known to exist in the European Union, alter-
nates between wide sandy beaches and sce-
nic pebbled stretches—all under a clear blue
sky that radiates sunshine about 320 days of
the year.

With an 11,000-year heritage to draw from,
Cyprus holds a vast selection of cultural and
special interest touring options that the coun-
try has been actively promoting since1996,

when the Association for Cultural and
Special Interest Tourism (ACT) was
founded. Some of the most popular routes
include the Aphrodite Cultural Route where
visitors can follow in the goddess’ footsteps,
taking in temples, archeological museums
and ancient villas with stunning mosaics.
There are Wine Routes through five vinicul-
tural regions, including Commandaria, where
you’ll find the sweet wine of the same
name—the world’s oldest-named wine and a
favorite of Richard the Lionheart. Being one
of the world’s early centers of Christianity,
Cyprus still gives visitors a chance to walk in
the footsteps of St. Paul, St. Barnabas, and
even St. Lazarus. In cities and villages are
age-old churches and basilicas adorned with
remarkable Byzantine frescoes, and Greek
Orthodox monasteries with priceless icons.

There’s an 11-stop Textile Route that
weaves through villages where Cyprus lace
has been made for centuries. There are tours
for bird-watchers who want to add the Cyprus
warbler to their life lists, or track migrating
flocks from Europe and Africa. Animal lovers
can visit the Vouni Donkey Sanctuary
(www.donkeysanctuarycyprus.org), the
Pafos Bird and Animal Park (www.pafosbird-
park.com), or just amble through the hills in
search of the Cyprus moufflon, a curly-horned

wild sheep. For plant-lovers, there are national
forests, seaside meadows and farms.

Sports lovers can test their mettle on ex-
tensive hiking, biking and horse-riding trails.
Divers can explore 50 sites, including the
wreck of the Swedish truck ferry Zenobia,
one of the world’s top 10 dives. In winter,
there’s skiing in the 1,200-foot-high Troodos
Mountains. In a country that’s 3,572 square
miles —slightly bigger than Connecticut.

Larnaka: Byzantine Churches & Ruins
A visit of 7-10 days takes in virtually all the is-

land’s highlights. Come in spring or early sum-
mer for the colorful riot of flowers and fruit
trees, or in fall when it’s cooler and the har-
vest lends a festive air. Even with ocean
breezes, lowland summer temperatures can
reach into the 90s. Winter is mild, but snow-
fall can impede drives, walks or rides through
the Troodos Mountains, laced with wineries,
artisan studios, and Byzantine churches, 10 of
which are UNESCO World Heritage Sites.

Not far from the new, modern Larnaka In-
ternational Airport is Lordos Beach Hotel
(www.lordos.com.cy), a four-star, family-run
hotel with attractive rooms, indoor and out-
door pools, a steam room and sauna, three
bars and two restaurants. Doubles begin any-
where from $130 (off-peak season, Novem-

Highlights From the Birthplace of Beauty
By Monique Burns
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ber through March) to $160 (peak season,
May through September).

Larnaka has quite a few charms, including
the Foinikoudes, a pretty palm-lined prome-
nade along the sea. It also has an impressive
pedigree—built on the site of Kition, a city-
state dating to the 13th-century B.C. and the
birthplace of Zenon, who founded the Greek
School of Stoicism. Visitors can tour the Kition
Archaeological Site with its five ruined tem-
ples. At the 9th-century Agios Lazaros
Church and Ecclesiastical Museum, see the
tomb of St. Lazarus, ordained Bishop of Ki-
tion after his miraculous resurrection.

On the city’s waterfront, near Larnaka Fort,
is the city’s oldest Ottoman mosque, Kebir
(Buyuk) Mosque, a former Catholic church.
Larnaka Salt Lake, near the airport, is a haven
for flamingos, wild ducks and other migra-
tory birds. On the lakeshore is Hala Sultan
Tekkesi, the fourth-holiest shrine for Muslims
after Saudi Arabia’s Mecca and Medina, and
Jerusalem’s Al Aksha.

New open-air double-decker buses take
visitors to city sights and day-long jaunts to
Choirokoitia, one of the island’s many Ne-
olithic sites, or Lefkara, the village where
lefkaritika, the famous lace, is made. A must-
see stop is the Museum of Folk Art Embroi-
dery & Silversmithing. In July and August,
Sundays at Lefkara offer music, dance, hand-
icrafts, horse-riding and guided tours.

From Larnaka, it’s about 25 miles southwest
to Governor’s Beach, a favorite retreat of the
British governors who ruled Cyprus from 1878
to 1960. At Thalassa Restaurant & Confer-
ence , sit on the beachfront patio and lunch on
the massive platter of fish meze, or appetiz-
ers, including fried calamari and red mullet,
grilled halloumi, a mild white cheese, and other
delictable spreads for around $28. Wash it
down with the excellent Keo beer or a fine
Cypriot wine. Thalassa also has 15 contempo-
rary-style double rooms, all with sea views, for
$76-$108. Visit www.thalassacyprus.com

Lemesos: Mixing Business & Pleasure
Lemesos (or, Anglicized, Limassol), the sec-

ond-largest city in Cyprus, is another 18 miles
southwest. A major commercial hub and cen-
ter of wine production, fun-loving Lemesos is
also a popular seaside resort, site of the Sep-
tember Wine Festival, and the 10-day pre-
Lenten Carnival, slightly later than most owing
to the Greek Orthodox calendar. Lemesos is
also a port-of-call for major cruise lines, includ-
ing Azamara, Costa, MSC, Oceania and
Princess. Cyprus-based Louis Cruises
(www.louiscruises.com)offers2,3,5and7-
daycruises toEgypt, Israel, Lebanon,Syriaand
the Greek islands from the port of Lemesos.

At the city’s eastern end along Amathus Av-

enue aremany of the island’s fourand five-star
hotels, including the 304-roomFour Seasons
Hotel (www.fourseasons.com.cy) and the
329-room Le Méridien Limassol Spa & Re-
sort (www.lemeridienlimassol.com), both
five-star establishments with spas and a vari-
etyof restaurants.Sea-viewdoublesstart from
$295 and $200 for the off-peak season.

A more moderately priced option is the four-
star Mediterranean Beach Hotel
(www.medbeach.com). For minimum
street noise and maximum views, choose a
beach-side room,overlookingabeautiful tiered
garden-and-pool area and a prime stretch of
sand. Doubles at this 291-room, contempo-
rary-style hotel start from $200 (off peak).

Sightseeing in Lemesos centers around the
Old Port and Lemesos Castle, the great stone
fortress where Richard the Lionheart is be-
lieved to have married Princess Berengaria of
Navarre in 1191. Gawk at medieval suits of
armor and carved tombstones, then prowl
surrounding lanes for souvenir shops, or sam-
ple Cyprus coffee at one of the area’s many
cafés. Vasilissis Street, next to the castle, is a
popular nightspot with an entire block of the
locally owned Carob Mill Restaurants. The
eateries face a long tented bank of wicker
chairs, the perfect spot to sip a glass of wine,
or zivania, the potent grape-based Cyprus
liqueur. During the day, have lunch, then
browse Vasilissis 3 for traditional products like
organic olive oil, wines, and liqueurs, including
rose liqueur from Agros, a Troodos Mountain
village known for its May rose festival.

For history buffs, Lemesos has several in-
teresting museums, including the Municipal
Folk Art Museum, the Lemesos District Ar-
chaeological Museum, and the Digenis Mu-
seum, former hideout and tomb site of
Digenis, leader of the Cyprus independence
movement against Great Britain.

Follow the old Lemesos-Pafos Road six
miles west of the Old Town to 13th-century
Kolossi Medieval Castle, once a stronghold of
the Knights Templar, who exported Lemesos

sugar and Commandaria wine throughout Eu-
rope. Three miles farther west is Kourion Ar-
chaeological Site. Dating from 480 B.C., its
highlights include impressive fifth-century mo-
saics and a second century B.C. amphitheater,
where ancient Greek dramas and Shake-
spearean plays are staged each summer.

In nearby Erimi, stop at the Cyprus Wine
Museum to learn about wine production and
sample local vintages. From there, it’s a 15-
mile drive north into the Troodos Mountains
to visit the Krassochoria, or Wine Villages,
comprised of 20 towns and a dozen wineries.

In Vouni, the Vouni Panayia Winery
(www.vounipanayiawinery.com) gives tours
of its modern wine-making facilities, tastings
of the award-winning wines and reasonably
priced lunches on the terrace. From there it’s
a nine-mile drive to Omodos, a major wine-
producing village, and the family-run Zenon
Winery, where you can admire old wine-
growing implements and sample the wares.
At both establishments, wines cost about
$6-$13. In Timios Stavros, the town’s pedes-
trian-only square, visit the Monastery of
Stavros, or Holy Cross Monastery, with its
priceless icons and wood carvings, then
browse the many handicraft shops.

The sumptuous mixed-grill lunch at Stou Kir
Yianni (www.omodosvillagecottage.com)
begins with an array of meze—hummus,
black-eyed peas in olive oil, sausages and
fried chickpea balls—then proceeds to
chicken and pork kebabs, lamb chops, pork
in red wine and pork ribs, served with home-
made potato chips and salad. Finish with cof-
fee, fresh fruit, and candied eggplant, quince
or walnut, all for $25. Stou Kir Yianni also has
nicely decorated suites with four-poster beds
for about $95.

From Omodos, intrepid types can make
the 20-mile pilgrimage north, along winding
mountain roads, to Kykkos Monastery.
Known for its splendid icons, including one
believed to have been painted by St. Luke the
Evangelist, Kykkos is where an icon of the Vir-
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gin Mary miraculously wept for an entire
month in 1997.

Return south to Lemesos and dinner in the
Old Town at Istorikon (www.carobmill-
restaurants.com). In an atmospheric setting
of softly lighted stone walls and arches, enjoy
a range of meze, beer, wines, and, on Friday
and Saturday, the bluesy rembetika music.
Meze dinner is $25.

Pafos and the Akamas Peninsula
Pafos, about 45 miles west of Lemesos,

was once an important center of Aphrodite
cult worship and, to some extent, still is.
Palaipafos and the ruins of her 12th-century
BC temple are about 12 miles east of the city.
Another six miles east is Petra tou Romiou,
where every September, opera lovers flock
for the Pafos Aphrodite Festival.

Only the most cynical traveler could by-
pass Petra tou Romiou (Rock of the Greek).
But if you can’t stop there, check into the
five-star InterContinental Aphrodite Hills
Resort Hotel (www.aphroditehills.com),
set on two plateaus overlooking the god-
dess’s birthplace. Surrounded by a forest and
with an 18-hole championship golf course
curving sinuously around its edges, the 578-
acre Aphrodite Hills resembles a small
Mediterranean village. There’s a 290-room
hotel, golf and tennis academies, horse-riding
facilities and an award-winning spa. Pool-view
double rooms start from $190 (off-peak).

Pafos International Airport—the island’s
second largest after Larnaka—is 10 minutes
away from the resort. Another 10 minutes
farther is Pafos itself. The entire city is a UN-
ESCO World Heritage Site, with most major
sights clustered around Kato Pafos, the Old
Port, with its Byzantine Medieval Fort. At
Kato Pafos Archaeological Park, visit ancient
houses with splendid mosaics of Greek gods
and heroes. Nearby, at the 4th-century
Tombs of the Kings, high officials once were
buried and early Christians later worshipped
secretly. Also in Kato Pafos is 13th-century
Panagia Chrysopolitissa Church, built on the
remains of an early Christian basilica. In the
courtyard, at St. Paul’s Pillar, the apostle was
once flogged by the Romans.

Before returning to Aphrodite Hills, make
a pilgrimage to Agios Neofytos Monastery,
5½ miles north of Pafos. Home of 13th-cen-
tury hermit Neofytos, it contains superb cave
paintings, an ecclesiastical museum, and the
hermit’s cell, complete with his stone bed.
About 15 miles northeast is Chrysorro-
giatissa Monastery, known for its icon-filled
chapel and superb wines.

If you manage to tear yourself away from
Aphrodite Hills and venture into town, try Ta
Chnaria, tucked away at 21 Fellahoglou

Street. At this intimate taverna, you’ll enjoy
huge helpings of meze, while a guitarist and
keyboard-player serve up soulful rembetika
music. Dinner costs $25.

Kalliopi Travel & Tours (www.kalliopi-
travel.com) runs jeep safaris for about $40
(half-day) or $75 (full day with lunch) from the
Pafos area to the Akamas Peninsula at the is-
land’s northwestern tip. Along the coast are
sea caves, and wide sandy strands like Lara
Bay Beach, where endangered green and log-
gerhead turtles nest from the end of July until
early August. Here, too, are the Baths of
Aphrodite, where the goddess often met her
lover Adonis. Inland, the tour’s highlight is a
nature walk through Akamas Gorge National
Park, where various trees and bushes, as
well as many of the island’s 673 herbs, grow
amid limestone rock formations.

From Kathikas, it’s 10 miles northeast to the
seaside village of Polis, built on the ruins of
the ancient city-state of Marion. Overlooking
a splendid beach, with amazing views of the
Akamas Peninsula, and with multilevel, tiled-
roof buildings spread over 21 acres, the five-
star deluxe Anassa Hotel is like a secluded
Cypriot village, complete with a Byzantine-
style chapel. In addition to 175 spacious guest
suites, all with balconies or terraces, there’s
an outdoor pool, a state-of-the-art spa and four
restaurants. Studio suites cost $350 (off peak)
and $600 (peak). www.thanoshotels.com

Lefkosia: Delightful Yet Divided
As stunning as the countryside is, you can’t

leave Cyprus without spending a day or two in
its 1,000-year-old capital. Lefkosia, or Nicosia,
is the world’s only divided capital. In 1963,
after violent unrest, the city was divided into
Greek and Turkish quarters marked by a green
line. On July 20, 1974, when Turks invaded
the northern part of Cyprus, Lefkosia became
semi-occupied as well as divided. In the past
35 years, however, there has never been any
cause for concern.

Most of Lefkosia’s sights are within the
Old City’s 16th-century Venetian walls. On

the west side is Laiki Geitonia, a charming
pedestrian-only area of fashion boutiques,
shops and cafés. The nearby Ledra Mu-
seum-Observatory offers panoramic city
views. Just outside the walls, The Cyprus
Museum houses an extensive collection of
coins, pottery and statuary ranging from Ne-
olithic to early Byzantine times.

On the city’s east side, the massive Free-
dom Monument was built to commemorate
Cyprus’s independence in 1960. A short walk
away, in the Makarios Cultural Centre, is the
Byzantine Museum, whose priceless collec-
tion includes more than 200 icons. Outside
the city walls and farther southeast, at the
government-run Cyprus Handicraft Centre,
serious craftspeople demonstrate age-old
crafts like weaving, lace-making, pottery-mak-
ing, silversmithing and basket-making. A shop
sells these fine wares at reasonable prices.

If you’re staying in the Old City, consider the
recently opened Royiatiko Hotel (www.royi-
atikohotel.com.cy), with 32 contemporary
rooms done in stylish browns and blacks, plus
a pool, café and free parking. Doubles cost
about $140. Also within the city walls is the
four-star Holiday Inn Nicosia City Centre
(www.holidayinn.com/nicosiacyprus). The
Hilton Cyprus (www.hilton.com), the city’s
only five-star establishment, is just outside the
walls. Doubles at these two hotels cost about
$200-$370.

For More Information
Cyprus Airways has regular connections

to Larnaka International Airport through Am-
sterdam, Athens, Frankfurt and London via
KLM, Olympic Airlines, Lufthansa, British
Airways and Virgin Atlantic Airways.
There are also frequent connections through
Brussels, Cairo, Paris, Tel Aviv and Zurich via
Brussels Airlines, EgyptAir, Air France, El
Al Airlines and SWISS.

For more information, contact the Cyprus
Tourist Organization at 212-683-5280, e-
mail gocyprus@aol.com, or log on to
www.visitcyprus.com.
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Are there any new marketing campaigns to
look out for in 2011?

In 2011, our marketing efforts will be tar-
geting special interest tourism to Cyprus.
Religious tourism, for example, has great
potential for Cyprus. The island was the first
country that Apostle Paul visited outside the
Holy Land to preach Christianity. Visitors can
trace the steps of Paul and his Cypriot Apos-
tle Barnabas in Cyprus. It was in the town of
Pafos that he was arrested by the Romans,
tied on a pillar and given 39 lashes. Today
you will see the pillar of Apostle Paul at the
site of one of the biggest Christian basilicas
on the island. The religious visitor will also
get the opportunity to visit many other reli-
gious sites such as the 10 Byzantine UN-
ESCO Churches in the Troodos Mountains,
countless monasteries and the tomb of St.
Lazarus at St. Lazarus Church.

Another market segment that we will
focus our efforts is the honeymoon/wed-
ding market. The beaches are crystal
clear, our hotels and spas are considered
among the best in Europe and we have an
abundance of history, picturesque villages
and small wineries. Let’s not forget that
Cyprus is the island of Aphrodite, God-
dess of Love and beauty, which makes it
a very romantic island.

Of course, the Archaeology market is al-
ways included in Cyprus’ efforts since the
island boasts 11,000 years of living his-
tory.
What are your predictions for the coming
year’s most popular attractions and what are
the best times to appreciate them?

Cyprus enjoys year-round sunshine, so
the island is truly a year-round destination.
The off-season is a great time to visit
Cyprus, meaning anytime between No-
vember and March (excluding the Christ-
mas period) when the weather is
pleasant, the hotel rates are low and the
island is not crowded with tourists. Feb-
ruary and March are really nice because
everything is green and the flowers are
blossoming. It’s also a good time for hik-
ers to visit the island because it’s not too
hot and they can actually see all the en-
demic varieties of flora on the hiking trails
in the Troodos Mountains and Akamas
Peninsula. The island also has many cul-
tural routes according to the travelers’ in-

terests. There’s a wine route through the
wine producing villages, an Aphrodite
route that visits all the sites relating to the
worship of Aphrodite, and the Byzantine
routes that visit the 10 Byzantine
Churches in the Troodos Mountains that
are on the UNESCO List of Cultural and
Natural Treasures. Cyprus also has some
of the cleanest beaches in all of Europe,
and many of them have been awarded
with the Blue Flag.
What can you tell us about the Blue Flag
campaign and the impact it has on Cyprus’
beaches and marinas?

The “Blue Flag” is awarded to beaches
that fulfill a number of criteria aimed at
water quality, environmental education
and finally, beach management and safety.
The Cyprus Tourism Organization’s pol-
icy for sustainable tourism development
focuses on people, culture and the envi-
ronment. The introduction of the “Blue
Flag” program of the Foundation of En-
vironmental Education in Cyprus is
within this policy objective, and aims to
protect the island’s natural and cultural
identity, enhance and upgrade the quality
of the tourism product and create envi-
ronmental awareness among the people
of Cyprus. There are 49 beaches in Cyprus
that have been awarded the Blue Flag.
Are there client profile trends that you can
comment on from North American visitors?

The majority of the American visitors to
the island are FIT’s and organized group
visitors. Many of them combine Cyprus
with the neighboring countries such as
Greece, Israel, Egypt and Jordan. The is-
land is located at the easternmost corner
of the Mediterranean Sea and within
close proximity to the abovementioned
neighboring countries. Cyprus is also vis-
ited by many international cruise lines that
travel to the Eastern Mediterranean such
as Costa, Princess, MSC and Azamara;
and cruise passengers have the opportu-
nity to get a taste of Cyprus on day trips.
Most of the cruise passengers take a tour
of Pafos town, the Troodos Mountains,
the town of Lemesos or the capital city of
Lefkosia.
This month you are hosting the 2010 FxPro
Cyprus Rally; what about Cyprus makes it the
right choice for hosting an event like this one,

and what other upcoming events can travel
agents and clients look forward to?

Cyprus is hosting many events through-
out the year. Some of the popular events
are the Wine Festival that takes place in
the Lemesos Municipal Gardens the last
week of August and continues until the
first week of September. Visitors get a
chance to taste some of the Cypriot
wines and enjoy folkloric performances
and traditions. Another important event is
the Pafos Aphrodite Festival, which takes
place first week of September outside the
Pafos Castle with an opera performance
by world-renowned opera companies. Of
course, throughout the year we have the
village festivals, dance happenings at the
Kourion Theater, concerts and mountain
biking events like the annual Sunshine
Cup in March.
Are there any emerging destinations that de-
serve special recognition this year?

Cyprus is the destination that deserves
recognition this year. In 2010 the island re-
public celebrates its 50th Anniversary as an
independent republic. Major events are tak-
ing place in Cyprus and abroad to mark the
independence of the island. In the United
States, our New York office hosted a lecture
with the Archaeological Institute of Amer-
ica to mark the anniversary. The theme of
the lecture was “From Cyprus with Love:
Tales of Romance from the Island of
Aphrodite.” Last month we opened the ex-
hibition “Cyprus: Crossroads of Civilization”
at the Smithsonian Museum of Natural
History in Washington, DC. In the exhibition
visitors will have the chance to see 200 arti-
facts that date back to the Neolithic period
around 8,500 to 3,900 BC and go up to the
Crusader and Venetian periods of 1191 to
1571. The exhibition will be open until the
end of April 2011.

For more information, visit the Cyprus
Tourism Organization’s website at
www.visitcyprus.com
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Tasoula Manaridis, Director,
Cyprus Tourism Organization

EXCLUSIVE INTERVIEW— By Ryley Hartt
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YOU CAN’T SAY YOU’VE SEEN SPAIN UNTIL YOU SEE VALENCIA!

Find out why Valencia’s Chefs are considered
the Masters of Spain’s ‘nouveau’ cuisine.

There’s more to Valencia’s cuisine, than rice and paella (over 64
varieties). ln fact, in recent years Valencia’s regional cuisine has
come to the forefront of Spanish Gastronomy. lt’s no surprise
that over a hundred cookbooks have been written on Valencia’s
gastronomy and wines.

Gourmands will find culinary delights in Valencia the Capital, in
remote corners of this beautiful region, or along the coastline re-
sorts and villages. Each gastronomic experience is always accom-
panied with superb local prize winning wines, from pleasing dry
whites to fragrant fruity reds.

Everywhere you go you’ll find 5 star quality restaurants, many
featuring the Michelin prestigious Award. Some specialize in tra-
ditional hearty country dishes, while others have taken Mediter-
ranean seafood to an avant-garde innovative elegant cuisine
beyond your wildest imagination.

And that’s not all. Valencia also offers near-perfect, year-round
climate, some of the best beaches on the Spanish Riviera and a
culture and history, that dates back over 2,000 years.

For these reasons and more, be sure to include the region of
Valencia in your next visit to Spain!

www.spain.info

www.turisvalencia.es

www.comunitatvalenciana.com

http://www.spain.info
http://www.turisvalencia.es
http://www.comunitatvalenciana.com


Design Hotels
Sprouting Up In Paris

By Monique Burns

W
ith excellent hotels, renowned restaurants, master-
piece-filled museums and a sophisticated populace
that appreciates the finer things of life, it’s no wonder
Paris is the world’s number one destination. In a 2009
study of more than 50 cities, Paris—which attracts 29

million visitors annually—was ranked “most charismatic.”
Not content to rest on its laurels, the City of Light has out-
done itself in 2010, with a spate of new and refurbished
“design hotels.” From now through 2011, expect deluxe
Raffles, Shangri-La and W hotels; more new and restored
boutique hotels; the re-opening of the Impressionist galleries
at the Musée d’Orsay, and a once-in-a-lifetime Monet exhib-
it at the Grand Palais through January 11.

Getting Around and New Neighborhoods
The fastest, most efficient way to get around town is the Métro

system, best navigated with a Paris Visite pass (www.paris-
metro.com). Still, walking is the best way to really discover Paris.
French Experience (www.frenchexperience.com) recently
added several innovative walking tours, like the two-hour ‘French
Revolution Walking Tour’ that highlights historic spots like the
Bastille and the Place de la Concorde where Louis XVI and Marie

Antoinette lost their heads. Marking the 40th anniversary of the
death of The Doors’ lead singer, the three-hour ‘Jim Morrison Walk-
ing Tour’ visits places where the “Lizard King” wrote poetry, made
recordings, spent his last night and was buried. ‘Paris Villages Bike
Tour’ is a three-hour lark through central Paris.

Neighborhood Renaissance
In recent years, the Eiffel Tower district has been rapidly ex-

panding on both sides of the Seine. On the Left Bank, devel-
opment was spurred four years ago by the re-opening of the
renovated Musée du Quai Branly (www.quaibranly.fr), with
remarkable African, Asian and Oceanic art. A 20-minute drive
from Orly International Airport and a short walk from the Bir-
Hakeim Métro station is the four-star Novotel Paris Eiffel
(www.novotel.com), part of France’s largest chain-hotel
group, Accor Hotels.

The 765-room Novotel Paris Eiffel has an indoor pool with a
retractable roof, a sauna and fitness room, and two excellent
restaurants: L’Envie for traditional French food, and Benkay,
with authentic Japanese food. Doubles start at $355; travel-
agent discounts are available. Opposite the Eiffel Tower, the
Right Bank, from the Trocadéro district west to the Bois de
Boulogne, has seen a flurry of new boutique hotels and will
welcome the luxury Shangri-La Paris in December.

Paris’ once-mysterious East is becoming increasingly well
known. East of the Marais, the Bastille district has grown rapidly
since the contemporary-style Opera House opened in July 1989.
Just north, the trendy Temple district around the Place de la
République recently welcomed the New York-style coffee shop
Merce and the Muse (www.merceandthemuse.com). Also
new to the area is the world’s first “detox hotel.” The 41-room
Hôtel Gabriel (www.hotel-gabriel-paris.com) features all-white
rooms with NightCove light-and-music sensory therapy to speed
recovery from jet lag and promote sleep. There’s also a massage
room, and a breakfast room/bar serving breakfast, herbal teas and
healthy cocktails. Doubles start at $246.

The big neighborhood news is the Bercy district, Paris’
“Lower East Side,” in the heart of the 12th arrondissement. At
Orly International Airport’s back door and 10 minutes from cen-
tral Paris via the spotless Métro line 14, Bercy is the perfect
overnight option for travelers seeking charm and value. In
Bercy Village (www.bercyvillage.com), near the Cour St.
Emilion Métro stop, former wine warehouses have been trans-
formed into nearly a dozen trendy restaurants and nightspots,
including Chai 33, where innovative French dishes are paired
with wines from a 4,000-bottle cellar; The Frog, an English-
style pub and microbrewery; Hippopotamus for excellent
steaks and hamburgers, and Le Saint M’, a traditional bistro
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Eiffel Tower with
Trocadero in background

www.orbistravel.com www.amta.com

Yes, take a look at our 2010,
all new ALL-EUROPE travel planner,
an invaluable guide to the best of Poland,
Central & Eastern Europe: escorted tours, hotel accommodations.
car rentals, Fly/Drive programs, group travel, incentives, FITS
and consolidator air tickets.

Take a Look at

OUR EUROPE

For copies of our 2010 brochure:

American Travel Abroad
505 Eighth Avenue, New York, NY 10018

Toll-free: 800-228-0877: Fax: 212-581-7925
or e-mail: amtainfo@amta.com

www.lot.com

Only nonstops from
the USA to Poland.
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offering wines by the glass. Also here are boutiques and a Mul-
tiplexe UGC movie theater.

Steps from Bercy Village, the four-star Hôtel Pullman Paris
Bercy (www.pullman-paris-bercy.com) has 396 well-ap-
pointed contemporary rooms featuring comfortable beds with
thick duvets, portable Club Med exercise equipment, and
views stretching to the Eiffel Tower and Montmartre. The Café
K menu includes several honey-accented dishes, a reminder
that the hotel contributes to local apiaries to support dwindling
bee populations. Few things taste better than a dollop of
honey on a morning croissant. Doubles start at $274.

Around the corner from the Hôtel Pullman is the remarkable
Musée des Arts Forain (www.arts-forains.com), a fascinat-
ing collection of beautifully carved Belle-Epoque fair and cir-
cus antiques, including merry-go-rounds and calliopes. To plan
special events here or elsewhere in Bercy—including the Hôtel
Pullman and its renovated, three-star sister hotels, the 151-
room Novotel and the 361-room Hôtel All Seasons—contact
ParisB.Events (www. parisbevents.com).

Five-Star “Palaces” and Designer Boutiques
Paris is in the throes of a hotel building-and-restoration boom

headlined by top French designers. Many “design hotels” fea-
ture all-white interiors, or interiors dominated by grays, browns
or blacks, and accented with splashes of color. Walls and pub-
lic spaces are adorned with contemporary paintings and sculp-
ture. Among the city’s palace hotels, the fall opening of Le
Royal Monceau (www.raffles.com), Raffles’ first European
property, has been eagerly awaited. On the Right Bank, be-
tween the Arc de Triomphe and the 18th-century Parc Mon-
ceau, the deluxe hotel features interiors by French designer
Philippe Starck. In addition to an art gallery, 100-space cinema,
spa, pool and hammam, cigar bar, and garden, there are two
gourmet restaurants: Il Carpaccio for Italian dishes and La
Cuisine for innovative French bourgeois dishes.

December 2010 brings the luxury Shangri-La Paris
(www.shangri-la.com), the first European hotel by Shangri-
La Hotels. In the 16th arrondissement, adjacent to the Tro-
cadéro, the ornate 19th-century building will have 81 posh
guest rooms and suites, many with private terraces and Eiffel
Tower views. Dining options include a gourmet restaurant, a
haute-Cantonese restaurant with a chef and maitre d’ from
Hong Kong, and a more casual French-Asian restaurant.

W Paris Opéra (www.wparisopera.com), a deluxe Westin
property steps from the ornate Opéra Garnier, is expected to open
July 1 with 90 rooms featuring white interiors, with color and wood
accents, a gourmet restaurant and a more casual W Café.

Known for its three-star Alain Ducasse restaurant and its Dior
Institut spa, the five-star Plaza Athénée (www.plaza-athenee-
paris.com) partners with Disneyland Paris this holiday season
to bring a “Magic Window,” featuring a different live Disney char-
acter on the hotel façade every Wednesday, December 1-22. If
you’re not staying at the 191-room hotel, stop by to see who’s ap-
pearing, and enjoy the sumptuous afternoon tea and pastries.
Doubles start at $807.

Also in the 8th arrondissement, the four-star Sofitel Paris Le
Faubourg (www.sofitel.com) has new ivory, gray and black
designer suites, including 549-square-foot Opéra Suites with
their own hammams, and a 1,076-square-foot Couture Apart-
ment with a living room, 12-seat dining room, steam shower

and Jacuzzi. Doubles cost $575.
At the Ritz Paris (www.ritzparis.com), there’s a new High

Tea with grands crus gourmet teas from China and Chile, and
pastries and clotted cream, on Saturday, 3-6 p.m., in the Salon
d’Eté. Barman Colin Field, who once served Ernest Heming-
way, serves up cocktail lessons in the Hemingway Bar, Satur-
day, 3-5 p.m. Doubles start at $550. The Park Hyatt
Paris-Vendôme (www.paris.vendome.hyatt.com) wel-
comes new chef Jean-François Rouquette, whose resume in-
cludes Taillevent and Le Crillon. Doubles start at $670.
Radisson’s newest Paris hotel, the Radisson Blu Le Metro-
politan, Paris Eiffel (www.radissonblu.com), just steps from
the Trocadéro, features black, brown and white designer inte-
riors with hardwood floors, a lounge bar with a fireplace and an
indoor pool. Doubles start at $548.

In other news, Hôtel Fouquet’s Barrière (www.fouquets-
barriere.com) was named one of only six “leading green” ho-
tels in Europe by Sustainable Travel International. The
hotel’s eco-initiatives include converting waste into light and
heat, and making E-Solex bicycles and hybrid limousines avail-
able to guests. Doubles start at $975.

Paris presents a dizzying array of small boutique and design hotels.
In central Paris, not far from the Place Vendôme, this fall’s newest
star is the five-star Hôtel Le Burgundy (www.leburgundy.com)
whose stylish lobby, bar and restaurant are graced by sculptures,
lithographs and paintings. The 59-room hotel also has a sauna, ham-
mam steam bath and swimming pool. Doubles begin at $547.
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Salerno, Gateway to
the Amalfi Coast

By Monique Burns

O
ne of the best places to embrace Mediterranean
splendor is the Province of Salerno. Here, the
Gulf of Salerno’s wide arms encompass the
spellbinding Amalfi Coast—with famous seaside
towns like Amalfi, Positano and Ravello—and the

more southerly Cilento Coast, with its broad beaches and resort
hotels. Travel agents and tour operators who book minimum
two and six-night stays on the Amalfi Coast also can reap contri-
butions between 25 and 50 euros per person from the Salerno
Chamber of Commerce.

Settling Into Salerno
Halfway between the Amalfi and the Cilento Coast, Paes-

tum—known for its well-preserved fifth-century temples and
its archeological museum—is a good base for exploring
Salerno Province. The four-star deluxe Savoy Beach Hotel
(www.hotelsavoybeach.it), whose columned lobby atrium re-
calls a majestic Roman temple, has 42 elegantly appointed
rooms. At Ristorante Tre Olivi, with its spacious patio, pasta
and other entrees feature fresh fish and calamari from the
Cilento Coast, buffalo mozzarella made on nearby farms, and
beef, chicken and wild game from farms and neighboring
woodlands. Doubles start at $153. Steps away is the elegant
four-star Hotel Esplanade (www.hotelesplanade.com)
where doubles start at about $100.

North of Paestum is the city of Salerno, once the home of
the world’s oldest medical school and the place where the Al-
lied Forces disembarked in September 1943. In addition to a
pretty port and modern attractions, Salerno has a delightful
medieval quarter whose main attraction is the 11th-century
Duomo, with a Romanesque belltower, a loggia with inlaid
wood, and a crypt containing relics of the apostle San Matteo.

South of Paestum lie the wide sandy beaches and turquoise-
blue waters of Palinuro. With spacious terraces perched high
above Buondormire Bay and rocky Cape Palinuro, the palatial
King’s Residence Hotel (www.hotelkings.it) has 67 spacious

rooms, a beauty center with sauna, a pool and a lovely restau-
rant. Doubles start at $139.

Discovering the Amalfi Coast
Overlooking the Gulf of Salerno’s broad blue expanse is the

province’s world-renowned attraction, the Amalfi Coast, where
small towns with pastel houses climb sheer cliffs. Heading
west from Salerno, you first encounter the hamlet of Vietri sul
Mare, a ceramics center since medieval days. In Villa Guariglia,
the Provincial Museum of Ceramics includes centuries-old and
more contemporary works, many featuring the area’s signa-
ture blue and yellow colors as well as its trademark lemon and
grape motifs.

West is Maiori, which has one of the largest beaches along the
Amalfi Coast, and is also known for its churches, including Santa
Maria a Mare, where each year on August 15, a celebration is
held to mark the day in 1204 when fishermen discovered a statue
of the Virgin Mary in offshore waters. One of Maiori’s newest ho-
tels is the five-star Hotel Botanico San Lazzaro (www.botani-
cosanlazzaro.it) with 18 rooms and breathtaking views high
above the Gulf of Salerno. Doubles start at $306.
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Positano on the Amalfi coast

800-223-7880 • 718-721-3808 • Fax: 718-721-4019 • Email: info@cloudtours.com

GGRREEEECCEE  ##11  HHOONNEEYYMMOOOONN  SSPPEECCIIAALLIISSTTSS  &&  IITTAALLYY,,  TTUURRKKEEYY,,  SSPPAAIINN,,  PPOORRTTUUGGAALL,,  EEGGYYPPTT
MYKONOS & SANTORINI

88  DDAAYYSS TTOOUURR

From$1799 p.p.d.o.
International air, fuel surcharge,

Greek dom air, hydrofoil
MYK/SANT, 3N MYK, 3N SANT,

sunset cruise in SANT, 
all transfers, daily breakfast

MANY OTHER GREEK ISLAND COMBINATIONS AVAILABLE. MANY HTLS GUARANTEEING
2010 RATES! SPECIAL CLOUD TOURS GIFT: Tee shirt “Greece…a paradise for honeymooners”!

• 41 years of outstanding service
• Family owned • Personalized service
• High quality tours at affordable rates
• Proud member of NTA

Rates apply for specific departures. Air taxes are additional. Large selection of tours to Greece, Italy, France, Spain, Egypt,
Turkey, Israel and Cyprus. Individual tours, F.I.T's, Groups & Customized Itineraries. *Restrictions apply. 

PRE/POST ATHENS
AADDDD TTOO AANNYY TTOOUURR

From $435 p.p.d.o.
2N ATH, Private trnfs, ATH HD tour with
Acropolis & its new museum, daily bkfst

Value Added Honeymoon Packages
Comp upgrade upon ckeckin based on
availability • Room specially decorated. 
Comp: SPA treatments, cocktails, wine,
fruit and/or flowers • Hospitality gifts.

Available at specific hotels.

MYKONOS, SANTORIN & CRETE
1111  DDAAYYSS TTOOUURR

From $2209 p.p.d.o. 
Int’l air, fuel srchg, Greek dom air,
hydrofoil MYK/ SANT/CRE, 3N

MYK, 3N SANT, 3N CRETE, sunset
cruise in SANT, MYK &SANT trnfs,
3D car rental in Crete, daily bkfst   

SANTORIN & CRETE
88  DDAAYYSS TTOOUURR

From$1749 p.p.d.o.
International air, fuel surcharge,

Greek dom air, hydrofoil SANT/CRE,
3N SANT, 3N CRETE, sunset cruise
in SANT,SANT trnfs, 3D car rental in

Crete, daily bkfst     
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FOREIGN INDEPENDENT TOURS
Ancient Mystique...A Lifetime of Memories

Call: 800-248-3487
Visit: www.fittours.com

ITALY
6 Day Weekend in the Tuscan Countryside From $1099
Enjoy the Wines & Food of Italy. Special Date for a Thanksgiving Weekend Getaway!
RT Air JFK to Rome, 4 nights in superior double room at Villa Il Patriarca, in Chiusi,
Siena,Tuscany, Car for length of stay, Breakfast daily, 1 dinners at La Taverna del Pa-
triarca, typical Tuscan Osteria located in the old wine cellars of the villa (excluding
beverage), English guided tour of an old wine cellar of Montepulciano*, renaissance town
famous world wide for its Nobile wine. Through November 2011

8 Day Il Patriarca Villa Food and Wine From $1399
Wine Tours, Wine Cellars, Tastings, 2 Dinners
RT Air from JFK to Florence, 6 nights stay in superior double room at Villa Il Patriarca, in Chiusi, Siena,Tuscany, Breakfast
daily, 1 dinners at La Taverna del Patriarca, typical Tuscan Osteria located in the old wine cellars of the villa (excluding bev-
erage), 1 dinner Zaire Restaurant Chiusi (excluding beverage), English guided tour of an old wine cellar of Montepulciano*, ren-
aissance town famous world wide for its Nobile wine, Second Wine Tour Fattoria Le Capezzine of Avignonesi a famous wine
maker neat Montepulciano in Valiano, Special Wine Tasting. Through December 2010.

8 Day Wine, Chocolate & History Tour of Tuscany & Umbria From $1899
An 8 Day value added Tour with Air - Food, History and Wine Tours and a Chocolate excursion. RT Air from JFK
to Rome, Tuscany: 3 nights, Chuisi, Breakfast daily, 1 dinner La Taverna del Patriarca(excluding beverage), English
guided tour of an old wine cellar Special Wine Tasting, Umbria: 3 nights Gubbio, Perugia, Welcome present, Buffet
breakfast daily, 1 dinner at the Taverna del Lupo Restaurant ( beverages excluded ), 2 1/2 hour Guided tour of the
ancient city of Gubbio, Wine tasting with Selection of Local Wines and Finger foods, 4 hour tour, with a private
driver, to the Chocolate Factory of Perugina, 45 minutes away. Through December 2010.

11 Day Slow & Easy Italy Venice, Ferrara, Florence, Rome From $1499
RT Air, Breakfast daily, trains between cities, 2 Nights Venice, 1 night Ferrara, 4 Nights in Florence, 2 Nights In
Rome, Free Uffuzzi Museum Tour Florence, Free walking tour of Rome (The squares of Rome), Fuel Surcharge.
Through October 2011

http://www.fittours.com
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Next-door Minori, site of the Jazz on the Coast Festival in
July and August, was a favorite seaside resort of the ancient
Romans. Dating from the first century B.C., the Villa Romana
is a 2,500-square-mile archeological complex featuring splen-
did mosaics. In the town center, the Russo family runs the
four-star Hotel Villa Romana (www.hotelvillaromana.it) with
55 well-appointed rooms, a superb restaurant, and a swim-
ming pool surrounded by lemon trees. Doubles start at $140. 

In the hills high above Minori, Ravello is known for its world-
famous music festival, held July through September. Men-
tioned in Boccaccio’s 14th-century masterpiece, the
Decameron, this beautiful town later inspired Virginia Woolf,
Tennessee Williams, and D.H. Lawrence, who wrote Lady
Chatterly’s Lover here. Artists also have been drawn here,
most notably Turner, whose Ravello seascapes can be seen in
London’s Tate Gallery.

Back on the coast, the road dips southwest to Amalfi. Here
the chief attraction is the Cathedral whose 13th-century Clois-
ter of Paradise, with more than a hundred Moorish-style
columns, recalls medieval days when Amalfi was one of the
world’s four great Maritime Republics—along with Genoa, Pisa
and Venice—and traded vigorously with the Arab world and
the Orient. The Cathedral complex includes the Basilica of the
Crucifix, with its treasure trove of religious objects, and the
Crypt, containing the head and bones of Sant’Andrea, the
town’s patron saint. Just 500 meters from the Cathedral, the
Museo della Carta (www.museodellacarta.it) traces the his-

tory of handmade paper in Amalfi, Europe’s oldest paper-mak-
ing town and the place where the Vatican still buys its writing
paper. 

Among the many fine hotels in Amalfi are the four-star Ma-
rina Riviera (www.marinariviera.it) whose spacious doubles,
with breakfast, start at $320, and the three-star Hotel Florid-
iana (www.hotelfloridiana.it) where doubles, in a restored
12th century residence, start at $112. Facing Amalfi’s ancient
square, the Residenza Luce bed-and-breakfast inn (www.res-
idenzaluce.it) has five charming rooms decorated with tiles
from Vietri sul Mare. Doubles start at $118. Also in the town
center, the pretty Sharon House B&B (www.amalfisharon-
house.com) has doubles starting at $118. Facing the bucolic
Li Galli Islands where the Sirens of Homeric legend once lived,
Positano, near the western end of the Amalfi Coast, has had
a reputation as a jet-setter’s paradise for decades, drawing the
likes of Liza Minnelli, Matt Dillon, Franco Zeffirelli and Mick
Jagger. High above the town center with its dark red façade
and green shutters stands one of the world’s most famous ho-
tels, Le Sirenuse (www.lesirenuse.it). Doubles begin at $529.
Away from the bustle of town is the equally famous, five-star
Il San Pietro di Positano (www.ilsanpietro.it) with elegantly
appointed rooms, splendid terraces covered with lemon and
olive trees, and a small private beach. Doubles start at $585.

Alitalia (www.alitalia.com) flies to Capodichino International
Airport in Naples. For information on Salerno Province, visit
www.italiantourism.com or www.provincia.salerno.it. 

In the Opéra district, the four-star Hôtel Banke (www.derbyho-
tels.com) has 94 contemporary rooms with marble baths, the
Josephin restaurant serving Spanish cuisine, and Lolabar for tapas
and cocktails. Doubles start at $125. Also new to the Opéra district
is the four-star Best Western Premier Opéra Diamond (www-
paris-hotel-diamond.com) with 30 designer rooms and an interior
garden. Doubles start at $265. 

Just opened this fall, in the eighth arrondissement, the Pavillon
des Lettres (www.pavillondeslettres.com) has 26 rooms, each
devoted to a letter of the alphabet and a corresponding author, such
as “B” for Balzac. Text from the author’s book is painted above the
bed, and each room has an iPad stocked with international best-
sellers. Doubles start at $410.

In the 16th arrondissement, opposite the Eiffel Tower, the five-
star Hôtel Square (www.hotelsquare.com) features a contem-
porary art gallery, a spa, a private garage, and the Zebra Square
restaurant for both traditional French dishes and fusion cuisine.
Doubles start at $410. Also here is the four-star Hôtel Sezz
(www.hotelsezz.com). Designed by a Philippe Starck protégé, the
Sezz has 26 rooms with Artelano chrome beds, as well as a ham-
mam and a Jacuzzi. Doubles start at $300.

On the Left Bank, in trendy St. Germain des Prés, the recently
opened four-star La Belle Juliette (www.hotel-belle-juliette-
paris.com) is named for the 18th-century Frenchwoman whose lit-
erary salons included Chateaubriand and Madame de Staël. The spa
uses traditional Chinese medicine. Doubles start at $410.

For more information on Paris, visit www.parisinfo.com or
www.franceguide.com

FRANCE
Continued from page 23   

A unique blend of European flavors, a country of fascinating 
diversity, rich in history and culture: Medieval churches, castles,
spectacular natural wonders, unspoiled fishing villages…
Year-round destination.                      Europe as it used to be.

Croatian National Tourist Office
800-829-4416    cntony@earthlink.net    www.croatia.hr

7UNESCO
World Heritage Sites

7UNESCO
Cultural Heritage Elements

The Pearl of the Adriatic!
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SUMMER
VOYAGES TO 
ANTIQUITY 2011

VOYAGES TOANTIQUITY

Call 1-877-398-1460
Visit www.voyagestoantiquity.com

Enjoy the comfort, service and 
space of boutique-style, small ship
cruising aboard Aegean Odyssey

CLASSICAL GREECE, 
GREEK ISLANDS 
& TURKEY
Departs: June 23 & August 17, 2011
7-night cruise ISTANBUL to ATHENS
3-night hotel stay in Istanbul and 2 nights
in Athens from $3,295pp

ANCIENT TURKEY 
& AEGEAN ISLES
Departs: July 1 & August 11, 2011
7-night cruise ATHENS to ISTANBUL
2-night hotel stay in Athens and 3 nights
in Istanbul from $3,295pp

BYZANTIUM, 
GREECE, CROATIA 
& VENICE
Departs: July 20, 2011
12-night cruise ISTANBUL to VENICE
2-night pre-cruise hotel stay in Istanbul
from $3,950pp

Discover the art, 
history and 

cultures of the
ancient world

CRUISE-TOURS TO GREEK ISLES & TURKEY

EARLY 
BOOKING BONUS

Reservations made by December 31, 2010 receive
FREE ROUND-TRIP AIR*

from over 70 North American gateways including 
transfers and porterage

ONE CATEGORY UPGRADE
on selected sailings

Ask about low single supplements

Prices are per person, double occupancy, cat N. FREE AIR (and transfers) applicable with cruise-tour 
purchase only and does not include government taxes, fees and airline fuel surcharges. One category upgrade 

within cats. N-E on sailings 3/25-8/25/11.  Not applicable in conjunction with single bookings.
All offers are subject to availability, capacity controlled and may be withdrawn at any time.

NEW 2011 
BROCHURE NOW

AVAILABLE

From the Byzantine splendor of the Venetian Empire 
to classical Greece and Turkey,  Voyages to Antiquity
brings to life the inspiring history of the Mediterranean
aboard Aegean Odyssey. Cruise-tour fares include:

•   SHORE EXCURSIONS
•   GRATUITIES
•   EXPERT LECTURE PROGRAM
•   WINE WITH DINNER
PLUS New for 2011
•   CRUISE-TOURS WITH 
     INCLUDED PRE- AND/OR 
     POST-CRUISE HOTEL STAYS

• 7-12 NIGHT SAILINGS 
FOR THOSEWITH 

LIMITED TIME

http://www.voyagestoantiquity.com


EUROPE NEWS & BEST BUYS

$895 CYPRUS
Spend 6-nights in the beautiful seaside town of

Lemesos with Homeric Tours’ “Irresistible Cyprus” package,
starting from $895 double occupancy, land-only. Spend a day
at leisure before waking for the drive to Pafos, revealing ever-
changing scenery from vineyards and citrus groves to archae-
ological sites. Stop at Kourion, a Greco-Roman site that sits on
a cliff-top high above the Mediterranean Sea.  

Enjoy time at Petra tou Romiou, Aphrodite’s birthplace. Ad-
mire the famous mosaics at the House of Dionysus and pass
the ruined castle of Forty Columns and the Apostle Paul’s Pil-
lar. Visit the Lemesos Castle, the Medieval Museum, the Folk
Art Museum and the Colossi Castle. Also included is a full day
tour of Troodos Mountains and Kykkos. 

Visit www.homerictours.com

$1599 ITALY
Prepare and feast on authentic Etruscan fare

with half-day cooking classes at Villa Il Patriarca in the Tuscan
hillside. FIT Tours’ 7-day Tuscany package with cooking class
and wine tour includes: round trip air JFK to Rome on Alitalia,
5 nights stay Villa Il Patriarca in superior double room, daily
breakfast, car for length of stay, English guided tour of an old
wine cellar of Montepulciano, special wine tasting, dinner at La
Taverna del Patriarca and a half day cooking class for two at
Villa Il Patriarca. Il Patriarca was built as an 1800 patrician
house, now a wonderful example of a sensitive restoration
into a first class small hotel. Located 4 kilometres from Chiusi,
a wonderful Tuscan town with a relevant Etruscan heritage,
the hotel's unique location gives the opportunity to visit many
historical and artistic towns situated in the centre of Italy. 

Visit www.fittours.com

$2395 CYPRUS
The “Crown Beauty II” package from Crown

Peters adds 3 nights in Athens to their popular Lemesos itin-
erary, which includes airfare from New York to Larnaca, 3
nights hotel accommodation in Lemesos, daily breakfast, a full
day tour to Troodos Mountains, full day tour to Pafos and all
taxes and surcharges. Experience the rich scenery and Byzan-
tine heritage of Troodos, stopping at the Kykkos Monastery,
founded in 1100. The Pafos tour stops at the House of Diony-
sus, the Odeon amphitheater and St. Paul’s Pillar with time
left to stroll along the picturesque harbor. Take the short flight
to Athens for a day at leisure, before taking the sightseeing
tour of the Acropolis, the Erechtheum, the beautifully pre-
served Theseum, the Temple of Zeus and Theatre of Diony-
sus. Visit www.crownpeters.com for more information.

$1824 CROATIA
Kompas Holidays International is pleased to

offer a new cruise tour covering Croatia and the Adriatic Coast.
The 11-day tour will make stops in Zagreb, Plitvice, Split, Brac,
Makarska, Korcula, Dubrovnik, Mljet and Hvar with six sight-
seeing tours along the way. Tour features: first class hotels,
breakfast daily with six lunches and two dinners, arrival and
departure transfers, touring by air-conditioned motor coach
and 7 nights cruise from Split back to Split on board M/S
Afrodita or M/S Eden. Visit www.kompas.net

Sceptre Tours Launches 2011 Program
Sceptre Tours has just released its new 2011 brochures, which

feature a variety of new tours and vacation options to Ireland,
Italy, the UK, and European River Cruising.  For 2011, Sceptre
Tours offers a wide array of vacation options to suit different travel
styles, including 8 escorted Italy vacations, 14 escorted vacations
in Ireland and Britain, as well as multi-country trips to Ireland,
Scotland and England. Sceptre also offers customizable inde-
pendent travel packages, bed and breakfast programs and af-
fordable luxury packages with stays at 5-star castles, villas, and
resorts.New Sceptre Tour programs for 2011 include: 5 new Es-
corted Tours to Ireland, new Independent Travel Packages high-
lighting the food and flavors of Italy, new Destination Wedding
Packages in Ireland and expanded Activity Package and Spa Pack-
ages. Call 800-221-0924 or visit www.sceptretours.com

Baglioni Hotels Partners With GlobeAir
Baglioni Hotels is delighted to announce that guests at its

hotels will be able to take advantage of new special conditions
on offer for flights run by GlobeAir, the Austrian-based pri-
vate-jet operator.“Baglioni Hotels has found in GlobeAir a part-
ner capable of offering high-quality, attentive services to our
guests whenever they fly by private jet,”said Luca Magni,
Baglioni Hotels Brand & Communication Advisor.

A number of ad hoc offers have also been devised to mark
the new partnership, including a two-day stay in one of
Baglioni Hotels’ suites or junior suites and transfers by
GlobeAir private jet: an ideal opportunity to break up your daily
routine with a relaxing break, exploring Italy’s most beautiful
cities, London or the enchanting locations in France that pro-
vide the setting for the castles and villas of the Baglioni Col-
lection, part of the Relais & Chateaux circuit. For further
information visit www.baglionihotels.com

Turespaña Unveils Brand Ambassadors 
Spain’s Minister of Tourism presided over a press conference at

New York’s Instituto Cervantes to present Turespaña’s new inter-
national marketing campaign, led by the tag-line “I Need Spain.”
Spain is visibly targeting a younger market while striving to repo-
sition itself as a destination for mature and emerging markets
overseas as well. This is the first campaign to actively promote
Spain’s nightlife, which up until now has been given little atten-
tion despite being one of the country’s most widely identified
tourist highlights. The new ads and TV spots aim to promote the
destination as an “aspirational destination” for travelers world-
wide, focusing on cultural, gastronomic and sports tourism with
experiential narratives set against warm images depicting mo-
ments that are deliberately hard to capture in words. 

The biggest novelty of this campaign lies in the appointment
of Brand Ambassors from the world of sports, gastronomy and
fashion; like members of Spain’s World Cup-winning national
soccer team and Ferrán Adriá, who is widely considered to be
one of the world’s greatest chefs. Adriá offered comments on
the global surge of interest in Spanish cuisine and the need to
adapt tourism practices to allow the tourist to feel more like
“an actor in the play.” As Spain continues to look for ways to
build on its position as a top tourist destination, enlisting the
help of homegrown personalities like these may prove to be a
very successful approach. Visit www.spain.info
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A
lthough the Community of Valencia has long been
a favorite of savvy European travelers, it has yet to
be discovered by American tourists. You’ll be in-
troduced to a unique culture, language, gastron-

omy and a history that dates back 2,000 years.  It's no
surprise that Valencia is considered one of Spain’s most de-
sired vacation destinations. 

There are so many attractions that draw visitors from all over
the continent to Valencia, we hardly know where to begin. Its
gentle, almost perfect climate. Its famous southern hospitality.
Its magnificent beaches along its Spanish Riviera. Its unique
gastronomy. Its great museums, cultural events and lavish cel-
ebrations held throughout the year. Its Championship Golf
Courses and the America’s Cup. Plus everything from balloon
rides to wine tasting to shopping at the famed Lladro Factory.

There’s more to Valencia’s gastronomy than Paella.
In recent years, Valencia’s cuisine has come to the forefront of
Spanish Gastronomy.  The gourmet ‘aficionado’ will find culi-
nary delights not only in the city of Valencia, but in the most

remote corners of this beautiful region, sometimes hidden
away in isolated villages.  Some restaurants specialize in tra-
ditional country dishes, while others have taken Mediter-
ranean seafood to an avant-garde, innovative, elegant cuisine
beyond your wildest imagination. 

Accommodations to suit every taste, budget & lifestyle.
You’ll find a large selection of beautiful 4 and 5 star hotels in
the city to choose from.  Or stay at an elegant beach front re-
sort, found along the beautiful Spanish Riviera. Or if you pre-
fer, stay in a cozy boutique style hotel. Either way, Valencia
offers a delightful variety of accommodations to suit your in-
dividual taste and budget.

Spain's New Capital of Meetings and Conventions.
The city of Valencia has gone through a massive expansion
and re-construction with the singular intention of making it
the perfect venue for Events and Conventions.  It’s no surprise
that the AIPC (International Association of Palaces of Con-
gresses) has named Valencia’s Palace of Congress “The Best
Convention Center in the World”.

Spain’s Favorite Vacation Getaway!
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When in Spain, do as the Spaniards do!
More Spaniards vacation in and around Valencia than any other region in Spain. But
then no other region offers a combination of so many benefits. Near-perfect year-round
climate. The best beaches on the Spanish Riviera. Spain’s best gastronomy and nouveau
cuisine. Her most lavish fiestas. And a culture that dates back more than 2,000 years.

Yet Valencia is Spain’s First City of the New Millennium. Everywhere you look, you see
her Medieval past merging into the brave, new world of the 21st Century.

For these reasons and more, be sure to include the region of Valencia 
in your itinerary to Spain!

www.spain.info www.turisvalencia.es www.comunitatvalenciana.com

YOU CAN’T SAY YOU’VE SEEN SPAIN UNTIL YOU SEE VALENCIA!

http://www.spain.info
http://www.turisvalencia.es
http://www.comunitatvalenciana.com
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ALBANIA
NEWYORK To:TIRANA
DAILY SKED AIR $ 347 Net 3KM TRAVEL CALL 866-927-1272;WWW.3KMTRAVEL.COM

ARMENIA
NEWYORK To:YEREVAN
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM

AZERBAIJAN
USA To:BAKU
DAILY SKED AIR $ 600 Net IMPRESSA CLUB, LTD. ALL YEAR OTH CITY;718-645-8578;AZALUSA.COM

BELARUS
To:MINSK

DAILY TOUR PKG 3 $ 220 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS AVBL ALL BELAR.
NEWYORK To:MINSK
DAILY SKED AIR $ 330 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $254;NET;CALL:800-228-0877
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

http://www.upandaway.com
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BELGIUM

BRITAIN
ATLANTA To:LONDON
DAILY SKED AIR $ 385 Net C & H INTERNATIONAL 10/25/10-12/15/10 DL;VISIT CNHINTL.COM;CALL 888-708-0088
DALLAS To:LONDON
DAILY SKED AIR $ 240 Net C & H INTERNATIONAL 10/18/10-12/15/10 SK;VISIT CNHINTL.COM;CALL 866-206-8065
HOUSTON To:LONDON
DAILY SKED AIR $ 391 Net C & H INTERNATIONAL 10/25/10-12/14/10 LH;VISIT CNHINTL.COM;CALL 888-440-2288
LOS ANGELES To:LONDON
DAILY BUSINESS $ 3500 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 378 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY OW BC $ 1245 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:LONDON
DAILY BUSINESS $ 1295 Net $ 2550 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $ 278 Net C & H INTERNATIONAL 10/25/10-12/6/10 DL;VISIT CNHINTL.COM;CALL 888-823-8839
DAILY SKED AIR $ 165 CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY BUSINESS $ 3200 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 241 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY BUSINESS $ 1530 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY OW SKAIR $ 275 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DAILY OW BC $ 1175 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
WASHINGTON DC To:LONDON
DAILY SKED AIR $ 268 Net C & H INTERNATIONAL 10/26/10-12/12/10 IB;VISIT CNHINTL.COM;CALL 866-787-2288
DAILY OW BC $ 1125 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:MANCHESTER
DAILY SKED AIR $ 265 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS

BULGARIA
CHICAGO To:SOFIA
DAILY SKED AIR $ 398 Net 3KM TRAVEL CALL 866-927-1272;WWW.3KMTRAVEL.COM
NEWYORK To:SOFIA
DAILY SKED AIR $ 285 Net 3KM TRAVEL CALL 866-927-1272;WWW.3KMTRAVEL.COM
WASHINGTON DC To:SOFIA
DAILY SKED AIR $ 323 Net 3KM TRAVEL CALL 866-927-1272;WWW.3KMTRAVEL.COM

CROATIA
NEWYORK To:DUBROVNIK
DAILY SKED TUR 4 $ 319 CZECH VACATIONS TO 12/31/10 WWW.CZECHVACATIONS.COM;800-321-2999
DAILY SKED AIR $ 485 Net $ 685 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL EUROPE;800-999-9912
NEWYORK To:SPLIT
DAILY SKED TUR 4 $ 469 CZECH VACATIONS TO 12/31/10 WWW.CZECHVACATIONS.COM;800-321-2999

CZECH REPUBLIC
NEWYORK To:KARLOVYVARY
DAILY SKED TUR NET/COMM DOWNTOWN TRAVEL ALL YEAR SPA CZECH REP;800-952-3519/212-481-1800
DAILY SKED TUR 1 $ 39 PANORAMA TRAVEL, LTD. TO 12/31/10 SPA PKGS;TRS;PAN4AGENT.COM;800-204-7130
NEWYORK To:PRAGUE
DAILY SKED AIR $ 282 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $197;NET;CALL:800-228-0877
DAILY SKED TUR 6 $ 239 CZECH VACATIONS TO 12/31/10 WWW.CZECHVACATIONS.COM;800-321-2999
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM
DAILY SKED AIR $ 260 TATRA TRAVEL TO 12/31/10 COACH & BUS;NET&COMM;800-321-2999

ESTONIA
NEWYORK To:TALLINN
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM

FINLAND
NEWYORK To:HELSINKI
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM

www.visitflanders.us

http://www.visitflanders.us
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
http://www.transamtravel.com
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FRANCE
NEWYORK To:NICE
DAILY SKED AIR $ 256 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY SKED AIR $ 265 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DENVER To:PARIS
DAILY OW BC $ 1424 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
LOS ANGELES To:PARIS
DAILY BUSINESS $ 2050 Net $ 2950 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY OW SKAIR $ 475 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
MIAMI To:PARIS
DAILY SKED AIR $ 399 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
NEWYORK To:PARIS
DAILY SKED AIR $ 256 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY BUSINESS $ 3300 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
WASHINGTON DC To:PARIS
DAILY SKED AIR $ 305 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

GEORGIA (EX SOVIET REPUBLIC)
NEWYORK To:TBILISI
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM
DAILY SKED AIR $ 390 Net PANORAMA TRAVEL, LTD. TO 12/31/10 NET/COMM;COACH/BUS;ADDONS;800-204-7130

GERMANY
NEWYORK To:BERLIN
DAILY SKED TUR 4 $ 479 CZECH VACATIONS TO 12/31/10 WWW.CZECHVACATIONS.COM;800-321-2999
DAILY SKED AIR $ 290 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
BOSTON To:FRANKFURT
DAILY BUSINESS $ 2685 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DETROIT To:FRANKFURT
DAILY SKED AIR $ 394 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
LASVEGAS To:FRANKFURT
DAILY BUSINESS $ 3065 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
MIAMI To:FRANKFURT
DAILY BUSINESS $ 2674 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:FRANKFURT
DAILY BUSINESS $ 1950 Net $ 3250 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $ 255 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY BUSINESS $ 3300 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 2385 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
SAN FRANCISCO To:FRANKFURT
DAILY OW BC $ 1875 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
WASHINGTON DC To:FRANKFURT
DAILY BUSINESS $ 2276 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

GREECE
ATLANTA To:ATHENS
DAILY SKED TUR 7 $ 799 $ 975 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
BOSTON To:ATHENS
DAILY SKED TUR 7 $ 799 $ 975 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED AIR $ 318 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DALLAS To:ATHENS
DAILY SKED TUR 7 $ 799 $ 1015 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED AIR $ 431 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
HOUSTON To:ATHENS
DAILY SKED AIR $ 366 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
LOS ANGELES To:ATHENS
DAILY SKED TUR 7 $ 799 $ 1120 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:WEDDNGS/TOURS
MIAMI To:ATHENS
DAILY SKED AIR $ 392 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
NEWYORK To:ATHENS
DAILY SKED TUR 7 $ 799 $ 975 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:WEDDNGS/TOURS
DAILY SKED TUR 7 $ 1475 CROWN PETERS FROM 11/1/10 AIR;6N ATH;CITY TOUR;MORE
DAILY SKED AIR $ 317 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
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PHILADELPHIA To:ATHENS
DAILY SKED AIR $ 318 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY SKED AIR $ 368 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
TAMPA To:ATHENS
DAILY SKED TUR 7 $ 799 $ 1080 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CULTURAL TOURS
DAILY SKED AIR $ 437 CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
WASHINGTON DC To:ATHENS
DAILY SKED AIR $ 339 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS

HUNGARY
NEWYORK To:BUDAPEST
DAILY SKED AIR $ 255 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $177;NET;CALL;800-228-0877
DAILY SKED AIR $ 292 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS

ITALY
BOSTON To:MILAN
DAILY SKED AIR $ 261 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
HOUSTON To:MILAN
DAILY SKED AIR $ 334 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
NEWYORK To:MILAN
DAILY SKED AIR $ 225 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
ATLANTA To:ROME
DAILY BUSINESS $ 2675 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
BOSTON To:ROME
DAILY SKED AIR $ 268 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY SKED AIR $ 353 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY BUSINESS $ 2876 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DALLAS To:ROME
DAILY SKED AIR $ 369 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY BUSINESS $ 2785 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
HOUSTON To:ROME
DAILY SKED AIR $ 299 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
MIAMI To:ROME
DAILY SKED AIR $ 344 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY BUSINESS $ 2698 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:ROME
DAILY SKED TUR 5 $ 599 $ 999 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED TUR 8 $ 799 $ 1299 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED AIR $ 225 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY BUSINESS $ 2675 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
PHILADELPHIA To:ROME
DAILY SKED AIR $ 258 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
SAN FRANCISCO To:ROME
DAILY BUSINESS $ 3265 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
WASHINGTON DC To:ROME
DAILY SKED AIR $ 279 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
BOSTON To:VENICE
DAILY SKED AIR $ 268 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
NEWYORK To:VENICE
DAILY SKED TUR 8 $ 599 $ 999 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED AIR $ 237 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS

LATVIA
NEWYORK To:RIGA
4,7 SKED AIR $ 475 Net UNITED TOURS CORP. TO 11/30/10 888-838-1674;212-245-1100;OW OK
DAILY SKED AIR $ 447 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $286;NET;CALL:800-228-0877
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM

LITHUANIA
NEWYORK To:VILNIUS
DAILY SKED AIR $ 405 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $286;NET;CALL:800-228-0877
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

Scandinavia • Czech Republic • Russia
Group Departures • Air and Land Packages
Low Airfares • FITs

TOLL FREE: 800-7789847 • 718-423-6161 • FAX: 718-423-3979
www.vytistours.com Email: Vyttours@earthlink.net

VYTIS TOURS 40-24 235th Street, Douglaston, NY 11363

BBAALLTTIICC  SSTTAATTEESS
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LITHUANIA
USA To:VILNIUS
DAILY SKED AIR $  450 IMPRESSA CLUB, LTD. ALL YEAR OTH CITY;718-645-8578;IMPRESSACLUB.COM

MACEDONIAN REPUBLIC
NEW YORK To:SKOPJE
DAILY SKED AIR $  409 Net 3KM TRAVEL CALL 866-927-1272;WWW.3KMTRAVEL.COM

MOLDOVA
NEW YORK To:CHISINAU
DAILY SKED AIR $  385 Net PANORAMA TRAVEL, LTD. TO 12/31/10 NET/COMM;COACH/BUS;ADDONS;800-204-7130
SEATTLE To:CHISINAU
DAILY SKED AIR NET/COMM MISSION VALLEY TRAVEL ALL YEAR 800-321-8069;WWW.MVTI.US;ALL CITIES

POLAND
NEW YORK To:KRAKOW
DAILY SKED AIR $  383 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 EWR SAME;OW $244;NET;800-228-0877
ATLANTA To:WARSAW
DAILY SKED AIR $  350 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK,GDN SAME;OW $246;NET;800-228-0877
BOSTON To:WARSAW
DAILY SKED AIR $  269 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK SAME;OW $188;NET;CALL:800-228-0877
CHICAGO To:WARSAW
DAILY SKED AIR $  350 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK SAME;OW $246;NET;CALL:800-228-0877
DETROIT To:WARSAW
DAILY SKED AIR $  409 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK,GDN SAME;OW $289;NET;800-228-0877
HOUSTON To:WARSAW
DAILY SKED AIR $  413 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK,GDN SAME;OW $292;NET;800-228-0877
NEW YORK To:WARSAW
DAILY SKED AIR $  245 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 GDN,KTW SAME;OW $170;NET;800-228-0877
PHILADELPHIA To:WARSAW
DAILY SKED AIR $  264 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK SAME;OW $184;NET;CALL:800-228-0877
WASHINGTON DC To:WROCLAW
DAILY SKED AIR $  407 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 KRK,GDN SAME;OW $280;NET;800-228-0877

PORTUGAL

NEW YORK To:LISBON
DAILY SKED AIR $  307 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

RUSSIA
LOS ANGELES To:IRKUTSK
DAILY SKED AIR $  925 Net $  1125 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL EUROPE:800-999-9912
CHICAGO To:MOSCOW
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
LOS ANGELES To:MOSCOW
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
DAILY SKED AIR NET/COMM MISSION VALLEY TRAVEL ALL YEAR 800-321-8069;WWW.MVTI.US;ALL CITIES
DAILY HTL PKG 3 $  210 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS AVBL ALL RUSSIA
MIAMI To:MOSCOW
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
NEW YORK To:MOSCOW
DAILY BUSINESS $  2050 Net $  2950 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $  209 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM
DAILY BUSINESS CALL FOR QUOTE MISSION VALLEY TRAVEL ALL YEAR 800-321-8069;WWW.MVTI.US;ALL CITIES
DAILY SKED AIR $  240 Net PANORAMA TRAVEL, LTD. TO 12/31/10 NET/COMM;COACH/BUS;ADDONS;800-204-7130
DAILY HTL PKG 3 $  210 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;HTLS AVBL ALL RUSSIA
VARY SHIP PKG 11 $  1200 $  1760 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISA SVCS;HTLS;ALL GATES
SAN FRANCISCO To:MOSCOW
DAILY HTL PKG 3 $  210 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS AVBL ALL RUSSIA
SEATTLE To:MOSCOW
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
USA To:MOSCOW
DAILY SKED AIR $  350 IMPRESSA CLUB, LTD. ALL YEAR OTH CITY;718-645-8578;IMPRESSACLUB.COM
WASHINGTON DC To:MOSCOW
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
NEW YORK To:ST. PETERSBURG
DAILY HTL PKG 3 $  210 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;HTLS AVBL ALL RUSSIA
VARY SHIP PKG 11 $  1200 $  1760 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISA SVCS;HTLS;ALL GATES

NOTICE TO TRAVEL AGENTS: The listings displayed in JAX FAX may or may not include all of the government taxes/fees, fuel surcharges, airport facility and airline
security charges, since these will vary depending upon the airline(s) used and the specific route flown for the ticket(s) actually purchased. Travel agents are hereby
advised that the U.S. Department of Transportation requires that consumers be advised of the total amount of applicable taxes, fees and charges before the ticket sale
is consummated. Be sure to determine from the wholesaler what the applicable amount is and advise your clients.— The Publisher

Over 50 connections to Kazakhstan via Europe.
888 855 1557 / usa.sales@airastana.com
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SLOVAKIA
NEW YORK To:BRATISLAVA
DAILY SKED AIR $  300 Net TATRA TRAVEL TO 12/31/10 COACH & BUS;NET&COMM;800-321-2999
NEW YORK To:KOSICE
DAILY SKED AIR $  300 Net TATRA TRAVEL TO 12/31/10 COACH & BUS;NET&COMM;800-321-2999

SPAIN
LOS ANGELES To:BARCELONA
DAILY BUSINESS $  3265 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEW YORK To:BARCELONA
DAILY SKED TUR 14 $  599 $  1299 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED AIR $  254 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
WASHINGTON DC To:BARCELONA
DAILY BUSINESS $  2465 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEW YORK To:COSTA DEL SOL
DAILY SKED TUR 14 $  799 $  1999 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
NEW YORK To:MADRID
DAILY SKED TUR 14 $  699 $  1699 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
DAILY SKED AIR $  244 Net CROWN PETERS FROM 11/1/10 BIZ NETS AVBL;800-321-1199;MORE DESTS
DAILY SKED AIR $  232 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

SWITZERLAND

BOSTON To:GENEVA
DAILY SKED AIR $  247 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
NEW YORK To:GENEVA
DAILY BUSINESS $  1950 Net $  2950 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY BUSINESS $  1757 Net $  3514 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
CHICAGO To:ZURICH
DAILY BUSINESS $  1864 Net $  3728 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
DALLAS To:ZURICH
DAILY OW BC $  1456 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
LOS ANGELES To:ZURICH
DAILY SKED AIR $  322 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY BUSINESS $  2263 Net $  4526 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
MIAMI To:ZURICH
DAILY BUSINESS $  1840 Net $  3680 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
NEW YORK To:ZURICH
DAILY BUSINESS $  1760 Net $  3515 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
SAN FRANCISCO To:ZURICH
DAILY BUSINESS $  3175 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

TURKEY
CHICAGO To:ISTANBUL
DAILY SKED AIR $  398 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
MIAMI To:ISTANBUL
DAILY SKED TUR 7 $  699 $  1299 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:CRUISES/TOURS
NEW YORK To:ISTANBUL
DAILY SKED TUR 7 $  699 $  1299 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:PILGIMAGES
DAILY SKED AIR $  333 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY OW BC $  1145 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

UKRAINE
WASHINGTON DC To:DNEPROPETROVSK
DAILY SKED AIR $  550 Net $  795 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL EUROPE;800-999-9912

To:KIEV
DAILY TOUR PKG 3 $  295 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS FOR ALL UKRAINE
CHICAGO To:KIEV
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
LOS ANGELES To:KIEV
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
NEW YORK To:KIEV
DAILY SKED AIR $  354 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $226;NET;CALL:800-228-0877
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 212-481-1800;WWW.DOWNTOWNTRAVEL.COM
DAILY BUSINESS CALL FOR QUOTE MISSION VALLEY TRAVEL ALL YEAR 800-321-8069;WWW.MVTI.US;ALL CITIES
DAILY SKED AIR $  265 Net PANORAMA TRAVEL, LTD. TO 12/31/10 NET/COMM;COACH/BUS;ADDONS;800-204-7130
DAILY SKED TUR 4 $  499 PANORAMA TRAVEL, LTD. TO 12/31/10 WWW.PAN4AGENT.COM;800-204-7130;CMBL
SAN FRANCISCO To:KIEV
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
SEATTLE To:KIEV
DAILY SKED AIR NET/COMM DOWNTOWN TRAVEL ALL YEAR 800-952-3519;WWW.DOWNTOWNTRAVEL.COM
DAILY SKED AIR NET/COMM MISSION VALLEY TRAVEL ALL YEAR 800-321-8069;WWW.MVTI.US;ALL CITIES
USA To:KIEV
DAILY SKED AIR $  300 IMPRESSA CLUB, LTD. ALL YEAR OTH CITY;718-645-8578;IMPRESSACLUB.COM
NEW YORK To:LVOV
DAILY SKED AIR $  354 Net AMERICAN TRAVEL ABROAD 10/24/10-12/15/10 OW $226;NET;CALL:800-228-0877
DAILY SKED AIR NET/COMM MISSION VALLEY TRAVEL ALL YEAR 800-321-8069;WWW.MVTI.US;ALL CITIES

To:ODESSA
DAILY TOUR PKG 3 $  255 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS FOR ALL UKRAINE

+ SWISSTIX.com Call us at: 800-878-5228
Discounted Coach, Business and First Class Fares  •  Live Agent Support
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ETHIOPIA’s
Northern Treasures

By Lisa Loverro

E
thiopia, located in the Horn of Africa, is one of the
oldest countries in the world and a land of natural
contrasts. Home to some of Africa’s largest caves,
highest and lowest elevations; its landscape is a
visual feast for the eyes. This land is one of the old-

est sites of human existence known to scientists (the coun-
try where the “Lucy” fossil was discovered) and its people
and religions are as diverse as the terrain.

It seems tourism is on the upswing for this unique destination
as well. According to Rose Loggi, Product Manager for Africa at
Abercrombie & Kent, “Bookings for travel to Ethiopia in 2010
have increased 50 percent when compared to 2009.” A&K has
launched a new ‘Signature Ethiopia Series’ for 2011 and Loggi
sees Ethiopia as an ideal destination for private travel. “Our Sig-
nature Series are ideal for two to four people. These are recom-
mended itineraries with local guides that are pre-planned and
pre-priced for immediate confirmation,” states Loggi. Most trav-
elers venture to this country for the religious and historical aspect,
as it’s a much different type of sell than other East African coun-
tries such as Tanzania and Kenya.

“Ethiopia is a destination that a client generally asks specifically
for, since it is quite different than most of our other offerings in
East Africa (which are all safari game-viewing programs). Ethiopia
is the perfect destination for clients who are interested in the fas-
cinating religious and historic past,” declares Loggi. Although the
entire country has its share of historical importance, Northern
Ethiopia is filled with a variety of diverse treasures and it’s where
the majority of travel itineraries are concentrated.

The country’s capital, Addis Ababa is the perfect spot from
which your client’s journey will begin. It will give them a good in-
troduction to what waits beyond the city; with museums and out-
door markets, Addis Ababa –translating to “new flower” from the
Amharic language- is a busting and historic destination. The best
bet here for accommodations is the Sheraton Addis (www.star-
woodhotels.com), one of Africa’s most elite hotels complete with
Persian carpets and Ethiopian paintings. From there, a quick flight
on Ethiopian Airlines (www.ethiopianairlines.com) will land
them in one of many destinations in the Northern part of the coun-
try. Ethiopian Airlines also offers planned itineraries available
through www.seeyouinethiopia.com

An Ancient Capital & The Blue Nile
Axum, Ethiopia’s most ancient city, served as the capital of the

Axumite State, and houses the country’s oldest church, dating back
to the beginning of Christianity in the 4th Century. The biblical Ark
of the Covenant is said to exist here in the St. Mary of Zion com-
pound, although visitors cannot view the relic. The area is primarily
known for its many monolithic stone obelisks, some weighing 500
tons. Just outside of town the Axumite palace, thought to have
belonged to the Queen of Sheba is a must-see while in the area.

Bahir Dar, a small town on the shores of Lake Tana, near the

Tissisat Falls is the perfect destination to explore ancient
monasteries built around the Lake. Here the Blue Nile creates
“ Smoking Water” an awe-inspiring sight as it plunges into the
gorge below. From the river there are a number of rafting op-
tions, ranging from Class III to Class V. Nile River Safaris
(www.nileriversafaris.com) offer a variety of packages.

The colorful local market at Bahir Dar is renowned for its
weavers and wood workers. The Kuriftu Resort and Spa
(www.kurifturesortspa.com), located on the shores of Lake
Tana is one of the best accommodations in Ethiopia outside of
Addis Ababa.

Castles and Palaces
Gondar, sitting north of Lake Tana and nestled in the foothills

of the Simien Mountains, was the 17th century capital of
Ethiopia, and primarily known for its abundance of castles and
churches built between 1632 and 1855 by Emperors reigning
during that period, showcasing influences of Arabia and archi-
tecture in the Axumite tradition. Additionally, palaces abound
in this city including the 18th century palace of Ras Bet, the
bath of Fasiledes, the ruined palace of Kusquam, and the
church of Debre Berhan Selassie with its unique murals.

The 8th Wonder of the World
Lalibela, an extensive collection of eleven churches all carved

into stone, are believed to have been built by King Lalibela in
the late 12th or early 13th Century. The remoteness of this
place makes it best to visit last during a journey to the north-
ern of Ethiopia. Some of these churches are easy to access,
others taking a full day.

Getting There
Currently, Ethiopian Airlines (www.ethiopianairlines.com)

operates a direct, daily flight to and from the US (via Dulles In-
ternational Airport in Washington DC with a stop in Rome).
With the recently acquired Boeing 777-200 LR, they will begin
daily non-stop service from Washington to Addis Ababa com-
mencing on December 16, 2010.

The flight from Washington Dulles departs at 12:00 noon
local time and arrives in Addis Ababa the next morning at 8:28,
local time. Total flight time duration is 12 hours and 25 min-
utes, which slashes overall travel time by 2hrs and 35mins.

The return trip from Addis Ababa to Washington Dulles will
continue to make a stop in Rome. U.S. Citizens need a visa to
enter Ethiopia. Single entry 1 -3 month tourist visas can be is-
sued upon arrival at the Bole International Airport in Addis
Ababa.

Bete Giyorgis, the Church of St. George, in Lalibela, Ethiopia.
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Ethiopian Airlines will be the only airline to o�er a direct, 

non-stop service from Washington DC to Addis Ababa.  

It will also be the �rst airline in Africa to operate the 

B777-200LR; the longest range airplane 

in the world. Unrivaled range of the 

B777-200LR, our extensive network 

in Africa and our modern hub 

in Addis Ababa will enable 

Ethiopian Airlines to o�er the most 

convenient service to Sub-Saharan 

Africa. Come with us and see why 

we are the New Spirit of Africa.

Haile Gebrselassie

synonymous with the

Ethiopian culture.

starting from Abebe Bikila,

the winner of the Olympic

Marathon gold medal in

Rome and Tokyo in 1960 and

1964 respectively,to the living

legend Haile Gebrselassie,

one of the greatest distance

runners in history.

with 22 world records so far

and many more to come,

Ethiopians dominate all major

long distance competitions in

the world. In line with this

tradition, Ethiopian Airlines

is about to establish itself

in the ultra-long distance

arena as well. 

Distance runnig is

WWW.ETHIOPIANAIRLINES.COM

FLY  GREENER  with
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QATAR, A Peninsula
Flourishing in the Desert

By Lisa Loverro

D
escending into Qatar via Qatar Airways is a visual
feast for one’s eyes. Their capital city, Doha, set
along the sparkling waters of the Arabian Gulf gives
way to a land of sandy desert, modern skyscrapers
and Islamic arts.

Although most American’s minds turn to Dubai when plan-
ning a trip to the Middle East, Qatar, with a total population of
approximately 1.4 million is a sun drenched country filled with
desert excursions and shopping bazaars; natural attractions,
water sports and historical museums. There are luxury resorts
and an array of culinary surprises, from critically acclaimed Gor-
don Ramsey’s Maze restaurant to the local eateries.

The Heart of the Gulf
The country was once just a poor pearl fishing center but is

now one of the richest in the Gulf thanks to the oil and gas
fields. And while boasting sunny, warm days year-round, Qatar
is one hot destination, literally. As an up and coming destina-
tion in the Middle East, Qatar Airways is targeting a big push
for the American Market. “Qatar Airways flies daily non-stop
flights from New York (JFK), Washington, DC (IAD) and Hous-
ton (IAH) to Doha and beyond, for a total of 21 weekly flights
to Doha from the U.S.” states Boyd Bailey, Marketing Execu-
tive of Qatar Airways for the Americas.

There are plenty of well-known and highly respected hotels
to accommodate those arrivals too. And, the capital city of
Doha is growing so quickly that the number of available rooms
is predicted to jump from 8,500 to 29,000 by 2013, according
to Cristina Mules, head of marketing at Qatar Tourism Au-
thority. The Ritz Carlton (www.ritzcarlton.com) operates
two properties in Doha. Their first, the Ritz Carlton, Doha, is
an opulent, Middle Eastern paradise with eight restaurants, in-
door and outdoor pools and a 235-slip marina, not to mention
a spa utilizing elements from the sea and desert. Have your
clients try their Oxygen Facial to rejuvenate their dehydrated
skin from the 12-hour flight over. Their second property, The
Sharq Village Hotel and Spa, is the ultimate indulgence with
a 71,000 square foot Six Senses Spa, and Arabian Souq and
wireless Internet capabilities throughout the village.

Other hotels include the new Oryx Rotana
(www.rotana.com) convenient to the airport, with 5 signature
restaurants including a sky lounge, jazz club and poolside
café—perfect for a stopover visit. Boasting 6 restaurants and
the most modern of conveniences, it’s a great option for trav-
elers as a stopover visit. The Kempinski Residences and
Suites (www.kempinski.com) an ultra modern and chic prop-
erty houses a cool bar, The Lounge, to mingle with Qatar’s
social elite.

Desert Excursions and Camel Jockeys
The most enjoyable “ride” in Qatar is not one on a man-

made rollercoaster but in a 4-wheel drive vehicle through the

desert. Easily arranged tours are available through Gulf Ad-
ventures (www.gulf-adventures.com). The “dune bashing”
ride scales sand dunes before arriving at the famous Inland
Sea near the border of Saudi Arabia. There are many other cul-
tural tours offered by Gulf Adventures to take advantage of. A
visit to the Museum for Islamic Arts, representing the full
scope of art including ceramics, metal, glass, ivory, textiles,
wood and precious stones is a must visit. The collection
housed at the museum spans across three continents and its
artwork dates from the 7th through to the 19th century.

For the sports minded, Qatar has a well-deserved reputation
in horse and camel racing. Known throughout the world for
their high quality of Arabian thoroughbreds, the Qatar Racing
and Equestrian Club (www.qrec.net) carries on this long tra-
dition with a commitment to the pure breeding of Arabian
horses and the enjoyment of horse racing. Camel racing, prac-
ticed throughout history, continues today in the small town of
Al Shahaniya, where Qatar’s main camel racetrack is located;
a true treat for any visitor to experience, and feel the full im-
pact of the Middle East. Qatar is a perfect place to engage in
physical activity with miles of coastline for activities including
sailing, jet skiing and kayaking.

Getting There
Qatar Airways (www.qatarairways.com) offers daily non-

stops from New York, Qatar and Houston. Flat beds onboard
their new Boeing 777 and their premium terminal in Doha, a
stand-alone terminal is exclusive for First and Business Class
customers. For more information on Qatar, contact
www.qatartourism.gov.qa.
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$2145MOROCCO
Ya’lla Tours’ “Glory of Morocco” takes trav-

elers on a 9-day tour of this captivating country, with overnight
stops in Casablanca, Fes, the Sahara dunes, Boumalne,
Ouarzazate and Marrakech. Ya’lla’s local, licensed, English-
speaking guides will escort guests on a Casablanca city tour
that includes the old medina, Place Mohamed V, United Na-
tions Square, the League of Arab States Park and the magnif-
icent Hassan II Mosque. Sightseeing in Fes includes the old
and new medinas, the 14th century religious schools Bou Ina-
nia and Attarine, the impressive labyrinth of souks and the Arts
Museum of Batha. Price includes: 7 nights accommodation
with daily breakfast, 1 night accommodation in a Berber
bivouac tent, 3 dinners, all entrance fees and 7 days of touring
in an air-conditioned car or van. Visit www.yallatours.com

Dan Jerusalem, The City’s Newest Star
With tourism to Israel at an all-time high, Dan Hotels Israel, the

country’s leading luxury hotel chain, has just added a fourth
Jerusalem hotel to its offerings in Israel’s capital, the Dan
Jerusalem. Dan Hotels now owns and operates 14 hotels
throughout Israel, including the King David, Dan Panorama
Jerusalem and Dan Boutique in Jerusalem.

Situated on the slopes of Mount Scopus, close to the Hebrew
University and Hadassah Hospital, this beautiful hotel offers full
amenities, along with breathtaking views of the Old City of
Jerusalem and the surrounding hills of Judea. Free shuttle serv-
ice between the hotel and Jerusalem’s main attractions is pro-
vided. Guests can enjoy the hotel’s spacious public areas, event
and convention halls, a magnificent outdoor pool and a full-service
spa that includes a heated indoor swimming pool, gym facilities,
a Turkish bathhouse, wet and dry saunas and a Jacuzzi. A rich se-
lection of massages is also available (for an additional fee) in the
spa’s private treatment rooms. To celebrate the new opening,
Dan Jerusalem is offering special rates of $165 per night through
February 28, 2011. Upgrade to a deluxe room for $25 and the ex-
ecutive room supplement is just $50. Rates are for a double
room, including a sumptuous Israeli breakfast and service charge.
Tourists are not subject to VAT in Israel.

For more information and reservations, call 800-223-7773-4
or contact www.danhotels.com

Ethiopian Airlines To Join Star Alliance
Star Alliance announced that the Chief Executive Board has

unanimously approved the application of Ethiopian Airlines
to join Star Alliance. Ethiopian Airlines will become the third
Star Alliance member carrier on the African Continent, joining
EGYPTAIR and South African Airways. The integration
teams of Ethiopian Airlines, mentoring carrier Lufthansa and
Star Alliance will begin their work shortly, with the aim of com-
pleting the membership process within the next 12 months.
Ethiopian Airlines will add five new countries (Chad, Congo,
Djibouti, Mali, and Niger) and 24 African destinations to the
Star Alliance network, which will then encompass a total of 29
carriers, offering a choice of more than 21,380 daily flights to
1,196 destinations in 186 countries.

For more information visit www.staralliance.com or
www.ethiopianairlines.com

Touring Israel Offers Service and Flexibility
Touring Israel specializes in fully customized luxury private tours

for families, individuals and groups, creating itineraries focused on
the specific guidelines and interests of the customer. The com-
pany's premium services focus on offering flexibility and the high-
est levels of customer service and satisfaction. Touring Israel is a
full service tour operator that deals with all logistical issues from
arrival until departure including: VIP service on arrival and departure
at Ben Gurion Airport, airport transfers, hotel reservations, ground
and air transport within Israel, tickets to theatre and cultural events
and restaurant reservations. Touring Israel caters to synagogue
and church group tours, as well as individual and family trips. Tour-
ing Israel allows the tourist to design their own itinerary made up
of traditional historical and biblical sites such as Jerusalem, Old
Jaffa, Acre and Masada, as well as an extensive selection of spe-
cial attractions and experiences such as helicopter tours, desert
jeep safaris, hot air balloon rides, fine dining as well as meetings
with journalists, political scientists and government officials.

Touring Israel can offer comprehensive one or two day tours for
Cruise Ship passengers, or multi-day itineraries that can combine
additional excursions to Jordan and Egypt. All Touring Israel guides
are seasoned professionals speaking English at a mother tongue
level and licensed by Israel's Ministry of Tourism. Most of the com-
pany's guides have decades of experience and a master's degree
in relevant subjects. The company owns several vehicles including
a luxury eight seater Mercedes Van and an eight seater 4x4.

Visit www.touringisrael.com or call 917-720-3105.
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EGYPT
LOS ANGELES To:CAIRO
DAILY SKED TUR 7 $ 799 $ 1599 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:NILE CRS/TOURS
NEWYORK To:CAIRO
DAILY SKED TUR 7 $ 649 $ 1699 AEGEAN/MED CRUISES/TOURS TO 11/30/10 888-968-0335;13-16%COMM:NILE CRS/TOURS
WASHINGTON DC To:CAIRO
DAILY SKED AIR $ 350 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

ETHIOPIA
BOSTON To:ADDIS ABABA
DAILY SKED AIR $ 721 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
PHILADELPHIA To:ADDIS ABABA
DAILY SKED AIR $ 999 Net $ 1250 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

GHANA
ATLANTA To:ACCRA
DAILY SKED AIR $ 612 Net C & H INTERNATIONAL 11/10/10-12/10/10 UA;VISIT CNHINTL.COM;CALL 888-708-0088
DALLAS To:ACCRA
DAILY SKED AIR $ 617 Net C & H INTERNATIONAL 11/1/10-12/1/10 UA;VISIT CNHINTL.COM;CALL 866-206-8065
HOUSTON To:ACCRA
DAILY SKED AIR $ 707 Net C & H INTERNATIONAL 11/1/10-12/1/10 VISIT CNHINTL.COM;CALL 888-440-2288
NEWYORK To:ACCRA
DAILY SKED AIR $ 612 Net C & H INTERNATIONAL 10/25/10-12/6/10 DL;VISIT CNHINTL.COM;CALL 888-823-8839
WASHINGTON DC To:ACCRA
DAILY SKED AIR $ 512 Net C & H INTERNATIONAL 11/1/10-12/1/10 DL;VISIT CNHINTL.COM;CALL 866-787-2288

IRAN
ATLANTA To:TEHRAN
DAILY SKED AIR $ 578 Net C & H INTERNATIONAL 10/25/10-12/15/10 DL;VISIT CNHINTL.COM;CALL 888-708-0088
DALLAS To:TEHRAN
DAILY SKED AIR $ 674 Net C & H INTERNATIONAL 10/25/10-12/15/10 UA;VISIT CNHINTL.COM;CALL 866-206-8065
HOUSTON To:TEHRAN
DAILY SKED AIR $ 694 Net C & H INTERNATIONAL 11/1/10-12/1/10 AC;VISIT CNHINTL.COM;CALL 888-440-2288
NEWYORK To:TEHRAN
DAILY SKED AIR $ 578 Net C & H INTERNATIONAL 10/25/10-12/6/10 DL;VISIT CNHINTL.COM;CALL 888-823-8839
WASHINGTON DC To:TEHRAN
DAILY SKED AIR $ 616 Net C & H INTERNATIONAL 10/25/10-12/15/10 SK;VISIT CNHINTL.COM;CALL 866-787-2288

ISRAEL

CHICAGO To:TEL AVIV
DAILY SKED AIR $ 568 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
LOS ANGELES To:TEL AVIV
DAILY BUSINESS $ 1818 Net $ 3306 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
NEWYORK To:TEL AVIV
DAILY SKED AIR $ 390 Net PANORAMA TRAVEL, LTD. TO 12/31/10 ADDONS;COACH/BUS;NET/COMM;800-204-7130
DAILY BUSINESS $ 1658 Net $ 2976 PERFECT TRAVEL CALL 212-840-6777 CALL FOR RULES/OTHR CITIES
USA To:TEL AVIV
DAILY SKED TUR 8 $ 499 IMPRESSA CLUB, LTD. ALL YEAR TFR;HTL;TUR;7186458578;IMPRESSACLUB.COM

IVORY COAST
HOUSTON To:ABIDJAN
DAILY SKED AIR $ 1295 Net $ 1395 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

KENYA
NEWYORK To:NAIROBI
DAILY BUSINESS $ 3750 Net $ 4950 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

http://www.transamtravel.com
http://www.elite-tours.com


KENYA
NEWYORK To:NAIROBI
DAILY SKED AIR $ 1125 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
DAILY SKED AIR $ 578 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
SEATTLE To:NAIROBI
DAILY SKED AIR $ 1075 Net $ 1195 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

LIBERIA
NEWYORK To:MONROVIA
DAILY SKED AIR $ 1548 Net $ 1710 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

MADAGASCAR
NEWYORK To:ANTANANARIVO
DAILY SKED AIR $ 1295 Net $ 1795 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

MALI
BOSTON To:BAMAKO
DAILY SKED AIR $ 1645 Net $ 1845 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

MAURITIUS
NEWYORK To:MAURITIUS
DAILY SKED AIR $ 1150 Net $ 1425 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

NIGERIA
NEWYORK To:KANO
DAILY SKED AIR $ 725 Net $ 998 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912
MIAMI To:LAGOS
DAILY OW BC $ 1654 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

QATAR
NEWYORK To:DOHA
DAILY SKED AIR $ 516 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

SOUTH AFRICA
ATLANTA To:JOHANNESBURG
DAILY BUSINESS $ 4995 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY OW SKAIR $ 420 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
CHICAGO To:JOHANNESBURG
DAILY SKED AIR $ 667 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
NEWYORK To:JOHANNESBURG
DAILY BUSINESS $ 3750 Net $ 4950 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $ 805 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
PHOENIX To:JOHANNESBURG
DAILY OW BC $ 1895 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

SUDAN
NEWYORK To:KHARTOUM
DAILY SKED AIR $ 1380 Net $ 1840 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

SYRIA
NEWYORK To:DAMASCUS
DAILY SKED AIR $ 655 Net $ 795 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL MIDDLE EAST;800-999-9912

TANZANIA

MIAMI To:DAR ES SALAAM
DAILY SKED AIR $ 834 Net $ 1224 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912
ORLANDO To:KILIMANJARO
DAILY SKED AIR $ 834 Net $ 1224 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

TOGO
BOSTON To:LOME
DAILY SKED AIR $ 1299 Net $ 1450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912

TUNISIA

UNITED ARAB EMIRATES
NEWYORK To:ABU DHABI
DAILY BUSINESS $ 4275 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 451 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
BOSTON To:DUBAI
DAILY BUSINESS $ 3465 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
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5% commission on published fares validated on PW 
201 526 7845 / pw@groupsystemsamerica.com 

Over 50 destinations in Europe,  
Mid East & Africa.  

866 381 9931 /TU@groupsystemsamerica.com www.tunisair.com 

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

mailto:AIRFARES@GOWAY.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:AIRFARES@GOWAY.COM
mailto:LUIS@LEGEN.COM
mailto:pw@groupsystemsamerica.com
http://www.tunisair.com
mailto:U@groupsystemsamerica.com
mailto:LUIS@LEGEN.COM
http://www.transamtravel.com


DALLAS To:DUBAI
DAILY BUSINESS $ 3365 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DAILY OW BC $ 1875 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DAILY OW SKAIR $ 248 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DENVER To:DUBAI
DAILY BUSINESS $ 3565 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
LOS ANGELES To:DUBAI
DAILY BUSINESS $ 4995 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3875 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
MIAMI To:DUBAI
DAILY BUSINESS $ 3465 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DAILY OW BC $ 1834 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:DUBAI
DAILY BUSINESS $ 2950 Net $ 4450 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY BUSINESS $ 4495 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 400 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
DAILY BUSINESS $ 3265 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

ZIMBABWE
NEWYORK To:HARARE
DAILY SKED AIR $ 1430 Net $ 1890 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL AFRICA;800-999-9912
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TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

$3299 SOUTH AFRICA
SAA Vacations “Safari Royale” air-inclusive

vacation package, offers 9 days of 5-star luxury stays in Cape
Town with tours, a safari and flights on South African Airways,
four nights at the 5-star Cape Royale Luxury Hotel and Residence
in the heart of Cape Town’s metropolis. A full-day Cape Peninsula
Tour and a half-day Winelands Tour included in the package will
ensure that guests get to experience the must-see vistas of the
Cape region. . Situated in the famous Sabi Sand Reserve area of
Kruger, a stay in the lodge’s 5-star luxury suites, plus outstanding
safari cuisine and game drives with exceptional opportunities to
view the Big 5. Available for travel through 15-Dec. 15, 2010. Price
includes RT international Economy Class airfare from New York
Kennedy or Washington, D.C. (Dulles) to Johannesburg, domestic
flights in accordance with itinerary, 6 breakfasts, 2 lunches and 2
dinners. Call 1-888-722-4872 or visit www.flysaavacations.com

$3950 SOUTHERN AFRICA
Extraordinary Journeys (EJ Africa) offers a

new special to Africa: an 8-night package across Botswana,
Namibia and Zambia starting at $3,950 per person. Travelers will
stay the first three nights in an exclusive Meru-style tent at Kala-
hari Plains in Botswana's Central Kalahari Game Reserve - one
of the largest reserves in the world. Next, they will fly to the lush
area of the Okavango Delta on Paradise Island where they will

spend two nights at either Jacana, Xigera or Seba Camp. From
there, they will fly to the Kwando airstrip where a boat ride on the
magnificent Kwando River takes them to scenic Lianshulu
Lodge in Namibia’s Caprivi Strip, where they will spend two
nights. The trip comes to an end with a night stay at either Toka
Leya Camp or The River Club near Livingstone, Zambia and the
stupendous Victoria Falls. This offer is valid from Oct 15th to June
15th 2011 (Festive surcharge will apply from December 16, 2010
–January 6, 2011). Visit www.ejafrica.com.

$3245 ETHIOPIA
Cox & Kings’ “Ethiopian Odyssey” tour offers

a journey through northern Ethiopia's Historic Route, granting
access to layers of history that have shaped this enthralling and
beautiful country, rarely explored by tourists. Ethiopia is a perfect
haven for those desiring to step into a world where it is still a nov-
elty to be a Westerner. This ancient land, the only African country
that has never been colonized, has a rich Orthodox Christian tradi-
tion, retained even when its neighbors embraced Islam in the 7th
century. With its iconic rock-hewn churches and robe-clad priests,
Ethiopia is a timeless land, where the lines between legend, mys-
tery and history often blur. Includes: all accommodation on a full
board basis, all internal air (priced separately), all drives and sight-
seeing with private guide and vehicle, permit fees for entry to the
monuments and national parks. Visit www.coxandkingsusa.com

mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
http://www.hariworld.com


H
ere is a scenario that
may sound familiar: you
have chosen to come
to Japan for a much-
needed vacation.

You’ve found a lovely Japanese
inn (or ryokan) in the historic
mountain village of, let’s say,
Kusatsu; famed for its natural hot
springs (onsen). Just two hours
outside of Tokyo by train or bus,
you can feel your worries dissipat-

ing as you begin to connect with your environment. Every-
thing is carefully laid out in the traditional fashion—including
the rules. Shoes off, breakfast at 8 o’clock sharp—sure,
they’re little things, but this is a vacation after all. Well, there
are a number of Japanese hoteliers who are starting to take
notice. Enter the new “hybrid hotels,” or something that, is
starting to be called “Neo-
Ryo.” These are Japan’s lat-
est efforts to combine the
old-world luxury and hospi-
tality of traditional Japanese
ryokan with the modern
comforts of Western-style
guest rooms.

One such company is
Hoshinoya. In 2005, Mr.
Yoshiharu Hoshino, a gradu-
ate of Cornell University’s
Hotel School, founded the
first Hoshino Resort, Hoshi-
noya Karuizawa
(www.hoshinoya.com) in a
resort town in the Japanese
Alps, just an hour north of
Tokyo on the Nagano
Shinkansen (bullet train) and about 90 minutes by mountain
bus. This was followed with the opening on December 12,
2009 of a second Hoshinoya in Japan’s former Imperial and
present day cultural capital of Kyoto. Traditional comforts like
the cotton yukata lounge robes and easy sliding pocket doors
offset modern creature comforts like imported Italian futons
set on raised wooden platforms above heated wooden floors.
The dining area is sunk beneath raised platform tables to pre-
serve the low table look without forcing guests to sit with their
legs twisted underneath them. The bathrooms are also larger
and more luxurious than traditional ryokan in-room facilities.

Hoshinoya Karuizawa takes the onsen spa experience to a
new level. Tombo-no-yu Hot Springs is the property’s com-
plete indoor and outdoor open-air bath; similar to other onsen
soak baths that I have experienced at traditional ryokan but
with large indoor “Hikari” (light) and “Yami” (dark) meditation
baths that wind through a maze of connected rooms, making

this spa bath truly special. While actually swimming from the
light to the dark room, I felt the uplifting sensation of sunlight
through the frosted glass windows turn to a warm, relaxing
and pensive solitude. The resort also offers Japanese-influ-
enced luxury spa treatments including Shiatsu massage and
the BIWA medicinal herb—not typically a part of the authentic
ryokan experience.

Hoshinoya Kyoto (kyoto.hoshinoya.com) unfortunately
does not have a spa, but like traditional ryokan, it offers nu-
merous specialized cultural activities for its guests. This one is
keenly aware of what Westerners want to experience, like
soba noodlemaking classes, rickshaw rides in the Arashiyama
district with English speaking guides, morning temple worship,
kimono dress-up, ikebana or Japanese flower arranging and
ceremonial incense burning.

At Arcana Resort (www.arcanaresorts.com) in the Izu
Peninsula, two hours south of Tokyo, we see another example
of “Neo-Ryo.” Each guest room has its own outdoor hot

spring bath or rotenburo on a
private balcony, accessible
through sliding glass doors
from the guest suite or bath-
room. The balconies overlook
a spectacular mountain vista
draped in rich foliage and the
sounds of a rushing stream.
Although this is a typical
Japanese-style bath, the
room showcases two West-
ern beds and a contemporary
sofa atop carpeting and wood
floors, instead of the tradi-
tional futons and tatami mats.
In addition, there is a compli-
mentary mini bar stocked
with Western and Asian can-
dies and drinks, an Italian cap-

puccino machine and hot water dispenser for green tea. As in
Hoshinoya, meals are served in one of the property restau-
rants and not in the guest room, and that inflexible ryokan time
schedule does not apply. One interesting point about Arcana
is that this resort is located very near a historic ryokan, and it
offers packages combining room nights, meals or even just
tours between the two.

The same concept was refined at Sankara Resort and Spa
(sankarahotel-spa.com), which just opened on March 15,
2010 on the UNESCO World Heritage island of Yakushima (just
south of Kyushu Island by high-speed boat). In addition to the
private balconies and French-fusion cuisine, the Sankara
“auberge” concierge offers eco-tours to explore the Yakusugi
cedar forests where there are trees as old as 7,000 years.

For more information about new hotels and accommoda-
tions in Japan, contact the Japan National Tourism Organi-
zation at 212-757-5640 or visit www.japantravelinfo.com
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Neo-Ryo — Japan’s New Hybrid Hotels
By Marian Goldberg

The shariden at Kinkaku-ji, commonly known as the Golden Pavilion

http://www.hoshinoya.com
http://www.arcanaresorts.com
http://www.japantravelinfo.com
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$2356 INDIA
Indus Travels and Mariellen Ward, publisher of

the popular online India travel and yoga blog Breathe-
DreamGo.com, team up to offer two unique tours to India this
winter. The two tours—”Breathe in India”( February 5 to 23, 2011,
with a six-day extension in Rishikesh and Haridwar) and “Dream in
India”—will take people to some of India’s most inspiring and sa-
cred places. Mariellen Ward, who will teach yoga, travel writing
and travel blogging to participants, carefully crafted the itineraries
based on her travel experience. “As we travel,” she said, “we will
visit schools, orphanages, literacy programs and/or women’s co-
operatives and experience the India rarely seen by tourists, and
find stories of hope that will inspire you and your writing.” Breathe
in India is for people who long to experience the magic of spiritual
India. Participants will visit the Taj Mahal, explore the ghats of
Varanasi, bask in the beauty of Khajuraho’s temples and do yoga on
the banks of the Ganges River. Visit www.industravels.ca

$2475 INDIA
Incredible Vacations has designed a new tour

for wildlife and nature enthusiasts. Entitled “Call of the Jungle,”
the independent 15-day tour includes a jeep safari in Ranthambore
National Park, the former hunting grounds of the Maharajas of
Jaipur; a visit to the famed Bharatpur Bird Sanctuary; a jeep and
elephant safari in Bandhavgarh National Park, exclusive home of
the Royal Bengal Tiger; and a visit to Kanha National Park. In addi-
tion, the tour features some of the country’s most famed historic

and architectural treasures, such as the India Gate in Delhi, Jaipur’s
Amber Fort, the “ghost city” of Fatehpur Sikri, the Taj Mahal, Sas
Bahu Temple in Gwailor and the Temples of Khajuraho, a world her-
itage site in Madhya Pradesh. Price includes accommodations,
transportation, daily breakfast, lunches and dinners at game parks,
English-speaking guides for all sightseeing; entrance fees to game
parks and other sightseeing attractions; hotel service charges and
taxes; and road taxes. Visit www.sansincrediblevacations.com.

$4999 AUSTRALIA & NEW ZEALAND
Explorations, the small groups big experiences

brand that recently was re-launched by Collette with a new logo,
brochure and website, unveils details of its tour to Australia and
New Zealand for 2011. The 27-day “Aussie & Kiwi Experience” is
crafted for the traveler looking to fully experience the culture of
these two countries and visit the must-see sights of Sydney,
the Great Barrier Reef, the Outback and New Zealand’s glacier
region. Travel agents who book 6 passengers on this tour or
any Explorations tour before December 31st will receive $300
– a booking incentive that is valid on new retail bookings only
and for departures throughout 2011. Passengers on tour will
visit the Tamaki Experience in Christchurch, New Zealand and
learn about traditional Maori life. A grand rail adventure aboard
the legendary Sunlander is another experience that takes pas-
sengers along Queensland’s eastern coastline before arriving
in Cairns; gateway to the Great Barrier Reef.

Call 877-451-8687 or visit www.explorationstouring.com

INSPIRING GLOBETROTTERS FOR YEARS

402010201040
THE WAY TO GO GLOBETROTTING
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To Celebrate our 40th Anniversary, we are giving away 40 Trips for 40 weeks.  
Enter at goway.com/40th and receive a Special Travel Agent Incentive!
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Air India Now Non-Stop From U.S. & Canada
Starting in November, all of Air India’s flights to India from its four

North American gateways will be non-stop. The service will include
daily flights from New York’s JFK, Chicago’s O’Hare, and Toronto air-
ports to Delhi; and daily flights from Newark to Mumbai. Flights from
JFK to Delhi will continue to Mumbai, Chicago-Delhi flights continue
to Hyderabad, and Toronto-Delhi flights continue to Amritsar. The
non-stops from Newark to Mumbai will have continuing service to
Ahmedabad. Passengers will be able to clear customs and immi-
gration at their final destination.“Our changeover to all non-stop serv-
ice is a vital part of Air India’s ongoing response to the sharp increase
in both leisure and business travel to India from U.S. and Canada,”
commented Mrs. Chitra Sarkar, Air India’s Executive Director for the
Americas. Call 800-255-3191 or visit www.airindia.com

Jet Airways, bmi Frequent-Flyer Partnership
Jet Airways has entered into a reciprocal frequent-flyer part-

nership with bmi, the second largest airline at London Heathrow.
JetPrivilege members may now earn and redeem their JPMiles on
the entire network of bmi. Similarly, bmi's Diamond Club mem-
bers may earn and redeem frequent flyer miles on the entire net-
work of Jet Airways and Jet Airways Konnect. Jet Airways
currently has frequent-flyer partnership agreements with 22 lead-
ing international airlines, including Air France, All-Nippon Air-
ways, American Airlines, Austrian Airways, Brussels Airlines,
Cathay Pacific, Delta, Dragon Air, Emirates, Etihad, Gulf Air,
JetLite, Kenya Airways, KLM, Lufthansa, Malaysia Airlines,
Qantas, South African Airways, Swiss Air, Turkish Airlines,
United Airlines and Virgin Atlantic. Visit www.jetairways.com

Beijing to Host PATA’s 60th Anniversary
The China National Tourism Administration (CNTA) will

be the host of The Pacific Asia Travel Association / PATA’s
60th Anniversary and Conference in Beijing from April 9-12,
2011. To be held at the China World Hotel, the celebratory
event will be the focal point of a series of anniversary activities
commencing from this year’s PATA Travel Mart (PTM) and con-
tinuing through 2011. Taking the theme ‘Building Tourism:
Past. Present. Progressive’, the anniversary activities will re-
flect on PATA’s past, highlight its present and make strides to-
wards a progressive future. Said Hiran Cooray, chairman,
PATA: “With 60-years of history behind us, we want to take
the opportunity to recall the contribution PATA has made to
Asia Pacific tourism, while also looking ahead to consider what
role PATA will play in the years to come. Contributing to the
sustainable development and success of the travel-and-
tourism industry in both the Pacific as well as Asia, PATA has
become the voice and authority on tourism in the region.”

The next 13-months will also see a number of PATA events
and meetings.Highlights for 2011 include: the Adventure
Travel and Responsible Tourism Conference and Mart in
Nepal, February 07-11; the PATA Executive Board Meeting in
Hawaii, February 18-19; the 60th Anniversary and Confer-
ence in Beijing, April 09-12; the PTM 2011 in New Delhi, Sep-
tember 06-09 and the Pacific Asia Indigenous Tourism
Conference in Darwin, Australia on the September 27-30.To
follow these events via blog, visit www.PATA.org/PATA60
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Carol Dimopoulos To Head Wendy Wu’s China
Wendy Wu’s Tours has an-

nounced the appointment of Carol
Dimopoulos as President of Wendy
Wu’s China, the company’s new
North American division. “Carol’s
more than 25 years of travel indus-
try experience is incredibly valuable
and I believe her insight and strong
ability to lead will be instrumental in
ensuring our success in North American,” states Wendy Wu,
founder and CEO. Ms. Dimopoulos is based at Wendy Wu’s
China’s New York office, which opened on September 9, 2010.
While supervising sales managers and office personnel, she imple-
mented new programs and systems that generated additional busi-
ness as well as increased corporate sales. She successfully opened
up the company’s European and South Pacific markets. “I am very
excited to work with Wendy to launch Wendy Wu’s China in the
U.S.,” said Dimopoulos. “I believe the depth of the product and the
incredible value offered, with its fully-inclusive pricing, will make
travel to China a reality for many more Americans.”

John Gilchrist, appointed vice president sales - Western USA, has
been in the travel industry for more than 35 years, having worked
for Piedmont and Braniff Airlines before joining Globus & Cos-
mos for 14 years and most recently working with Trafalgar
Tours. Christina Mucha has more than 25 years of industry ex-
perience and will serve as vice president sales - Eastern USA.
She began working with British Airways, moving to sales at
Eastern Airlines and then establishing herself as a top performer
at Air Jamaica. Most recently Ms. Mucha has run her own con-
sultancy agency, working with individuals and groups. For more
information, including their new 68-page brochure, visit the new
website: www.wendywuschina.com

The price includes: accommodations; most meals; 
transport by train and chauffeur-driven car; jeep and 
elephant safaris, guided visits to the Taj Mahal and other 
fabled attractions; hotel taxes and service charges. 

Use our convenient online “Tour Builder” to customize 
your clients’ packages.

Call 888-9C-INDIA (888-924-6342)  
SansIncredibleVacations.com

*Price based on double occupancy. Surcharges apply during high season and 
festival periods. Airfare to/from India not included.

http://www.jetairways.com
http://www.PATA.org/PATA60
http://www.wendywuschina.com
http://www.sansincrediblevacations.com
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TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

AUSTRALIA
LOS ANGELES To:ADELAIDE
DAILY SKED AIR $ 818 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
LOS ANGELES To:BRISBANE
DAILY SKED AIR $ 651 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY SKED AIR $ 999 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
LOS ANGELES To:CAIRNS
DAILY SKED AIR $ 735 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
LOS ANGELES To:MELBOURNE
1234 BUSINESS $ 8094 Net AUSSIE ADVENTURES LIMITED ALL YEAR 866-828-AUSSIE;AIR ONLY AVAIL
DAILY SKED AIR $ 651 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY SKED AIR $ 999 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
LOS ANGELES To:PERTH
DAILY SKED AIR $ 955 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
ATLANTA To:SYDNEY
DAILY SKED AIR $ 854 Net C & H INTERNATIONAL NOW-12/15/10 NZ;VISIT CNHINTL.COM;CALL 888-708-0088

mailto:AIRFARES@GOWAY.COM
mailto:AIRFARES@GOWAY.COM
http://www.skylinkus.com
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AUSTRALIA
DALLAS To:SYDNEY
DAILY SKED AIR $ 801 Net C & H INTERNATIONAL NOW-12/15/10 NZ;VISIT CNHINTL.COM;CALL 866-206-8065
HOUSTON To:SYDNEY
DAILY SKED AIR $ 801 Net C & H INTERNATIONAL NOW-12/15/10 NZ;VISIT CNHINTL.COM;CALL 888-440-2288
LOS ANGELES To:SYDNEY
1234 BUSINESS $ 8094 Net AUSSIE ADVENTURES LIMITED ALL YEAR 866-828-AUSSIE;AIR ONLY AVAIL
DAILY BUSINESS $ 3250 Net $ 4150 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $ 651 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY PRM ECON $ 2173 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY BUSINESS $ 3250 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 999 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
NEWYORK To:SYDNEY
DAILY SKED AIR $ 793 Net C & H INTERNATIONAL 10/6/10-12/5/10 NZ;VISIT CNHINTL.COM;CALL 888-823-8839
DAILY BUSINESS $ 5900 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 1139 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
SAN FRANCISCO To:SYDNEY
1234 BUSINESS $ 8094 Net AUSSIE ADVENTURES LIMITED ALL YEAR 866-828-AUSSIE;AIR ONLY AVAIL
DAILY SKED AIR $ 651 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
WASHINGTON DC To:SYDNEY
DAILY SKED AIR $ 933 Net C & H INTERNATIONAL 10/10/10-12/05/10 NZ;VISIT CNHINTL.COM;CALL 866-787-2288

CAMBODIA
LOS ANGELES To:SIEM REAP
DAILY SKED AIR $ 798 Net $ 1298 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL ASIA;800-999-9912

CHINA
CHICAGO To:BEIJING
DAILY BUSINESS $ 3400 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DALLAS To:BEIJING
DAILY OW BC $ 1453 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
LOS ANGELES To:BEIJING
DAILY BUSINESS $ 2700 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY BUSINESS $ 2550 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY SKED AIR $ 560 Net TOKYO TRAVEL SERVICE CALL RATES CHNG;800-227-2065;CST#1017187-60
NEWYORK To:BEIJING
DAILY BUSINESS $ 3300 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
SAN FRANCISCO To:BEIJING
DAILY BUSINESS $ 2700 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY BUSINESS $ 2550 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
SEATTLE To:BEIJING
DAILY BUSINESS $ 2440 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:BEIJING
DAILY BUSINESS $ 3800 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 530 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM
CHICAGO To:SHANGHAI
DAILY BUSINESS $ 3100 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3100 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
NEWYORK To:SHANGHAI
DAILY BUSINESS $ 2750 Net $ 3950 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY BUSINESS $ 3150 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3150 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
SAN FRANCISCO To:SHANGHAI
DAILY BUSINESS $ 2700 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM

FIJI
LOS ANGELES To:NADI
DAILY SKED AIR $ 846 Net AUSSIE ADVENTURES LIMITED ALL YEAR 866-828-AUSSIE;AIR ONLY AVAIL

HONG KONG (CHINA)
CHICAGO To:HONG KONG
DAILY BUSINESS $ 3200 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3500 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
LOS ANGELES To:HONG KONG
DAILY SKED AIR $ 655 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
DAILY BUSINESS $ 2700 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY BUSINESS $ 2480 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY OW BC $ 1243 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DAILY SKED AIR $ 670 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;NO ADV.
DAILY BUSINESS $ 2700 TOKYO TRAVEL SERVICE CALL 18% COMM ON PUB FARES;CST#1017187-60
NEWYORK To:HONG KONG
DAILY BUSINESS $ 3600 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3150 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
SAN FRANCISCO To:HONG KONG
DAILY BUSINESS $ 2800 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY BUSINESS $ 2480 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
SEATTLE To:HONG KONG
DAILY BUSINESS $ 2480 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:HONG KONG
DAILY SKED AIR $ 570 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM

mailto:AIRFARES@GOWAY.COM
mailto:AIRFARES@GOWAY.COM
mailto:INFO@JBTI.COM
mailto:LUIS@LEGEN.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:AIRFARES@GOWAY.COM
mailto:INFO@JBTI.COM
mailto:LUIS@LEGEN.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
http://www.transamtravel.com
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INDIA

NEWYORK To:CHENNAI
DAILY SKED AIR $ 600 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
ATLANTA To:DELHI
DAILY BUSINESS $ 4800 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
CHICAGO To:DELHI
DAILY SKED AIR $ 576 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

NEWYORK To:DELHI
DAILY SKED AIR $ 4800 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVAIL
DAILY SKED AIR $ 350 Net PANORAMA TRAVEL, LTD. TO 12/31/10 ADDONS;COACH/BUS;NET/COMM;800-204-7130
LOS ANGELES To:MUMBAI
DAILY SKED AIR $ 1060 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
MIAMI To:MUMBAI
DAILY OW SKAIR $ 475 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:MUMBAI
DAILY SKED AIR $ 4800 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVAIL
DAILY SKED AIR $ 530 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM

INDONESIA
LOS ANGELES To:BALI, DENPASAR
DAILY SKED AIR $ 760 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
WASHINGTON DC To:JAKARTA
DAILY SKED AIR $ 838 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM

JAPAN

LOS ANGELES To:NAGOYA
1234 SKED AIR $ 560 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;FARES CHNG
DENVER To:NARITA
DAILY OW BC $ 1653 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
WASHINGTON DC To:OKINAWA
DAILY SKED AIR $ 757 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM
LOS ANGELES To:OSAKA
DAILY SKED AIR $ 525 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;FARES CHNG
ATLANTA To:TOKYO
DAILY SKED AIR $ 602 Net C & H INTERNATIONAL 11/10/10-12/10/10 AC;VISIT CNHINTL.COM;CALL 888-708-0088
CHICAGO To:TOKYO
DAILY BUSINESS $ 3495 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3548 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DALLAS To:TOKYO
DAILY SKED AIR $ 602 Net C & H INTERNATIONAL 11/1/10-12/1/10 AC;VISIT CNHINTL.COM;CALL 866-206-8065
HOUSTON To:TOKYO
DAILY SKED AIR $ 602 Net C & H INTERNATIONAL 11/1/10-12/1/10 LH;VISIT CNHINTL.COM;CALL 888-440-2288
LOS ANGELES To:TOKYO
1346 BUSINESS $ 3116 TOKYO TRAVEL SERVICE CALL 18% COMM ON PUB FARES;CST#1017187-60
DAILY BUSINESS $ 3116 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY SKED AIR $ 470 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;FARES CHNG
NEWYORK To:TOKYO
DAILY BUSINESS $ 2850 Net $ 3750 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $ 589 Net C & H INTERNATIONAL 11/2/10-12/6/10 DL;VISIT CNHINTL.COM;CALL 888-823-8839
DAILY BUSINESS $ 3795 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 4200 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY SKED AIR $ 613 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;RATES CHNG
SAN FRANCISCO To:TOKYO
DAILY BUSINESS $ 3500 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 3200 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY BUSINESS $ 3116 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
SEATTLE To:TOKYO
DAILY BUSINESS $ 3250 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:TOKYO
DAILY SKED AIR $ 602 Net C & H INTERNATIONAL 11/1/10-12/1/10 AC;VISIT CNHINTL.COM;CALL 866-787-2288
DAILY SKED AIR $ 560 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM

KAZAKHSTAN
To:ALMATY

DAILY TOUR PKG 3 $ 346 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS AVBL ALL KAZAK.

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

Himalayan International Tours Visit: www.himalayantours.com
TOURS & AIRFARES Email: tours@himalayantours.com
India Nepal Bhutan Tibet Thailand Reservation & Brochure: 800-421-8975

LOWEST FARES TO JAPAN & ASIA
800-367-8833 • JGTwas@jtbusa.com • www.jgttravel.com

TO LEARN MORE ABOUT TRAVELING TO INDIA VISIT

WWW. .ORG

http://www.himalayantours.com
mailto:tours@himalayantours.com
mailto:AIRFARES@GOWAY.COM
mailto:LUIS@LEGEN.COM
mailto:AIRFARES@GOWAY.COM
mailto:JGTwas@jtbusa.com
http://www.jgttravel.com
mailto:LUIS@LEGEN.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
mailto:INFO@JBTI.COM
http://www.incredibleindia.org
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KOREA

CHICAGO To:SEOUL
DAILY BUSINESS $ 2830 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
LOS ANGELES To:SEOUL
DAILY BUSINESS $ 2130 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY SKED AIR $ 590 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;MORE CITIES
NEWYORK To:SEOUL
DAILY BUSINESS $ 2630 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
SAN FRANCISCO To:SEOUL
DAILY BUSINESS $ 2300 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
DAILY BUSINESS $ 2130 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
SEATTLE To:SEOUL
DAILY BUSINESS $ 2160 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:SEOUL
DAILY SKED AIR $ 620 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM

KYRGYZSTAN
To:BISHKEK

DAILY TOUR PKG 3 $ 310 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS AVBL ALL KYRGY.

MALAYSIA
LOS ANGELES To:KUALA LUMPUR
DAILY SKED AIR $ 798 Net $ 1298 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL ASIA;800-999-9912

NEW ZEALAND
LOS ANGELES To:AUCKLAND
DAILY BUSINESS $ 6497 Net AUSSIE ADVENTURES LIMITED ALL YEAR 866-828-AUSSIE;AIR ONLY AVAIL
DAILY PRM ECON $ 1832 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY SKED AIR $ 771 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY BUSINESS $ 4395 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY SKED AIR $ 958 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
NEWYORK To:AUCKLAND
DAILY SKED AIR $ 1218 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
SAN FRANCISCO To:AUCKLAND
DAILY BUSINESS $ 6497 Net AUSSIE ADVENTURES LIMITED ALL YEAR 866-828-AUSSIE;AIR ONLY AVAIL
DAILY SKED AIR $ 771 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
DAILY PRM ECON $ 1832 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL
LOS ANGELES To:CHRISTCHURCH
DAILY SKED AIR $ 857 Net AUSSIE ADVENTURES LIMITED 10/1/10-11/21/10 866-828-AUSSIE;AIR ONLY AVAIL

PHILIPPINES
LOS ANGELES To:CEBU
DAILY SKED AIR $ 825 Net $ 995 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL ASIA;800-999-9912
LOS ANGELES To:MANILA
DAILY BUSINESS $ 2345 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY SKED AIR $ 520 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;MORE CITIES
DAILY BUSINESS $ 2650 TOKYO TRAVEL SERVICE CALL 18% COMM ON PUB FARES;CST#1017187-60
SAN FRANCISCO To:MANILA
DAILY BUSINESS $ 2345 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
SEATTLE To:MANILA
DAILY BUSINESS $ 2385 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:MANILA
DAILY SKED AIR $ 650 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM

SINGAPORE
CHICAGO To:SINGAPORE
DAILY BUSINESS $ 3230 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
NEWYORK To:SINGAPORE
DAILY BUSINESS $ 3030 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
NEWARK To:SINGAPORE
DAILY BUSINESS $ 2650 Net $ 4250 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
SAN FRANCISCO To:SINGAPORE
DAILY BUSINESS $ 2430 JBTI TOUR LLC YEAR ROUND 800-967-2345;212-696-2058;INFO@JBTI.COM
WASHINGTON DC To:SINGAPORE
DAILY SKED AIR $ 600 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM

TAHITI
LOS ANGELES To:PAPEETE
DAILY SKED AIR $ 715 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM

TAIWAN
LOS ANGELES To:TAIPEI
DAILY BUSINESS $ 2150 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY SKED AIR $ 680 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;BLCKOUT;CST#1017187-60
DAILY BUSINESS $ 2690 TOKYO TRAVEL SERVICE CALL 18% COMM ON PUB FARES;CST#1017187-60
SAN FRANCISCO To:TAIPEI
DAILY BUSINESS $ 2150 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY OW BC $ 1453 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
SEATTLE To:TAIPEI
DAILY BUSINESS $ 2150 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:TAIPEI
DAILY SKED AIR $ 570 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM
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THAILAND
LOS ANGELES To:BANGKOK
DAILY SKED AIR $ 775 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
DAILY BUSINESS $ 2670 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
DAILY SKED AIR $ 650 Net TOKYO TRAVEL SERVICE CALL VIA OSA;800-227-2065;CST#1017187-60
DAILY BUSINESS $ 2598 TOKYO TRAVEL SERVICE CALL 18% COMM ON PUB FARES;CST#1017187-60
SAN FRANCISCO To:BANGKOK
DAILY BUSINESS $ 2670 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
SEATTLE To:BANGKOK
DAILY BUSINESS $ 2670 JGT TRAVEL/LAX ALL YEAR 800-367-8833;OTHER CITIES & FARES AVAIL
WASHINGTON DC To:BANGKOK
DAILY SKED AIR $ 660 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM
LOS ANGELES To:PHUKET
DAILY SKED AIR $ 798 Net $ 1298 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL ASIA;800-999-9912

UZBEKISTAN
To:TASHKENT

DAILY TOUR PKG 3 $ 160 RUSSIAN AMERICAN CONSULT. ALL YEAR 877-268-2677;VISAS;HTLS AVBL ALL UZBEK.
NEWYORK To:TASHKENT
4,7 SKED AIR $ 860 Net UNITED TOURS CORP. TO 11/30/10 888-838-1674;212-245-1100;OW OK

VIETNAM
LOS ANGELES To:HANOI
DAILY SKED AIR $ 875 Net GOWAY AIR ALL YEAR 800-387-8850;AIRFARES@GOWAY.COM
LOS ANGELES To:HO-CHI-MINH CITY(SAIGON)
DAILY SKED AIR $ 670 Net TOKYO TRAVEL SERVICE CALL 800-227-2065;CST#1017187-60;RATES CHNG
WASHINGTON DC To:HO-CHI-MINH CITY(SAIGON)
DAILY SKED AIR $ 526 Net JGT LOW SEASON 800-926-7274;WWW.JGTTRAVEL.COM
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ASIA &THE SOUTH PACIFIC NEWS & BEST BUYS

50,000 Facebook Fans for Jet Airways
Jet Airways, India’s premier international airline, has become

the country’s first, and amongst the top five carriers in Asia, to
add over 50,000 fans on Facebook. Launched on January 19,
2010, the Jet Airways Facebook community, at
www.facebook.com/jetairways, provides guests with real-time
news updates about flight schedules, new customer programs,
route additions, services and special offers etc. Jet Airways has
also created an online community on Twitter at
www.twitter.com/jetairways, in a bid to actively engage and
interact with its major stakeholders. Visit www.jetairways.com
or m.jetairways.com from your mobile.

Design Hotels Opens Alila Luang Prabang
Design Hotels announces its new member in Laos: the Alila

Luang Prabang. The all-suite resort is located in the UNESCO
World Heritage town Luang Prabang, the former royal capital of
Laos. The current hotel was originally built as a governor’s man-
sion and then used for a time as a political detention center. Alila
Luang Prabang is nestled in a quiet residential area of Luang Pra-
bang, just five minutes from the town center and ten minutes
from the airport. In Luang Prabang, guests can partake in alms
giving to young monks, experience the art of preparing tradition-
al Laotian cuisine at the hotel’s cooking school, or simply pam-
per themselves with holistic spa treatments using natural, local
ingredients. Rates range from USD 170 to USD 550. For reser-
vations, visit www.designhotels.com/alila_luang_prabang

$3699 JAPAN
Smithsonian Journeys’ “Japan's Hidden

Treasures” explores centuries of transformations in Japan, from
the ancient capital of Nara to its present capital of Tokyo. From
Nagano to Kyoto, temples to stunning gardens, local expert his-
torians provide fascinating background on Japan’s history, Geisha
life, and the skill of wood block printmaking. Highlights include
travel via the famous Shinkansen, or “bullet train,” to Nagano
and a cable car ride in Hakone for spectacular views of Mt. Fuji.

Learn about relationships of tea ceremonies, Zen and ascetic
training of Zen in Buddhism from the chief priest of Okakorin at
Kodaiji Temple. Visit www.smithsonianjourneys.org

$12900 INDIA
Susan Geringer, owner of the Asian

specialist travel agency Geringer Global Travel (GGT), and a
New York PATA and India Ahoy (a division of Make My Trip)
Board Member, has organized an exclusive 16-day India culinary
journey accompanied by the James Beard award-winning Indian
chef Prasad Chirnomula. Departing the USA on January 30th
and returning February 15th, Gourmet India 2011's exotic high-
lights include: Mumbai, Kochi, an overnight Kerala backwater
cruise, Kumarakom, Goa, Udaipur, Delhi, and Agra. This is a vir-
tual 'what’s what' of some of the most important locations in
India but experienced in a way that will awaken the palate with a
true sensory understanding and appreciation of cuisine and cul-
ture. The land-only tour is complete luxury and includes: superla-
tive accommodations, food, drinks, culinary demonstrations,
guided excursions, taxes, gratuities and other truly special expe-
riences. Booking deadline is November 15th. All travel agents
will receive a $500 per person booking bonus. Call 877-255-
7438 or visit www.geringerglobaltravel.com

Statement of Ownership, Management and Circulation (Act of August 12, 1970: Section 3685, Title 39,
United States Code) (1A) Title of publication: JAX FAX TRAVEL MARKETING MAGAZINE. Publica-
tion number: ISSN 0279-7984. (2) Date of filing: October 1, 2010. (3) Frequency of issue: monthly. (3A)
Number of issues published annually: 12. (3B) Annual subscription price: $15.00. (4) Complete mailing
address of known office of publication: 52 West Main Street, Milford, CT 06460. (5) Complete mailing
address of general business office of the publisher: 52 West Main Street, Milford, CT 06460. (6) Names
and address of publisher & editorial director: Douglas Cooke, 52 West Main Street, Milford, CT 06460;
editor: Ryley Hartt, 52 West Main Street, Milford, CT 06460. (7) Owner: Jet Airtransport Exchange, Inc.,
Douglas Cooke, 52 West Main Street, Milford, CT 06460. (8) Known bondholders, mortgages, and other
security holders owning or holding 1% or more of total amount of bonds, mortgages, or other securities:
None. (9) Not applicable. (10) Extent and nature of circulation: Average number of copies each issue dur-
ing preceding 12 months: A. Total copies printed: 22,500. B. Paid & Requested circulation: (1). Sales
through dealers and carriers, street vendors: 0. (2). Mail subscription: 18,097. C. Total paid/requested circu-
lation: 18,097. D. Free distribution by mail, carriers, or other means, samples and complimentary, and other
free copies: 4,403. E. Total distribution (sum of C and D): 22,500. F. Copies not distributed: 0. Office use,
leftover, unaccounted, spoiled after printing: 0. Returns from news agents: None. G. Total (sum of E and F):
22,500. Actual number of copies of a single issue published nearest to filing date: A. Total number of
copies printed: 22,265. B. Paid & Request circulation: (1) Sales through dealers and carriers, street ven-
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M
illions of tourists visit China each year to see one
of the world’s greatest sites, the Great Wall of
China. In the last 20 years, the Great Wall has
become a great international tourist destination.
The Great Wall failed to keep out dangerous

invaders. Today it’s still invaded, but by hoards of tourists.
The most famous defensive wall of the 20th century was even

less successful at keeping out invaders – the Maginot Line be-
tween France and Germany. However, there’s no tourist invasion
here. Maybe the French and German tourist boards should market
the Maginot Line as “The Great Wall of Europe.”

Walls have been used to contain cities for two reasons, to keep
invaders out or to keep inhabitants in, or both. The Great Wall of
China kept the outside world, outside. The Berlin Wall was built to
keep East Germany’s citizens inside. The Berlin Wall was the most
famous city wall — or rather half-city wall, of the 20th century—
keeping all illegal aliens from sneaking into East Berlin.

Why are walled cities so popular? Walled cities are time capsules,
frozen from the time when the wall was built. They’re living out-
door museums. If a city needed to expand, they thought “outside
the box,” or rather “outside the wall,” leaving an almost intact his-
torical center inside.

Let’s explore Europe’s most popular countries with their most
popular walled cities. And then introduce each country’s lesser
known, but equally impressive walled cities.

York is one of Great Britain’s most historic and picturesque walled
cities. Like York, nearby Chester, is historic, picturesque, half-tim-
bered and surrounded by a wall with walkable ramparts. And yet
Chester is not on the main tourist trail. Northern Ireland has the
walled city of Derry.

France has one of the greatest, most beautiful and most popular
walled cities in the world, Carcassonne. In the 19th century it was
restored by the over-zealous Viollet le Duc, who added cones to
Carcassonne’s towers that many other architectural historians ques-
tion the authenticity of today.

France has many other great walled cities, from Brittany’s St.
Malo to the many walled cities built by Louis XIV’s great military ar-
chitect, Vauban: Besancon, Briancon, Neuf-Brisach, Saint Martin-

de-Re, Villefranche-de-Conflent, etc.
Italy’s walled city of Lucca (in Tuscany) is just a half-day trip from

Florence. Also a half-day trip (this time from Venice) is the stunning
walled city of Montagnana (which sadly has few visitors).

Avila is Spain’s most famous walled city. In a day-trip from Madrid,
Avila can be easily combined with Segovia. Lugo is an amazing
walled city, unknown to many Spaniards. And Lugo is one of Eu-
rope’s oldest completely walled cities with visible Roman founda-
tions. It’s near Galicia’s Santiago de Compostela, yet another reason
to travel to this not-popular-enough northwest corner of Spain.

There are two walled cities with the name of Cartagena; one in
Spain, the other in Colombia (Spain’s former South American
colony). Cartagena ranks up there with other great Western Hemi-
sphere walled cities: Campeche, Quebec and San Juan.

Portugal has two great walled cities, Obidos and Evora. Evora
also has a wonderful Roman temple.

In Germany, the walled city of Rothenburg is so crowded in sum-
mer, it’s bursting at the seams. A few miles away are the equally
spectacular Dinkesbuhl and Nordlingen, awaiting their fair share
of tourists. And for a real romantic and almost empty wall-city ex-
perience, there’s Hirschhorn, not far from Heildelberg.

Elsewhere in Europe, Russian walled cities are what we
know as kremlins. Sweden has the walled city of Visby. Croa-
tia has famous Dubrovnik, and undiscovered Zadar. Greece
has Rhodes. In the Netherlands are two obscure but wonder-
ful cities, Naarden and Heusden. Belgium has Bruges and
Binche. Tachov, Czech Republic. Torun, Poland. Sighisoara,
Romania. Nesebar, Bulgaria. Istanbul has much that survives
from its striped Byzantine city walls. Istanbul’s Topkapi Palace
is a self-contained small city wrapped in its own walls.

Great walled cites around the world: Jerusalem’s Old City. Thai-
land’s Chaing Mai. Morocco’s Fez. China’s Shanxi Province has
Pingyao. The Spanish also built magnificent city walls in Manila,
the Philippines. A unique walled city, Suwon (South Korea), is just
a subway ride from Seoul.

While Rajasthan, India has many fortified walled citadels, my fa-
vorite Indian walled city is Fatehpur Sikir, just 25 miles from the
Taj Mahal, with some of the world’s grandest gate towers.

BEEN THERE HAVEN’T DONE THAT
By Prof. Barry Goldsmith

The Great Walled Cities of the World
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AMAZON ODYSSEY:
From the River to the Jungle

By Roberta Sotonoff

H
ere along the Amazon, no one sends out party
invitations. Instead they hang colorful blankets,
pots and pans like flags atop a stripped palm tree
to signal party time. The dress code consists of
red face paint derived from paprika plants. Danc-

ing provides the entertainment; round and round a tiny,
crowded dance floor to the rhythm of flutes and drums.

The Amazon conjures up images of excitement and the unknown.
Forty miles at its widest, it starts in the Andes Mountains in Peru
and then rushes 4,000 miles to its mouth in Belém, Brazil. Its basin
holds an unrivaled diversity of life with 4,000 species of birds (in-
cluding 120 types of hummingbirds), 20,000 different plants and
2,000 species of fish. It is home to tribes who still hunt with poison
darts, colorful birds that squawk like shrews, and unusual animals
such as three-toed sloths, pink dolphins, piranhas, and tapirs.

My trip began in the town of Iquitos in northern Peru—the coun-
try’s largest Amazonian town. The first stop, Explorama Lodge,
was a 50-mile boat ride from Iquitos. The pristine, thatched-roof
accommodations didn’t have electricity or in-room running water,
but kerosene lamps and shower huts were more than adequate.
Where else can you wake up to four macaws walking atop your

mosquito net, or see a 400-pound black tapir saunter through the
dining room door?

Ceiba Tops, the crown jewel of Explorama Lodges (www.ex-
plorama.com), features rooms with not only air conditioning and
hot showers, but also flush toilets. Lush plants and colorful flow-
ers surround the Jacuzzi, swimming pool and water slide. This
jungle paradise is just a short river ride from Indiana, a larger town
with a small market area selling everything necessary for river life.
Though it has electricity several hours a day, it is not as thriving as
Mazan, where three-wheeled motorbikes shuttle people from the
Amazon River to the Napo River to catch river taxis.

River People
Time on the river was spent connecting with pink dolphins and

piranhas. A food staple for ribereños (river people), piranha are easy

Iquitos Indian family

MACHU PICCHU & RAPA NUI

www.taratours.com
800-327-0080 • Email: tara@taratours.com

Using LAN Airlines
NEW SERVICE
Miami-Lima-Easter Island

Machu Picchu, Peru Rapa Nui/Easter Island, Chile

Since 1980

http://www.ex-plorama.com
http://www.ex-plorama.com
http://www.ex-plorama.com
http://www.taratours.com
mailto:tara@taratours.com
http://www.marnellatours.com
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prey. A clean tree branch, some line, a hook, a weight and some
beef for bait will snare these toothy creatures. Since I wanted to
keep my fingers, I let the guide unhook my catch. “The lakes are
like the market to the river people. Everyday they come here for
fresh fish,” said our guide, Luis Mayanchi. At night, fishermen keep
warm with liquor from the riverside rum factory, which consists of
a bowlegged horse to work the grinding wheel, a canoe for fer-
menting the juice and a big pot for boiling. The rum can be sam-
pled and purchased ($3 per bottle) in the tasting room/owner’s
home.

If Amazon hooch or rum doesn’t cure ribereños ills, the rainforest
offers plenty of other remedies. Luis’ father was the village shaman
(tribal doctor), so he learned the medicinal uses of certain plants and
trees. He explained which plants make the best rope and how to
weave a thatched roof from palm leaves. “If you want to sleep in
the jungle, do it in the hollow of a large tree root,” he recom-
mended. “Cover the area with palms. Just pull on the palms when
a jaguar walks by. It will frighten him away.”

One day we visited the Yagua Indians, known for hunting with
darts dipped with curare, a poison from frogs, ants and plants. The
Yagua wore traditional dress, with grass skirts and stringy hats that
trailed down their backs. Standing alongside a cone-shaped grass
hut, a little boy held a baby three-toed sloth. The Yagua soon got
down to the business at hand, a “how to” demonstration of how
to make and use a blowgun. We onlookers then had a chance to
test our lungs with the guns, or just have a picture taken holding the
long tubed-apparatus alongside a Yagua.

For more rainforest hikes and jungle survival tips, we floated
over to ExplorNapo Lodge on the Sucusari Stream, about 100

miles from Iquitos. Although I was impressed by its resident
capybara—a hairy, four-foot domesticated rodent—the lodge’s
biggest attraction is its proximity to the Canopy Walkway,
about an hour’s walk from the lodge.This engineering marvel
of suspended bridges and 14 platforms that span nearly 2,000
feet was constructed without nails.

Wildlife on the River & Travel Tips
By midday, a cruise down the Black River was most welcome

and with such an abundance of feathered creatures all around,
bird watching was a given. All the chirping, whistling and squawk-
ing made it easy to spot kingfishers, great ani, black collar hawks,
egrets and vultures. Measuring more than three feet wide, the
immense Victoria Regia water lily pads make an excellent landing
pad for jacana birds. Also easy to sight are the monkeys on the
aptly named Monkey Island. Branches swing and leaves tumble
as the monkeys jump and play. After spotting us, they swooped
down and ate bananas right out of our hands.

Guests should bring a flashlight and a good mosquito repel-
lant, along with plenty of film and extra camera batteries. Hik-
ing boots or old walking shoes are a must for muddy jungle
trails, while quick-drying clothes counteract the sweat factor.

The Amazon fluctuates about 45 feet throughout the year. Waters
start to rise in November; low waters begin in June. During the low
water season, there is less rain, better fishing, but many excursions
can only be done by trail. When the water is high, it is easier to visit
the interior black water lakes and animals are more visible.U.S. dol-
lars are accepted practically everywhere along the Amazon. For
more information, visit PromPeru at www.peru.info

Great deals to South America
GRU GIG CWB BHZ SSA REC FOR MAO EZE MVD SCL

ATLANTA 758 758 938 775 599 649 649 724 1018 969 1210
BALTIMORE 620 620 822 675 499 499 499 588 663 936 960
BOSTON 515 425 730 675 499 499 499 516 733 844 703
BUFFALO 750 750 910 775 599 599 599 730 663 663 633
CHARLOTTE 662 662 907 775 599 599 599 676 703 1099 673
CHICAGO 630 630 810 675 499 499 499 710 799 829 613
DENVER 630 630 810 675 499 499 499 710 799 829 613
DALLAS 662 662 907 775 599 599 599 676 703 1099 673
DETROIT 688 688 943 775 599 599 599 639 866 864 950
KANSAS CITY 688 688 943 775 599 599 599 639 866 864 950
LOS ANGELES 625 625 705 675 499 499 499 516 725 832 713
NEW YORK 560 560 620 620 499 499 499 564 529 629 529
MIAMI 599 599 620 620 499 499 499 580 529 529 529
ORLANDO 688 688 943 775 599 599 599 639 866 864 950
PENSACOLA 750 750 910 775 599 599 599 730 663 663 633
PITTSBURGH 580 580 580 775 599 579 579 516 643 844 613
PHILADELPHIA 573 513 850 775 599 579 579 516 643 844 613
SAN FRANCISCO 625 625 705 675 499 499 499 516 725 832 713
SAN DIEGO 688 688 943 775 599 599 599 639 866 864 950
TAMPA 704 704 969 775 599 599 599 630 633 633 633
WASHINGTON 550 550 814 675 499 499 499 657 880 829 611

WE ALSO ISSUE ELECTRONIC TICKETS FOR ALL
BRAZILIAN DOMESTIC CARRIERS BELOW

— A I R L I N E S —
Rico Total Webjet OceanAir

Passaredo Air Minas NHT Pantanal
Team Varig/Gol Trip CALL US NOW!
Toll Free: 866-361-3500 | Fax: 212-695-8333

www.ChanteclairTravel.Com

t r a v e l s o l u t i o n s

http://www.ChanteclairTravel.Com
http://www.costamar.com
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1-800-783-7839 • www.sunnylandtours.com

MARGARITA ISLAND
The Pearl of the Caribbean

We reserved a Summer Vacation for you and your clients this Winter.

* Rates subject to $105 airport taxes. ** NY flights available from$200 supplement. Seasonal supplements apply.
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ORDER YOUR 2011 BROCHURES SUPPLY TO THESE FANTASTIC DESTINATIONSTIONS
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Includes: • RT Air From Miami
• 3 Nights Isla Caribe or Dunes
• RT Transfers
• All Inclusive Beach Resorts
• All Meals
• All Local Drinks
• Water Sports & Entertainment

Visit HotFamTrips.com
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Saturday Departures From $699*

Includes: • RT Air from Miami or NY**
• 7 Nights Isla Caribe or Dunes
• RT Transfers
• All Inclusive Beach Resrots
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• All Local Drinks
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Visit MargaritaIslandHotDeals.com
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PA N A M A
Boquete’s Eco-Appeal

By Ryley Hartt

T
he geisha coffee beans that come from this misty
mountain town, just a stone’s throw from the Barú
volcano and 40 minutes by car from the country’s
second-largest city of David, are reputed to be the
best in the world. They’re certainly the most

expensive, having recently fetched a whopping $170 a
pound at auction. The rich volcanic soil, fed by the Caldera
River that flows to the east, and the comfortably elevated,
year-round micro-climate that keeps temperatures typically
10 degrees cooler than in the valleys below, has created an
ideal region for coffee growing and floral exports. It has also
made a comfortable nest for a growing number of American
and European retirees and tourists looking for value in Cen-
tral America’s latest bargain destination.

Paving the Way for Tourism
Boquete, located in the Chiriquí Province, was first discov-

ered by Spanish gold-seekers looking for quicker passage to
the Pacific. Though still a nascent town by most accounts (this
coming April will mark its 100th anniversary), Boquete, like the
rest of the country, is maturing rapidly thanks to its pro-busi-
ness, multimillionaire president and its status as one of the
most competitive economies in Latin America. Panama’s
tourism industry has seen an influx of cash and has nearly dou-
bled over the past six years, and here in Panama’s western-
most province, Boquete is literally paving the way for modern
infrastructure with a highway-widening project between David
and Boquete recently underway.

Eco-Adventure in a Quiet Setting
Coffee beans are not all that this lush mountain town has to

share: Boquete has recently been touted as one of the top
emerging eco-tourism destinations in Central America. Visitors
will want to take advantage of their proximity to Volcán Barú,
a 35,390-acre national park with trails leading up to the dor-
mant volcano’s impressive yet accessible 11,400-foot summit.
Boquete Outdoor Adventures (http://boqueteoutdoorad-
ventures.com) is a good outfitter offering day and overnight
hikes on Barú and the Los Quetzales trail that links Boquete to
the town of Cerro Punta.

Chiriquí River Rafting (http://www.panama-rafting.com)
is a family-operated adventure company based in Boquete, of-
fering rafting excursions on the Rio Chiriquí’s technical Class
III and Chiriquí Viejo’s exhilarating Class IV rapids.

Though Panama is not known to be one of the world’s largest
coffee producers, it is consistently ranked among the best. A
number of coffee producers and tour operators offer fantastic
plantation tours, allowing coffee lovers to develop a new appre-
ciation for the history and process as they follow production from
the tree to their mug, and then stock up before returning home.
Check out Cafe Ruiz (www.caferuiz.com) and Coffee Adven-
tures (www.coffeeadventures.net).

For clients looking for new ways to experience Panama or
Spanish language studies, Habla Ya Spanish Courses & Eco-
tourism (www.hablayapanama.com) provides Spanish learn-
ing instruction along with volunteer placements and complete
vacation packages, including eco-adventure tours, different
lodging options and in-country transportation.

Where to Stay
Planted on the banks of the Palo Alto River, the quiet, efflo-

rescent beauty of the Boquete Garden Inn (www.boquete-
gardeninn.com) is ideal for couple looking for a quiet retreat
just two miles from downtown. Its five cabañas each have two
stories, with a separate guest room on each floor, for up to
three guests starting from $99.

The Panamonte Inn & Spa (www.panamonte.com) is a
charming, family-owned mountain lodge whose history ex-
tends as far back as that of the Panama Canal. With 25 guest
rooms and a new studio-style kitchen built for hands-on cook-
ing classes, the Panamonte is an ideal basecamp for exploring
the all of the Chiriquí Highlands’ diverse offerings.

Valle Escondido Resort, Golf & Spa (www.veresort.com) is
anything but rustic. Designed to be a residential resort community
nestled in the mountain highlands, Valle Escondido encompasses
46 rooms and suites, a golf course, spa, fitness center, restau-
rants, tennis, racquetball, swimming pools and country club.

Each of these properties are also fully equipped to plan tours
excursions in and around Boquete.

Getting There and Getting Around
Copa, Continental and Taca Airlines offer regular flights

from east coast hubs to Tocumen International Airport (PTY)
outside of Panama City. American has direct service from Dal-
las and Delta from Atlanta. From Panama City, Enrique Malek
International Airport (DAV) in David is less than an hour flight
time and Boquete should be reachable in about 30 minutes
from there once highway construction has been completed.

Island Isolation
If hiking through the forest and rubbing shoulders with the

resident ex-pat retirees is not your client’s thing, the Gulf of
Chiriquí is just a boat ride from the city of David and offers in-
credible—and affordable—surfing, fishing and island relax-
ation. Once they drop their bags at the new Cala Mia
eco-resort (www.boutiquehotelcalamia.com), they are free
to spend their days snorkeling and kayaking the surrounding
coastline or dive the submerged mountains of Los Ladrones.

For more information visit http://boquete.chiriqui.org
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ARGENTINA
MIAMI To:BUENOS AIRES
DAILY SKED AIR $ 529 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
NEWYORK To:BUENOS AIRES
DAILY BUSINESS $ 3300 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
T/F/S SKED AIR $ 529 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

BRAZIL
NEWYORK To:BELO HORIZONTE
DAILY SKED AIR $ 620 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
MIAMI To:MANAUS
DAILY SKED AIR $ 580 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
DAILY BUSINESS $ 2178 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:RECIFE
DAILY BUSINESS $ 2165 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION

mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
http://www.skylinkus.comhttp://www.skylinkus.com
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MIAMI To:RIO DE JANEIRO
DAILY SKED AIR $ 599 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
DAILY BUSINESS $ 1979 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:RIO DE JANEIRO
DAILY SKED AIR $ 560 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
DAILY BUSINESS $ 2179 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
WASHINGTON DC To:RIO DE JANEIRO
DAILY SKED AIR $ 697 Net HARI-WORLD TRAVEL TO 11/30/10 888-449-8783;WWW.HARIWORLD.COM
NEWYORK To:SALVADOR
DAILY BUSINESS $ 2289 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DAILY BUSINESS $ 2265 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
ATLANTA To:SAO PAULO
DAILY SKED AIR $ 758 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
LOS ANGELES To:SAO PAULO
DAILY SKED AIR $ 625 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
MIAMI To:SAO PAULO
DAILY SKED AIR $ 599 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
DAILY BUSINESS $ 1998 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:SAO PAULO
DAILY BUSINESS $ 1950 Net $ 2550 ARROW TRAVEL ALL YEAR CALL FOR OTHER CITIES;866-359-2776
DAILY SKED AIR $ 560 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
DAILY BUSINESS $ 3800 Net EXTRA VALUE AIR ALL YEAR 800-758-1382;OTHER CITIES & 1ST AVBL.
DAILY BUSINESS $ 2198 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
SAN FRANCISCO To:SAO PAULO
DAILY SKED AIR $ 625 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

CHILE
MIAMI To:SANTIAGO
DAILY SKED AIR $ 529 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
NEWYORK To:SANTIAGO
DAILY SKED AIR $ 529 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

COLOMBIA
MIAMI To:BOGOTA
DAILY SKED AIR $ 355 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM
NEWYORK To:BOGOTA
DAILY SKED AIR $ 138 Net 3KM TRAVEL CALL 866-927-1272;CALL FOR LOW RATES
DAILY SKED AIR $ 445 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

ECUADOR
MIAMI To:GUAYAQUIL
DAILY SKED AIR $ 325 Net $ 450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL LAT AMER;800-999-9912
MIAMI To:QUITO
DAILY SKED AIR $ 325 Net $ 450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL LAT AMER;800-999-9912

mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
mailto:LUIS@LEGEN.COM
http://www.transamtravel.com
mailto:info@3kmtravel.com
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ECUADOR
NEWYORK To:QUITO
DAILY SKED AIR $ 199 Net 3KM TRAVEL CALL 866-927-1272;CALL FOR LOW RATES

EL SALVADOR
NEWYORK To:SAN SALVADOR
DAILY SKED AIR $ 128 Net 3KM TRAVEL CALL 866-927-1272;CALL FOR LOW RATES

FRENCH GUIANA
MIAMI To:CAYENNE
DAILY SKED AIR $ 895 Net $ 995 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL SO. AMERICA;800-999-9912

GUATEMALA
MIAMI To:GUATEMALA CITY
DAILY SKED AIR $ 268 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

GUYANA
MIAMI To:GEORGETOWN
DAILY SKED AIR $ 425 Net $ 550 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL LAT AMER;800-999-9912

HONDURAS
MIAMI To:SAN PEDRO
DAILY SKED AIR $ 218 Net $ 248 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL LAT AMERICA;800-999-9912

NICARAGUA
MIAMI To:MANAGUA
DAILY SKED AIR $ 138 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

PANAMA
NEWYORK To:PANAMA CITY
DAILY SKED AIR $ 320 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

PARAGUAY
MIAMI To:ASUNCION
DAILY SKED AIR $ 300 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

PERU
MIAMI To:LIMA
DAILY SKED AIR $ 168 Net 3KM TRAVEL CALL 866-927-1272;WWW.3KMTRAVEL.COM

SURINAME
NEWYORK To:PARAMARIBO
DAILY SKED AIR $ 599 Net $ 699 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL LAT AMER;800-999-9912

URUGUAY
MIAMI To:MONTEVIDEO
DAILY SKED AIR $ 465 Net CHANTECLAIR TRAVEL CALL 866-361-3500;WWW.CHANTECLAIRTRAVEL.COM

SOUTH & CENTRAL AMERICA NEWS & BEST BUYS

$795 ARGENTINA& BRAZIL
On the 8-day “Discover Argentina & Brazil” trip

from SITA Tours, you will visit the statue of Christ the Redeemer
after a beautiful scenic drive along Rodrigo de Freitas Lagoon. Fly
to Iguassu Falls for a walking tour with a local guide along the
Brazilian side of the amazing waterfalls, one of the natural won-
ders of the world. Fly to Buenos Aires for a day at leisure fol-
lowed by your guided sightseeing tour of the city; including a
stop at the Plaza de Mayo. Next, see the Cabildo (town hall) and
Metropolitan Cathedral before heading to the districts of San
Telmo and La Boca. You will also visit the cemetery of Recoleta,
which is the burial site of Eva Peron. Continue along Avenida 9
de Julio, the widest avenue in the world. Finally, stop at Paler-
mo before returning to your hotel. Visit www.sitatours.com

$999 PERU
Sunny Land Tours’ 7-day “Peru Express” package

features 2 nights in Lima and 4 nights in Cusco with an optional
excursion to the world-famous Machu Picchu, starting from $999
per person. Starting with a half day tour of Lima that visits both the
colonial and modern sections of this "City of Kings," the lovely Plaza
de Armas with its Cathedral and Government Palace, the Torre
Tagle Palace and drive along the exclusive residential areas of
Miraflores and San Isidro. Visitors have the option to explore Cusco
at their leisure, or enjoy an optional excursion to Machu Picchu
($299 per person), with a train ride through the sacred valley of
Urubamba to the “Lost City of the Incas.” The “Peru Express”
package includes international economy air from Miami on Taca
and all domestic flights, daily breakfast, transfers and excursions
and Government taxes. Visit www.peruhotdeals.com

$1180 PERU
Explore Lima, Cusco, Sacred Valley, Machu

Picchu & Amazonian Puerto Maldonado on this 8-day adven-
ture from Condor Tours & Travel. Tour the architectural
icons of Lima, the Imperial City of Cusco and the Incan mili-
tary fortress of Sacsayhuaman. Drive through the multi-tiered
mountains of the Urubamba valley on the way to Pisac mar-
ket and Ollantaytambo. Ride the train to Machu Picchu and
bus up for a guided tour of the citadel. Later, catch a flight to
Puerto Maldonado in the Peruvian Amazon, to explore one of
the planets most un-tamed regions by foot and motorized
canoe. Visit www.condortoursandtravel.com

$2740 BELIZE
“Belize Barrier Reef & Rainforest,” is a 7-night

inland and island vacation through the Lodge at Chaa Creek in San
Ignacio and The Phoenix Beach Resort in San Pedro. Chaa
Creek’s portion of the package includes cottage accommodations,
full meal plan, excursions to the Maya temples of Xunantunich and
Cahal Pech, a tour of Barton Creek Cave and Big Rock Water Falls,
rainforest ziplining, guided tours of the Natural History Center and
Butterfly Farm, canoeing, guided nature walks and RT ground
transfers with a stop at the Belize Zoo. The Phoenix portion of the
package includes accommodation in a beach view condominium
suite, RT airfare from Belize City to San Pedro, ground transporta-
tion from San Pedro Airstrip to The Phoenix Resort, 2 welcome
drinks, a gift basket, a one hour couples massage, snorkeling tour ,
private roof top dinner, full day private boat or sail trip, VIP discount
dining card - 10% off at Red Ginger, Blue Water Grill, and
Caliente. Call 877-709-8708 or visit www.chaacreek.com

http://www.sitatours.com
http://www.condortoursandtravel.com


F
or clients interested in a Caribbean cruise, there is only
good news. With more ships than ever, more different
types of cruising, and many more choices at every price
point, there is truly “something for everyone.” First-
timers looking for an exotic cruise vacation in close prox-

imity to the United States can choose from mega-ships carrying
thousands to luxury yachts with only a few hundred passengers.
Shore experiences are also varied, from simply sunbathing on
beautiful beaches to snorkeling, parasailing, canopy experiences
and ATV explorations. Cruises can be brief—or extended, with
back-to-back itineraries.

Starting in mid-November, Carnival’s newest ship, the 3,690-
passenger Magic, operates Caribbean cruises from Galveston:
seven-day western Caribbean voyages to Montego Bay, Grand
Cayman and Cozumel, and week-long eastern Caribbean cruises to
Nassau, Freeport, and Key West. The 2,758-passenger Triumph
will operate year-round four- and five-day Caribbean cruises from
that port. Carnival has also extended its capacity from New Or-
leans. Sailing year-round, Carnival Conquest offers three different
week-long Caribbean options: a new western Caribbean program
featuring Montego Bay, Grand Cayman and Cozumel, an eastern
Caribbean itinerary to Key West, Freeport and Nassau, and exotic
western Caribbean cruises to Belize, Roatan and Cozumel. Carni-
val Ecstasy is also operating year-round, with four- and five-day
western Caribbean voyages from New Orleans.

Norwegian Epic is currently sailing back-to-back weeklong East-
ern and Western Caribbean cruises out of Miami until April. Nor-
wegian Sun now sails out of Port Canaveral, doing seven-day
cruises back-to-back, with stops in Nassau, St. Thomas and St.
Maarten. The second sailing has stops in Cozumel, Santo Tomas,
Belize City and Key West. Norwegian Pearl sails seven-day cruises
out of Miami with back-to-back itineraries. The first week has stops
in Samana, St. Thomas, Tortola and Great Stirrup Cay (Norwegian’s
private island in the Bahamas); the second week calls in Roatan,
Belize City, Costa Maya and Key West. In the New Year, both Nor-
wegian Gem and Jewel will sail out of New York on 10-day East-
ern Caribbean cruises; on February 20, Norwegian Jewel sails a
Nickelodeon All Access Cruise, which will transform the ship into
everything Nickelodeon—making this itinerary an obvious choice
for doting parents.

Royal Caribbean’s mega ships, the Oasis of the Seas and its
new sister, Allure of the Seas, alternate seven-night Eastern and
Western Caribbean itineraries from Port Everglades. Allure of the
Seas will sail a special nine-night Eastern Caribbean holiday itiner-
ary departing December 25, 2011, featuring an additional call at
Labadee and an extra day at sea to herald in the New Year and take
in the amenities on an Oasis-class ship. After its summer 2011
debut in the Mediterranean, Liberty of the Seas returns in No-
vember to South Florida, where it will offer two five-night and a
four-night short Western Caribbean itinerary from Port Everglades.
Sister ship Freedom of the Seas will alternate seven-night Eastern
and Western Caribbean roundtrip itineraries year-round from Port
Canaveral, Fla., and will also feature a five-night pre-holiday get-
away to the Western Caribbean on December 18 and a nine-night
New Year’s celebration cruise on December 30.

Royal Caribbean also has a selection of short cruises. Sailing from
Tampa, Jewel of the Seas will do two five-night and one four-night

Western Caribbean itineraries. Year-round, Majesty of the Seas and
Monarch of the Seas will offer three- and four-night short Bahamas
cruises from Miami and Port Canaveral, respectively.

Holland America’s MS Eurodam has seven-day Eastern
Caribbean itineraries (eight days for Christmas), as well as a 15-day
Eastern/Western Caribbean sail. The MS Amsterdam is also doing
a seven-day holiday cruise and a combination 17-day cruise. The
MS Nieuw Amsterdam sails seven-day Western Caribbean and 14-
day voyages. Deeper into the Caribbean, the MS Amsterdam sails
10- and 17-day cruises. (All HAL cruises sail from Fort Lauderdale.)
Through mid-February, MSC Poesia departs from Port Everglades
for three-, seven- and 10-night cruises of the Eastern and Western
Caribbean. (For clients who just want to “taste” the cruise experi-
ence, the Poesia also does a two-night cruise, calling in Nassau.)
Cruises can be combined for a 14-day vacation.

Costa’s Atlantica sails seven-night Eastern and Western itiner-
aries through mid-March, departing from Fort Lauderdale or Miami.

Cunard’s Queen Mary 2 sails three (November 16 and 27 and
December 8, 2010) 11-night Caribbean cruises, roundtrip from New
York and calling at St. Thomas, Grenada, Barbados, and Grand Turk.
The ship also does a 15-day cruise, roundtrip from New York on De-
cember 19, calling at Grand Turk, Tortola, St. Maarten, Curacao,
Grenada, Barbados, St. Lucia, St. Kitts, and St. Thomas—and a 10-
day cruise, roundtrip from New York, calling at St. Thomas, St. Lucia,
Barbados, and Grand Turk. On December, 14, the new Queen Eliz-
abeth sails a Southampton roundtrip cruise, with Caribbean stops in
Tortola, Dominica, Barbados, St. Lucia, and Antigua.

The luxury lines also have a strong presence in the Caribbean. In
December, Crystal Serenity sails 10-day Eastern and Western
Caribbean itineraries, roundtrip from Miami; on February 23, the
Symphony does an 11-day combination Panama Canal/Caribbean
cruise, sailing from Miami.

Starting on January 7 and through mid-April 2011, Regent’s
Seven Seas Navigator sails seven-and 10-night Eastern and West-
ern Caribbean cruises, roundtrip from Fort Lauderdale. Seven Seas
Voyager also offers four similar cruises in November and Decem-
ber, while Seven Seas Mariner has a seven-night Western
Caribbean cruise (January 4, 2011) and a 14-night cruise from Fort
Lauderdale to Lima, Peru, with several Caribbean stops.

The yachts of Seabourn—the Sojourn, Legend, Quest, and
Spirit—all sail the Eastern and Western Caribbean, starting in mid-
November, through, mid-March, with itineraries from seven to 20
days. Some cruises are roundtrip from Fort Lauderdale.

Silversea’s small ships–the Spirit, Cloud, Whisper– sail the East-
ern and Western Caribbean, from November 2010 till early May,
2011–and return to the area in October. Cruises range from seven
to 16 days; some are roundtrip from Fort Lauderdale.

From Nov. 2010 to April 2011, SeaDream operates 5-, 7-, 9-, and
14-night yachting voyages in the azure waters of the Caribbean.

Windstar’s Wind Surf does a seven-day Barbados roundtrip from
November 2010 through March 2011 and Wind Spirit sails seven-
day St. Maarten roundtrip cruises from December 2010 through
March 2011. For Wind Surf’s December 24 holiday cruise, media
moguls Tina Brown and her husband, Sir Harold Evans will be the
featured guests.

With all these choices, in a season of so much variety, even the
most difficult-to-please client will surely find the perfect Caribbean
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WORLDWIDE CRUISES By Lillian Africano, Cruise Editor

Cruising the Caribbean: More Choices than Ever



By Melanie Reffes

I
t may just be the world’s finest family-friendly beach play-
ground. From frequent flights to kid-centric add-ons at
hotels and resorts, there are bargains galore on the many
islands in the sunny Caribbean. With fruity cocktails for
the grown-ups and a dollop of sunscreen for the wee

ones, the tropics are the go-to destination for the whole fam-
ily. “This holiday season is expected to be an improvement
over the last couple, but booking windows are expected to
remain short,” says Josef Forstmayr, president, Caribbean
Hotel & Tourism Association (CHTA) and managing direc-
tor of Jamaica’s Round Hill Resort. “Families focus on the
Caribbean because of the ease of getting to the destination,
the welcome they receive and the variety of accommoda-
tions and activities for children to enjoy.”

It’s Irie, Mon
For families, Jamaica leads the pack with a slew of fun stuff

for the entire brood. “Visitors can revel with friendly locals in
the lively activities, indulge in some of the island’s signature

holiday dishes, and truly dis-
cover the distinctive culture
and unbridled spirit of Ja-
maica,” said Tourism Director
John Lynch. Marketing hype
aside, an expanding attraction
and accommodation sector
keeps the prices down while
December weather is reliably
warm and hurricane-free.

Jamaican Olympic tri-athlete Iona Wynter is on board at
GoldenEye (www.GoldenEye.com) where she teaches
classes from Jet Ski Leg to Stretch & Snorkel. In the north
coast village of Oracabessa, this historic resort is scheduled
to re-open on November 12th after a two-year renovation that
added eleven beach cottages, six lagoon suites and two
restaurants. “GoldenEye is no longer an all-inclusive resort,”
said Jason Henzell, president of Island Outpost’s five Ja-
maican properties. “We want our guests to go off-property
and sample the restaurants, fishing markets and rum shops in
the town.” For history buffs, the villa once lived in by spy nov-
elist Ian Fleming is available for rent, complete with his origi-
nal writing desk.

Active families like Beaches Boscobel where nature walks
and a round of golf are as popular as the dessert buffet.
(www.beaches.com). For Tiger Woods wannabees up to six-
teen years old, Junior Golf Camp at the nearby Sandals Golf
& Country Club comes with take-home notes from the coach.
A humongous Pirates Island and the XBOX 360 Game Garage
keeps teens occupied while the older folks chill out on a sea-
side beach chair.

Grown-ups aren’t the only ones who enjoy a rub-down after
a round of golf or a romp on the beach. At the Sunset Beach
in Montego Bay and the Sunset Jamaica Grande in Ocho
Rios (www.sunsetbeachresort.com), kids can chill-out Ja-
maica-style with a host of pampering options. A clever menu
of treatments geared to young spa enthusiasts and their par-
ents include the ‘Mommy & Me’ package of blissful neck and
shoulder massages and the ‘Daddy & Me ‘option that includes
mini-facials for the boys in the family.

Tried, True & Brand-Reliable
Hilton Resorts are dishing up golf, spa and dive packages

– through December 31st - at their properties throughout
the region. “Diving in Paradise” at the resorts in Nassau,
Barbados and Curacao include breakfast, two dives and
equipment rental. For reservations visit
www.hiltoncaribbean.com/scuba with booking code DZ.
Golf is the star attraction at the resorts in Barbados, Trinidad
and Ponce, Puerto Rico where the “Tee-Off Time” package
offers two rounds of golf, breakfast and caddy. Visit
www.hiltoncaribbean.com/golf with booking code TJ.
The Marriot Curacao Beach (www.mariott.com) welcomes
families with a “Stay for Breakfast” package for two adults

and children under twelve
years old. With rates as low
as $139 per night, per room,
the beach is too close to pass
up.

A short hop across the
Caribbean Sea, the Radisson
Aruba (www.radisson.com)
has extended the “Endless
Summer Savings “packages

through December 21st. Room rates starting at $178 per
night include free meals for kids and beverage credits for par-
ents. Fronting Palm Beach with a bonanza of shady palapas,
top-shelf vacation amenities include the Larimar Spa and the
nearby Tierra del Sol championship golf course. For bonding
on the high seas, the Aruba Heineken Catamaran Regatta (No-
vember 12-20) celebrates its 20th anniversary this year with
events on and off the water.

One Big Happy
Kids dive into Aqua

School at the Elegant
Hotels properties in Bar-
bados (Colony Club,
Turtle Beach, Crystal
Cove and Tamarind;

CARIBBEAN & BERMUDA

Jammin’ Caribbean Family Holiday Packages

In the north coast village of Oracabessa, Goldeneye will re-open on
November 12th after a two-year renovation.

A short hop across the Caribbean Sea, the Radisson Aruba Resort is selling
the “Endless Summer Savings “packages through December 21st.
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Kids dive into Aqua School at the Elegant Hotels properties in Barbados –
Colony Club, Turtle Beach, Crystal Cove and Tamarind, which include gratis

instruction in kayaking, snorkeling, sailing, wake-boarding and wind-surfing
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www.eleganthotels.com), which includes free instruction in
kayaking, snorkeling, sailing, wake boarding and wind-surfing.
“Families tell us they’re looking for a chance to enjoy new ex-
periences and learn new skills together while on vacation,”
said Sylvia Scholey, vice president of sales and marketing.
“Parents want to be sure their children have a variety of op-
tions and our new Aqua School is the perfect answer.”

At Antigua’s all-inclusive Jolly Beach Resort (www.jolly-
beachresort.com), a creative roster of activities from marsh-
mallow roasts and cricket lessons to water sports and beading
are included in the Jolly Family Program. The Teenz Club hosts
Moonlight Scavenger Hunts and for the junior foodies in the

family, ‘My Jolly Little Chef’ is a cooking class taught by the in-
house chefs.

Nature gets a standing ovation in the Bahamas, with unruf-
fled beaches and beaucoup fishing and diving. The undisputed
boating epicenter, the Abacos islands are a necklace of cays
more than a hundred miles long. North of Marsh Harbour is
Treasure Cay with one resort, one golf course and plenty of
sandy beaches. Too good to miss, the “WTF” package or
“When Turtles Fly,” running November 1 – 22 and November
28 - December 17, starts at $499 per person. This price in-
cludes roundtrip airfare on Continental Airlines from Fort
Lauderdale (FLL) to Treasure Cay (TCB) or on American Air-
lines from Miami (MIA) to MHH (Marsh Harbour (MHH), three
nights at the Green Turtle Club and a golf cart commute to
the beaches on the Atlantic side. Visit www.greenturtle-
club.com. Visit www.bahamas.com.
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The Abacos –North of Marsh Harbour is Treasure Cay with one resort,
one golf course and plenty of sandy beaches.

At Antigua’s all-inclusive Jolly Beach Resort, a creative calendar of
activities from marshmallow roasts and cricket lessons to water sports

and beading are included in the Jolly Family Program.
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Princess Adds 16 New Carib Shore Excursions
As Princess Cruises ships begin to return to the Caribbean

this month for the fall cruise season, they will also introduce
16 new shore excursion options for passengers, including a
series of “Connoisseur” tours with smaller groups for a more
personal experience. Options range from hiking mountains to
exploring caves, and watching monkeys to discovering a cocoa
plantation. Family groups will also find new tours designed es-
pecially with kids in mind, including a pirate ship adventure and
boogie boarding lessons. Visit www.princess.com

Bimini Big Game Club Resort Re-Opens
The legendary Bimini Big Game Club has officially re-opened as

a Guy Harvey Outpost Resort & Marina with reservations now
being booked for the busy summer boating season. General Man-
ager Chris Pollock said the venerable 51-room resort and 75-slip
marina, located in the heart of the island’s cultural hub, Alice Town
on North Bimini’s southern tip, is now accepting reservations. With
more than 50-record-setting catches in the waters around the tiny
out-island, Bimini has earned its title as Sport Fishing Capital of the
World. “The Guy Harvey Outpost concept is designed to take the
resort beyond that of a fishing lodge, to create an eco-destination
attracting both fishing and diving enthusiasts while focusing on ad-
venture travel, sustainable tourism and marine conservation,” said
Pollock. Many improvements are underway at the 75-slip marina
resort, which is located on the main navigation channel in Bimini
Bay. The marina can accommodate boats up to 145 feet. Call 800-
867-4764 or visit www.biggameclubbimini.com

http://www.eleganthotels.com
http://www.jolly-beachresort.com
http://www.jolly-beachresort.com
http://www.jolly-beachresort.com
http://www.greenturtle-club.com
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$395 BAHAMAS
With its new “Holiday Wishes” package, the

Sheraton Nassau Beach Resort is gifting guests all winter
long with affordable rates, complimentary upgrades, dining
credits and access to an array of exclusive holiday events.
With rates from $395 per room/per night, the “Holiday
Wishes” package includes: complimentary upgrade to an
Ocean view room, $25 daily food and beverage credit per
room, per night and all taxes and gratuities. The package also
grants guests VIP access to all of the resort’s holiday activities
and other offerings that are part of the resort’s “Love Your
Family Program”, which includes an evening of fire-side sto-
rytelling and a “dive-in” movie by the pool. Booking must be
made by November 15, 2010 for travel December 23, 2010 to
January 3, 2011. For more information call 866-716-8106 and
mention rate code HOLIDAY or visit www.sheratonnas-
sau.com

$2222 USVI
Bolongo Bay Beach Resort on St. Thomas

offers the perfect U.S. Virgin Island vacation with several spe-
cial value added packages like their “5-night Hibiscus Pack-
age,” including: beachfront accommodations with a view of
the Caribbean from your balcony, a chilled bottle of cham-
pagne upon arrival, chocolate dipped fruit and tropical flowers,
$50 Resort Credit to spend as you wish, His and Hers half-
hour massage and one 3-course dinner for two, wine included,

at the Lobster Grille. Take to the water on a romantic Sunset
Cocktail Cruise around historic Charlotte Amalie harbor and
enjoy a free introductory scuba lesson in the pool. Guests also
have unlimited use of windsurfers, Sunfish sailboats, kayaks,
Aqua Tricycles, swim mats, view boards and snorkel equip-
ment. For reservations, call 800-524-4746 or visit www.bo-
longobay.com

Save With USVI’s ‘Winter Escape’
This winter, the U.S. Virgin Islands will offer travelers an

opportunity for significant savings on a getaway to the terri-
tory with the “Winter Escape” bookable offer. The promotion
offers a $500 instant rebate on any booking of five nights or
more at participating hotels and is available for new bookings
made now through November 30 for travel between January
3 and April 24. With direct and non-stop air service from many
U.S. markets, no passport required for U.S. citizens and a
$1,600 duty free limit, the U.S. Virgin Islands is a destination
of choice for travelers looking to beat the winter blues. Pop-
ular on-island events including the St. Croix Agricultural Food
Fair, Blues Festival on St. John and the Water Island Classical
Music Festival on St. Thomas are just a few of the many
events taking place during the winter months. Go to visi-
tusvi.com to see the complete list of hotels participating in
the Winter Escape offer. Reservations can be made exclu-
sively through FunJet (www.funjet.com), booking code
VIESC10.
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I
n Greek mythology, ambrosia is food or nectar for the gods – it confers the gift of immortality. Life at Ambrosia Villa offers a taste of
immortality – architectural splendor, impeccable taste and attention to detail set against the extraordinary vistas and crystal clear waters of
the tranquil Caribbean Island of Anguilla. In addition to the Villa’s extraordinary features, a full – complement of luxurious services and

amenities await the discerning traveler. Discover the taste of ambrosia amidst mythic accommodations. Take time from your busy mortal
existence, and choose your time to experience Ambrosia Villa for yourself!

For details, see your travel agent or visit our website: www.ambrosiavilla.com (815) 337-3350
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http://www.ambrosiavilla.com
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TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAXSUPPLIER PERIOD ADDITIONAL INFORMATION

ANTIGUA
NEWYORK To:ANTIGUA
DAILY SKED AIR $ 425 Net $ 550 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

ARUBA
NEWYORK To:ARUBA
DAILY SKED AIR $ 325 Net $ 450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

BARBADOS
NEWYORK To:BARBADOS
DAILY SKED AIR $ 365 Net $ 495 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

DOMINICAN REPUBLIC
NEWYORK To:PUNTA CANA
DAILY SKED AIR $ 299 Net $ 495 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

GRENADA
NEWYORK To:GRENADA
DAILY SKED AIR $ 325 Net $ 450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

GUADELOUPE
MIAMI To:POINT-A-PITRE
DAILY SKED AIR $ 475 Net $ 550 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

HAITI
MIAMI To:PORT AU PRINCE
DAILY SKED AIR $ 120 Net $ 240 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

JAMAICA
FT LAUDERDALE To:MONTEGO BAY
DAILY SKED AIR $ 148 Net $ 218 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

MARTINIQUE
MIAMI To:FORT DE FRANCE
DAILY SKED AIR $ 475 Net $ 550 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

SAINT MARTIN
MIAMI To:ST. MAARTEN
DAILY SKED AIR $ 335 Net $ 450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

ST. KITTS
WASHINGTON DC To:ST. KITTS
DAILY SKED AIR $ 460 Net $ 590 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

ST. LUCIA
NEWYORK To:ST. LUCIA
DAILY SKED AIR $ 325 Net $ 450 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

ST. VINCENT & THE GRENADINES
NEWYORK To:ST.VINCENT
DAILY SKED AIR $ 735 Net $ 845 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

TRINIDAD & TOBAGO
MIAMI To:PORT OF SPAIN
DAILY SKED AIR $ 385 Net $ 495 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912

U.S. VIRGIN ISLANDS
NEWYORK To:ST.THOMAS
DAILY SKED AIR $ 250 Net $ 360 TRAVEL PEOPLE ALL YEAR ALL USA TO ALL CARIBBEAN;800-999-9912



San Juan Island Adventure
By Ryley Hartt

C
onjuring images of its wild heritage—the immacu-
late peaks of Rainier and Mt. Baker, islands car-
peted in Sitka spruce and bordered by scraggy red
madrona canting in the shallow topsoil; the abun-
dance of salmon and the orcas and eagles that

subsist on them—the Pacific Northwest has long attracted
adventurers, experimenters, locavores and tinkerers. But
you don’t have to buy your veggies at a farm stand or belong
to the REI co-op to appreciate this region’s beauty. As New
York Times Seattle correspondent Tim Egan once wrote;
“Here in the corner attic of America, two hours’ drive from a
rain forest, a desert, a foreign country, an empty island, a
hidden fjord, a raging river, a glacier, and a volcano is a place
where the inhabitants sense they can do no better, nor do
they want to.” Now, if the threat of rain is the only thing put-
ting a damper on your travel plans, take note: the San Juan
Islands, along with the northeastern tip of the Olympic
Peninsula, lie beneath a permanently clear patch of sky
known as the Blue Hole, protected from the moist air mov-
ing up from the southwest by the Olympic Mountains.

Getting There and Getting Around
Seattle-Tacoma Int’l Airport makes for an easy entry-point

to the San Juans, especially since the completion of the Light
Link Rail (www.soundtransit.org), allowing customers to get
from the airport to downtown Seattle in just 36 minutes for
$2.50. There is no direct ferry from Seattle to the San Juans so
plan on renting a car, or better yet, a motorcycle, which will
save you hours of waiting in line for the ferries. EagleRider
(www.eaglerider.com), with two convenient airport and down-
town locations, offers a full selection of Harley Davidsons and the
occasional BMW, sometimes for as little as $99 per day. Call the
Washington State DOT at 206-464-6400 or visit
www.wsdot.wa.gov for ferry departures from Anacortes to the
San Juans, and plan to arrive 20 minutes early (an hour early on the
islands) unless you took my advice about the motorcycle, in which
case five minutes is plenty of time. It’s an hour and a half ride from
Seattle to Anacortes on I-5, and unless you’re pressed for time, I
would strongly suggest hopping the 20 min. ferry from Mukilteo
to Clinton and driving up Highway 525 to 20 across Whidbey Is-
land and Deception Pass instead.

Seattle
If you’ve made it this far, it would be a shame not to at least

take a day or two to enjoy the Emerald City. Stay at the Pan Pa-
cific Hotel (www.panpacific.com) in the heart of the Gateway
District between downtown Seattle’s retail district and South
Lake Union area, which is about to burst with new activity after
becoming the site for Amazon.com’s new headquarters. The
hotel’s luxury Vida Spa shares a 16,000-square-foot plaza with a
Whole Foods Market, Starbucks, Tutta Bella restaurant and the
new Seastar Restaurant & Raw Bar, where locavores will delight
in Chef John Howie’s take on Pacific seafood staples like oys-
ters, Dungeness crab, salmon and halibut. For lunch, head to
Pike Place Market. Even if the fresh-caught fish sailing past your

head no longer feels like a novelty, this world-class greenmar-
ket commands attention from locals and tourists alike. For more
Seattle attractions, like Gasworks and Discovery Parks, Ballard
Farmers Market the Seattle Center and the EMP, check out
www.visitseattle.org

Orcas Island
Get there early enough to drive up to the summit of Mount

Constitution, the highest point on the San Juan Islands, where
you’ll have a panoramic view of Bellingham, the Cascade
Mountains, Mount Baker, Mount Rainier, Anacortes, and Port
Townsend. Make your way around the horseshoe-shaped is-
land to Deer Harbor, where Skipper Ward Fay runs Classic
Day Sailing charters (www.classicdaysails.com; 360-376-
5581) aboard his gorgeous, wood-hulled, 1940’s Blanchard 33.
$70 a head buys three (plus) hours of laid-back sailing instruc-
tion and local lore from a knowledgable skipper, and an up-
close look at the smaller islands and wildlife in the San Juan
Channel. Spend the night in the rustic comfort and solitude of
your own beachfront cabin from $150 at North Beach Inn
(www.northbeachinn.com). You won’t find TV’s in any of
these cabins, some of which date back to the 1930’s, but you
will find a well-
stocked kitchen and
woodshed, a cozy
fireplace and a view
that will make you
never want to leave.

San Juan Island
Hang a right when

you land at the ferry
terminal in Friday Harbor and make Western Prince Whale
Watching & Wildlife Tours (orcawhalewatch.com) your first
stop. Led by Captain Ivan, Western Prince has been offering
small-scale and conscientious whale watching tours since
1986. With an advertised 90% success rate for orca-spotting
and a team of naturalists who’s meaningful insight sheds light
on the lives of these “Southern Resident” killer whales, West-
ern Prince has also added a new 27’ Zodiac with a cruising
speed of 30 knots to bring the excitement even closer. For
those who prefer a slower pace, sea kayak rentals are also
readily available around Friday Harbor. For accommodations,
check out Friday Harbor House (www.fridayharbor-
house.com) overlooking the harbor or Roche Harbor Resort
(www.rocheharbor.com) on the north side of the island.

For more information visit the San Juan Islands Visitors
Bureau (visitsanjuans.com).
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$280 FLORIDA
Naples Bay Resort has announced a special

winter spa package ideal for couples looking to refresh, renew
and relax. Called “Blissful Intervention,” it combines pamper-
ing at Naples Bay Resort’s renowned Spa, lounging at the re-
sort’s masterfully designed pool complex in a private cabana,
lunch poolside at Bluewater Grill and luxurious guest accom-
modations. Naples Bay Resort, which evokes an Italian sea-
side-village, surrounds a picturesque marina offering direct
water access to Naples Bay and the Gulf of Mexico. A com-
plete fitness center, six lighted Har-Tru tennis courts, a spa and
5 pools provide something for everyone. Package includes:
guest accommodations for two nights, welcome amenity Spa
basket, $200 in Spa Credits to be used towards spa treat-
ment(s) of the guests’ choice, full day private poolside cabana
and lunch poolside for two at The BlueWater Bar & Grill. For
more information and for reservations, call 866-605-1199 or
visit www.naplesbayresort.com

$2999 ALASKA
To celebrate its inaugural Alaska season,

Oceania Cruises has announced Double Bonus Savings on 10
exciting, new voyages for summer 2011. The limited-time pro-
motion offers per stateroom savings of $1,000 off cruise fares
plus a $1,000 shipboard credit on top of two-for-one prices and
free airfare. In addition, third and fourth guests in a stateroom
may travel for only $999 per person, cruise-only. Depending
on the cruise, scenic highlights encompass Hubbard Glacier,
the Gulf of Alaska, Tracy Arm and College Fjord. With two-for-
one cruise fares and Double Bonus Savings, a 10-day Alaska
cruise starts at just $2,999 per person, based on double oc-
cupancy.

This special offer expires Dec. 31, 2010. For reservations or
to order a brochure, visit www.OceaniaCruises.com or call
800-531-5658.

$599 NEW YORK
Affinia Manhattan hotel is offering guests the

opportunity of a lifetime with Grandstand tickets to the Macy’s
Thanksgiving Day Parade in New York City. The “Thanksgiv-
ing in the City” offer is available Wednesday, November 24 –
Saturday, November 27 with nightly rates at $599 for a family
of four. Included are: three nights in a one-bedroom suite, four
Grandstand tickets to the Macy’s Thanksgiving Day Parade
and $100 credit towards a Thanksgiving dinner at Niles New
York City. To take advantage of this offer guests must book by
November 18 for travel November 24 – 27. A three-night min-
imum stay is required. Packages with parade tickets are ex-
tremely limited. Room-only rates are available starting at $279
per night with two-night minimum stay required for Wednes-
day check-ins (no check-ins on November 25). To book, call
866-AFFINIA and use the promo code MACYS or visit
www.Affinia.com/macysparade.

$90 MONTANA
The 320 Guest Ranch has announced its “Winter

in Montana” sleigh, dog sledding, snow coaching and skiing
packages for the 2010-2011 season. Located in the pictur-
esque Gallatin River Valley, winter arrives early and stays late

in Big Sky, so guests can enjoy all the recreation the glorious
Montana snow has to offer. Yellowstone National Park is just
30 minutes away. The 320 Guest Ranch Ski & Stay package
for Moonlight Basin is just $90 per adult / night double occu-
pancy, $60 per child 11-17 years of age (kids 10 & under stay
& ski free) and includes lodging, Moonlight Basin Ski Pass, and
a hearty hot breakfast buffet. The Stay & Ski for Big Sky is
$121 per adult / night double occupancy, $81 per child 11-17
years of age (kids 10 & under stay & ski free), and includes
lodging, Big Sky Ski Pass & hot breakfast buffet. For reserva-
tions, call 800-243-0320 or visit www.320Ranch.com

$245 SEATTLE
Pan Pacific Hotel Seattle is painting the town

“Picasso” with the hotel’s recently introduced Absinthe In-
spiration Package, available for stays October 8, 2010 through
January 18, 2011. Package starts at $245 per night in a Deluxe
City View room and includes two tickets per day to the Picasso
Exhibit: Masterpieces from the Mus`ee National Picasso, Paris
Exhibit at the Seattle Art Museum. Seattle is the first U.S. stop
of this particular exhibit, which presents iconic works from vir-
tually every phase of Picasso’s legendary career, document-
ing the full range of his inventiveness and prodigious creative
process. Also included: a Picasso-inspired sushi roll at the Pan
Pacific hotel’s Zagat award winning Seastar Restaurant and
two Absinthe cocktails in the hotel’s Lobby Bar. Visit
www.panpacific.com for more information.
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West Tennessee
Road-Tripping

by Tom Bross

T
ennessee’s elongated shape makes it easy for trav-
el planners to parcel it out into three distinctive
sections—from Mississippi riverbanks, through
central rural terrain, then up into forested Smoky
Mountain highlands—each with its own correspon-

ding capital for tourism: Memphis, Nashville and Knoxville.
Recently, I had a chance to poke around in the southwestern
part of the Volunteer State, where jazzy riverside Memphis
grabs attention as the general region’s biggest city (by far).

Averaging 600,000 visitors annually, a certain local mansion
is the second most-seen residence after D.C.’s White House.
Giveaway hint: It’s at 3717 Elvis Presley Blvd., 15 minutes
south of downtown. Welcome to Graceland, lavish home and
final resting place of rock & roll’s guitar-twanging crooner (and
33-time movie star). The estate includes a collection of Elvis’s
three-dozen automobiles (among them his pink ’57 Cadillac
Seville convertible), two customized airplanes, 1968 TV videos,
showcased clothing and awards, worldwide tributes, folksy
restaurants and various specialty shops. Visitors will also find
a three-star, 128 room, Elvis-themed Heartbreak Hotel,
where rates range $110-135 (www.elvis.com).

Birth of the Blues
In a widely known entertainment scene emerging since

1841, two dozen nightclubs blast out blues melodies along a
two-mile stretch of the Beale Street historic district. The par-
tying culminates in an annual festival, April 29-May 1 next year.
Delve into Blues City history at the Rock ‘n Soul Museum
(Elvis memorabilia included), 191 Beale St.

Over at 533 Beale St., southern charm and intriguing history
pervades 1832’s impeccably restored and furnished antebel-
lum Hunt-Phelan House. This colonnaded Greek Revival clas-
sic, host to Jefferson Davis and Andrew Jackson in bygone
years, was also occupied by Union General Ulysses S. Grant
and staff. Ask about lunch and dinner arrangements and 12-
room B&B accommodations, starting from $240 a night
(www.huntphelan.com).

Memphis is solidly positioned on our country’s bumpy road to-
ward racial equality. With that mind, direct your clients to 450
Mulberry St., address of the thought-provoking National Civil
Rights Museum (www.civilrightsmusueum.org) since it’s
opening a decade ago. Exhibits and timelines trace demonstra-
tions, confrontations and Greyhound freedom rides during the
turbulent 1950s and 60s. $13 is the cost of adult admittance. For
meaningful impact, the museum stands adjacent to the former
Lorraine Motel. A wreath tied to a second-floor balcony railing
signifies this as a crime scene—where Dr. Martin Luther King
Jr. was fatally shot outside room 306 on April 4, 1968.

America’s Most Pampered Waterfowl
There are five Memphis mallards who spend their lazy days

paddling round and round the Peabody Hotel
(www.peabodymemphis.com) lobby’s black travertine mar-
ble fountain. Following a tradition dating back to 1933, current
duckmaster Jason Senat rolls out a red carpet before march-
ing his waddling flock straight to an elevator and lifting them
to their rooftop penthouse roost for overnight R&R. A consis-
tent crowd-pleaser and publicity sensation, the Peabody ducks
march twice daily, at 11:00 a.m. and 5:00 p.m.

Ducks or no ducks, the hotel is a venerable landmark. It
opened in 1869, was modernized, expanded and relocated to
Union Street in 1925 and now holds 464 guest rooms (rates
from $280) and 15 suites. Mealtime options include Chez
Philippe for bountiful southern cuisine, plus an Italian steak-
house grill and a street front deli.

Emulating San Francisco, Memphis MATA public-transit of-
ficials inaugurated streetcar service on a four-mile mid city rail
loop in 1993, using antique wooden trolleys, some imported
from Lisbon and Melbourne. Daytime riders pay a 60-cent fare.

Recalling the Tragic War Between the States
Strategic railroads and waterways in this part of Tennessee

made Civil War conflicts inevitable. Day trips north and east
beyond Memphis can take in more than a dozen

battlefields (including Colliersville’s 1863 site) and cemeter-
ies. Related locales, too. For instance, the Fort Donelson Sur-
render House, on the Cumberland River in northerly Dover,
and Union-Confederate artifacts in east-outlying Savannah’s
Tennessee River Museum, 104 miles east of Memphis.
Nearby, artillery emplacements and barricades remain in
ravines, woods and hillsides of Shiloh National Military Park
and Pickwick Landing State Park, scenes of fierce combat on
April 6-7,1862.

Shiloh’s battlefield (23,706 total casualties) and burial ground
covers 4,200 acres overlooking the Tennessee River. Start by
watching the Visitor Center’s 25-minute orientation film. Then
take the 10-mile self-guided driving/hiking tour, passing 217 can-
nons, 156 memorial monuments and 650 historical markers.

For trip-planning information and resources, contact West
Tennessee’s Regional Manager for Tourism Development
at 731-225-0053 or Marty.Marbry@state.tn.us. You can also
visit www.TNvacation.com and request a free statewide Va-
cation Guide by calling 800-GO2-TENN.
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AS A TRAVEL AGENT
Get the recognition you deserve

from travel suppliers.

One of the disadvantages of being

a home-based agent is the loss of

personal contact with travel suppliers

and your local BDM’s.

Plus as a home-based agent,

you may be working through

host agencies and therefore

suppliers may not be aware of

your sales of their products.

The Home Based Travel Agent Registry

serves two purposes:

It will let suppliers know who you are and

what areas you specialize in.

It will provide you with a list of

home-based agent friendly suppliers

and will have a directory of

BDM’s so you will know

who your local contact person is.

HHBBTARTAR
Home Based Travel Agent Registry

ADVANTAGES OF JOINING HBTAR

• Access to local BDM's

• Suppliers awareness resulting

in increased support

• Annual HTBAR Supplier &

Member Choice Awards

• Special Offers

• Incentives and FAM Trips,

• Weekly newsletter with sales tips...

To join the Home Based Agent Registry
fill out the free online form at

www.HBTAR.com

Nature creates ability...

HBTAR provides you with opportunity.
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DOMESTIC COACH NET FARES WITHIN 48 STATES
FROM NYC/ATL/BOS TO LAX/SFO/SAN/SEA $498*

LAS/SLC/PHX TO DFW/OKC $468*
WAS/PHL TO LAX/SFO/SAN/SEA $486*
XNA/LIT/MCI TO LAX/SFO/SAN/SEA $498*
MIA/MCO TO LAX/SFO/SAN/SEA $498*
BOS/EWR/ROC TO DEN/PHX/SLC $489*

FROM DFW/IAH TO LAX/SFO/SAN/SEA $368*
SAN/SEA/PDX TO CLE/BNA/BHM $489*
STL/DEN/SLC TO NYC/MIA/ATL/BOS $498*
ORF/RDU/GSO TO LAX/SFO/SAN $498*
DFW/IAH/OKC TO BOS/WAS/CLT $498*
TPA/MCO/WPB TO LAS/ELP/DEN $398*

Call LEGEND TRAVEL & TOURS 800-295-3436 Visit www.mylegendtravel.com
561-965-7885, Fax: 561-965-5482 Email luis@legen.com or vijay@legen.com

*Add tax. Subject to availability in lowest class of service; or you can purchase sell up class 1 day advance purchase no min/ non refundable return changes $150 plus
difference in fare; re-issue $300 plus difference in fare. All booking and changes strictly done by our office. If duplicate booking we will not issue tickets.

EMAIL: US FOR INTERNATIONAL BUSINESS CLASS RATES! vijay@legen.com

mailto:vijay@legen.com
http://www.mylegendtravel.com
mailto:luis@legen.com
mailto:vijay@legen.com


FamiliarizationTrips
BRAZILBRAZIL

Margarita Island – The Pearl of the Caribbean

For agents & companion (home based agents qualify). Daily Departures. 4
Day Getaway Package From $399*; Includes: RT Air From Miami, 3 Nights
Isla Caribe or Dunes, RT Transfers, All Inclusive Beach Resorts, All Meals,
All Local Drinks, Water Sports & Entertainment. Optional Land Excursion-
sRates subject to $90 airport taxes. For IATAN; OSSN; CLIA; ASTA agents
Sunny Land Tours: 1-800-783-7839 or visit www.HotFamTrips.com

COLOMBIACOLOMBIA

Escape The Cold! Escorted Beaches

for IATA/CLIA Travel Agents. This fam visits Santa Marta, Rosario Islands and
Cartagena December 05, 2010. 8 Day 7 Night program is $1,399.00 per travel
agent based on double occupancy including all but three meals, tips, internation-
al air plus applicable taxes. Spouse/Companion welcome at an additional cost.
Fam trip includes: A Tara Tours Escort; Round trip international air from the gate-
way city of Miami on Avianca Airlines; 3 Nights at the all inclusive Decameron
Hotel in Santa Marta; 2 Nights at the all inclusive Decameron Hotel on Baru
Island; 2 Nights at the five star Sofitel Hotel in Cartagena; City tour of Santa
Marta & Cartagena; Aquarium and Dolphin Show on Baru Island; All transfers,
entrances and land/sea transportation with English speaking guides; All meals
except 3; Farewell Dinner; All tips to waiters, guides and drivers;
Tara Tours: 800-327-0080; famtrips@taratours.com; www.taratours.com

EGYPTEGYPT

10 day Egypt Deluxe Nile Cruise & Tour, December 7 -16, 2010

Includes RT air from New York on Egypt Air; 4-nights deluxe Nile Cruise aboard
MS Carnival; 4 night in Cairo at Pyramids Park Hotel; all transfers and 19 meals;

2 full day excursions in Cairo, lunch. Visit the Egyptian Museum, Alabaster
Mosque, Ancient Citadel, Pyramids of Giza and the Sphinx, Memphis and
Sakkara. Optional Nile Cruise Shore Excursions Refundable Cost $999, compan-
ion add $300, subject to $230 in taxes. Book & deposit a group (min. 20) for any
2011 Platinum Egypt Package, you and your companion go FREE on this FAM!
Sunny Land Tours 1-800-783-7839; www.HotFamTrips.Com

FRANCEFRANCE

Departures: Nov 27 '10; Feb 19, Mar 5 '11

Escorted Package Includes; 5 nights accommodations (2 nights Apollo
Museumhotel, Amsterdam; 1 night Novotel Brugge Centrum, Bruges; 2
nights Mercure Paris Tour Eiffel Suffren, Paris). All transfers; Breakfast
daily; Sightseeing per itinerary in modern air-conditioned; motor coach;
Services of an English-speaking tour manager throughout; Services of local
guides in Paris. Pricing: Agent (Double Occupancy): $349*; Companion::
$549*, Single Supplement: $100*. Round-trip flights from NYC available
from $660. Other departure cities available.
Gate1 Travel : 800-682-3333; www.gate1travel.com

ISRAELISRAEL

10 Night Christian FAM for IATAN, CLIA or TRUE Members

Vsits Tel Aviv, Caesarea, Mt. Carmel, Megiddo, Sea of Galilee, Capernaum, Mt.
of Beatitudes, Jordan River, Cana, Nazareth, 6 nights in Jerusalem, Bethlehem.
Cost: $1,495 per person, double. Includes: 1 night at the Carlton Tel Aviv in Exec-
utive Royal Floor rooms, 3 nights at the Ron Beach Tiberias on the shores of the
Sea of Galilee, 6 nights at the Regency Jerusalem in Club Level rooms, 8 days of
touring, most meals, transfers, entrance fees, hotel taxes and more. We will
accept one agent per agency only, full-time agents only, and no companions. No
single rooms are available.my and business class air is available from the cities
around the U.S. on Delta Airlines, via New York or Atlanta.
Yalla Tours 800-644-1595; information@yallatours.com; www.yallatours.com

ARIZONA
MIAMI To:PHOENIX
DAILY OW SKAIR $ 154 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

BOSTON
ST. LOUIS To:BOSTON
DAILY OW SKAIR $ 167 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

CALIFORNIA
NEWYORK To:LOS ANGELES
DAILY OW SKAIR $ 198 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
BOSTON To:SAN DIEGO
DAILY OW SKAIR $ 198 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
WASHINGTON DC To:SAN FRANCISCO
DAILY OW SKAIR $ 167 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
ATLANTA To:SANTA ANA
DAILY OW SKAIR $ 175 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

CANADA
ATLANTA To:CALGARY
DAILY OW SKAIR $ 225 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
LOS ANGELES To:MONTREAL
DAILY OW SKAIR $ 198 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
MIAMI To:OTTAWA
DAILY OW SKAIR $ 176 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
BOSTON To:QUEBEC
DAILY OW SKAIR $ 175 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
NEWYORK To:TORONTO
DAILY OW SKAIR $ 165 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES
DALLAS To:VANCOUVER
DAILY OW SKAIR $ 198 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

COLORADO
DALLAS To:DENVER
DAILY OW SKAIR $ 98 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

NEVADA
ORLANDO To:LASVEGAS
DAILY OW SKAIR $ 118 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

NEW YORK
ARKANSAS To:NEWYORK
DAILY OW SKAIR $ 167 LEGEND TRAVEL AND TOURS TO 12/15/10 800-295-3436;LUIS@LEGEN.COM;OTH CITIES

TRIP # ROUND TRIP PRICE VALIDITY
DEPARTING TYPE DAYS MIN MAX SUPPLIER PERIOD ADDITIONAL INFORMATION
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The New Vail, Unveiled
By Risa Wyatt

I
n 1963, a ski patroller from Aspen by the name of Steve
Boyd drove down I-70 to check out a new ski area. Short-
ly afterwards he changed jobs to patrol at the upstart. “I
came to Vail because they wanted to do everything the
best,” explains Boyd, who now volunteers as a mountain

host. Over 40 years later, “The Best” still rules as mantra at
Vail, which encompasses the most skiable acres (5,289) in
the United States.

For this winter season, Vail (www.vail.com) is finishing
major reconstruction projects. How major? The price tag tops
$1 billion following a demi-decade during which building
cranes seemed to outnumber the chairlifts. Dubbed the “Vail
Renaissance,” the revitalization encompasses everything from
redesign of the base villages, to new luxury hotels, to social
networking on the mountain.

Upgrades and New Accommodations
Just like Baby Boomers, Vail faced a midlife crisis as it

headed into the new millennium. The ski area opened in
1962—a time when The Beverly Hillbillies and Bonanza were
hit shows on TV. Most of the building projects center on the
glamorous remake of the Lionshead base area. The western-
most of the three portals to the ski mountain, Lionshead had
been a meandering concrete hodgepodge that looked more
like a flatland strip mall than a ritzy ski resort.

The updated Lionshead started taking shape in 2008. Form-
ing a focus for skier activity, the cobblestoned Vail Square fea-
tures an ice-skating rink and new luxury hotels. First property
to open was the $250 million Arrabelle (arrabelle.rockre-
sorts.com), a RockResort with 36 guest rooms and 50 con-
dominium accommodations. Its high style, high-alpine design
features peaked rooflines, wooden balconies, and a clock
tower. At the spa, treatments incorporate mountain ingredi-
ents such as a massage infused with aromas of fir and pine.

Two hotels will open for the 2010-2011 season. The first
Four Seasons in Colorado, the 121-room Four Seasons Re-
sort Vail (www.fourseasons.com/vail) is located at the entry
to Vail Village. Accented by hickory wood and limestone, most
of the 121 rooms and suites come with gas-burning fireplaces.
An outdoor heated pool offers stunning views of Vail Moun-
tain, while the spa emphasizes therapies geared to high alti-
tudes. Although the property is not ski in/out, it has a
dedicated ski concierge at the Vista Bahn Express lift. The
hotel is accepting reservations starting December 11, 2010.

Set on Gore Creek near the Eagle Bahn gondola, Ritz-Carlton
Residences (www.legendarylodging.com; 877-525-9631) fea-
tures 71 accommodations. Many will be in a rental pool, with lay-
outs ranging from two to six bedrooms. Located just west of
Lionshead, the property also offers a fitness center, outdoor pool
and hot tubs, ski valet, great room, library, and more.

Other Vail hotels have undergone recent renovation. In 1968,
Bob Lazier, an enterprising ski bum, scraped up enough money
to buy Tivoli Lodge (www.tivolilodge.com), in a prime loca-
tion next to the Vista Bahn lift. In 2006 he totally rebuilt it into
a chic boutique hotel.

Vail Cascade Resort, Spa, and Condominiums (www.vail-
cascade.com) recently completed a $30 million transforma-
tion of public and private areas, including an infinity-edge pool,
hot tub, and outdoor fire pits overlooking Gore Creek. The 292-
room property also has a huge fitness center and spa plus
40,000 square feet of meeting space.

For Powder Hounds
Of course, winter sports enthusiasts come to Vail because of

the mountain, the “home slope” for Olympics gold-medalist
Lindsey Vonn. The front face flaunts notch-in-the-belt cruisers
such as Riva Ridge and Born Free. But what launches Vail
into the skiing stratosphere are the Back Bowls—vast ridges,
chutes, and snowfields that swoop across seven peaks. New
for this season, a high-speed quad chairlift will speed access
to the popular Sun Up and Sun Down Bowl areas.

So visitors can schuss through these snowy expanses like a
local, Vail has added new “Adventure Sessions”—not lessons,
but explorations. Expert guides lead small groups of skiers and
riders to hidden powder stashes and bump runs, giving tips
about technique along the way (about $130 for the day-long
program).

New this season, Vail is bringing social networking to snow
country. Skiers and boarders can share on-mountain experi-
ences with the EpicMix online and mobile application, which
uses radio frequency (RF) chips embedded in season passes
and lift tickets. With the app, guests can track vertical feet
skied, know when Facebook friends are on the mountain,
send private messages, and more.

Family fun awaits at Adventure Ridge, where activities in-
clude tubing, ski biking, kids snowmobiling, and nature snow-
shoe tours. Additional tubing hill lanes and a new enclosed lift
will provide an easier tubing experience and faster lift times.
Vail is also one of the first resorts to require that children age
12 and under who participate in a group lesson wear helmets.

WHAT’S NEXT AT VAIL?

Excitement is building for 2015, when Vail and its sibling re-
sort Beaver Creek will host the World Alpine Ski Champi-
onships. Looking into the future, an entirely new village and
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ski portal—to be called “Ever Vail”—is on the drawing boards
for an 11-acre site in West Vail. Plans for the $1.5 billion proj-
ect have been awarded the highest rating possible—Plat-
inum—under the LEED rating system.

Vail is located 35 miles east of Vail/ Eagle County Airport
(EGE) and 120 miles west of Denver International Airport. This
winter, EGE will be served by four major airlines—American,
Continental, Delta and United—with non-stop flights from
ten major airports: Atlanta, Chicago, Dallas/Ft. Worth, Denver,
Houston, Los Angeles, Miami, New York/Kennedy, New
York/LaGuardia and Newark. For details, visit
www.FlyVail.com.

What’s New Elsewhere in Colorado
Aspen/Snowmass (www.aspensnowmass.com): Over the

past seven seasons, the fab four-mountain phenomenon has
invested more than $138 million in on-mountain improve-
ments. At Snowmass, a 12-foot halfpipe will join the 18-foot
superpipe for people still honing their skills.

Beaver Creek (www.beavercreek.com): Now in its second
season, Kids’ Ultimate Four offers a semi-private group lesson
for children ages 3–12 years with only four children per in-
structor. The outdoor deck has expanded at Mamie’s Moun-
tain Grill, which offers a DIY (do-it-yourself) grilling concept
with burgers, steaks, and more.

Breckenridge (www.breckenridge.com): For upscale lodg-
ing, the ski-in/out 1 Ski Hill Place, a RockResort, opened this
past summer at the base of Peak 8. On mountain, a new 22-
foot halfpipe and redesigned terrain park will debut in De-
cember.

Copper Mountain (www.coppercolorado.com): The $6
million in capital improvements includes increasing snow-
making capacity by 25 percent and expanding parking facili-
ties.

Crested Butte (www.skicb.com): The resort recently un-
veiled its new Mountaineer Square base area village with the
Lodge at Mountaineer Square, Adventure Center, shops,
and restaurants. This season it’s adding intermediate terrain
and increasing snowmaking.

Keystone (www.keystoneresort.com): During holidays
throughout the winter, Keystone hosts the Kidtopia festival
complete with disco tubing and a humongous snow fort.

Purgatory at Durango Mountain Resort (www.durango-
mountainresort.com): Last season’s Legends expansion
added 30 percent more expert terrain. This year they’re glad-
ing a new section on the front of the mountain.

Steamboat (www.steamboat.com): Visitors can catch
some rays at the new Burgess Creek Terrace and Umbrella
Bar located slopeside in the base area. The resort’s four pro-
gressive terrain parks will feature 30 new and refurbished
rails/features.

Telluride (tellurideskiresort.com): Geared to families, the
Eco Adventures program offers activities such as snowmobil-
ing through the forest to hot springs, beginner to expert ice
climbing, and the first helicopter ski operation in Colorado. A
new bridge and staircase improves access to the hike-to Gold
Hill terrain.

Winter Park (www.winterparkresort.com): Development
continues at the recently completed Village. The on-mountain
Lodge at Sunspot restaurant is being refurbished.

TRAVEL TRADE SHOWS
Open to ALL Professional Travel Arrangers. Free Admission.

Great Exhibitor/Suppliers who want your business.
Fantastic Prizes. Hors d'oeuvres. One-on-one Time.

Evening Programs 5:30-7:30 pm (arrive anytime).

To RSVP and for information on shows near you, visit

wwwwww..TTrraavveell--SShhoowwss..iinnffoo
Solutions You Need in a Tough Economy

NOVEMBER
30: Boulder/Blackhawk, CO
DECEMBER 
1: Denver, CO
2: Vail, CO
JANUARY 
25: Bellevue, WA 
26: Seattle/Tacoma, WA 
27: Portland, OR 
31: Reno, NV 
FEBRUARY 

1:  Sacramento, CA 
2: Marin County, CA 
3:  Sonoma County, CA 
8: Concord/Walnut Creek, CA 
9:  Palo Alto, CA 
10: S. Francisco/San Jose, CA 

MARCH
8:  Charlotte, NC 
9:  Greensboro, NC 
10:  Raleigh/Durham, NC 
15:  Baltimore, MD 
16:  Alexandria, VA 

2010/2011 SCHEDULE
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Ethiopian Airlines
has announced the
appointment of Ato
Tewolde G. Mariam
as CEO, effective
January 01, 2011. He

has served Ethiopian for the last 25 years
in the Marketing Division’s head office
and in different area offices including
India, Saudi Arabia and the U.S.A. He also
has served the airline as Executive Officer
of the Marketing and Sales Division. Prior
to his appointment as CEO Designate, he
served as the Chief Operating Officer,

successfully steering the operations of
the airline during a period of an unprece-
dented and profitable growth.  He will be
replacing Ato Girma Wake, who has
served as Chief Executive Officer of
Ethiopian Airlines since February 2004,
leading the airline through one of the most
ambitious growth periods in its history,
most notably with the implementation of
Vision 2010, which saw Ethiopian ranked
as the 16th most profitable airline in the
world. “Today the airline has embarked
upon a new direction by stretching its pre-
vious growth strategy,” said H.E. Ato Sey-

oum, Chairman of the Board of Manage-
ment for Ethiopian Airlines. “As a result,
Vision 2025 – the 15-year strategic road
map for the growth of the airline – has
been laid out and the airline is on the first
year of its implementation.“ Ato Tewolde
graduated from the Addis Ababa Univer-
sity with a Bachelor of Arts degree in Eco-
nomics. He has also earned a masters
degree in Business Administration (MBA)
from the Open University, UK. Ato
Tewolde is married and father of three
boys and one girl. 

Visit www.ethiopianairlines.com

Ethiopian Airlines Appoints New CEO

Air France and
KLM have announced
the appointment of
Mr. Patrick Roux, Sen-
ior Vice-President of
the Americas. In this

position, Mr. Roux will be based in New
York City where he succeeds Ms. Christine
Ourmières who is returning to Europe to as-
sume the role of CEO at CityJet, a wholly
owned subsidiary airline of Air France and
KLM. With more than 20 years of cumula-

tive experience with first Air France and
then KLM, Mr. Roux will be responsible for
one of the airlines’ most important Interna-
tional Commercial divisions outside France
and the Netherlands. His duties will include
overseeing all U.S. operations, including dis-
tribution, finance, marketing and communi-
cations, as well as airport operations. Mr.
Roux commented; “I’m truly excited to
move to New York and lead the talented Air
France and KLM teams in the Americas as
well as work closely with our joint venture

partners, Delta and Alitalia both in North
America and the rapidly growing market in
South America. I am confident that together
we’ll further reinforce our position as not
only the leading presence across the At-
lantic, but also around the globe. With our
powerful joint venture and its four distinc-
tive brands, we will continue to fulfill our
commitment to providing customers the
greatest choice of options and unique travel
experiences in the industry.”

Visit www.airfrance.us or www.klm.us

Patrick Roux To Lead Air France And KLM In The Americas

The new Head of
Marketing of the
Grenada Board of
Tourism is Ms. Mar-
garet Epps, who
brings to the organiza-

tion a core of competencies that include
marketing, trade show and event manage-
ment, e-mail marketing, public relations,
training, brand creation and recognition,

among other skills and attributes. Ms. Epps
holds a Masters Degree from the presti-
gious American University in Cairo, Egypt,
and a Bachelor’s Degree from Hampton
University in the USA. She joins the
Grenada Board of Tourism after serving
with distinction for four years as the
Caribbean Marketing Specialist for Tropical
Shipping, where she was successful in en-
suring the company’s visibility through the

use of traditional and contemporary mar-
keting techniques, company sponsorships,
and corporate citizenship programs. Her ex-
perience also includes teaching and lectur-
ing assignments in Africa, Europe and the
Caribbean. For information call the
Grenada Board of Tourism office in
Toronto at 416-595-1339, email at
tourism@grenadaconsulate.com or visit
www.grenadagrenadines.com

Grenada Appoints New Head of Marketing

Jamaica’s Minister
of Tourism, Edmund
Bartlett was pre-
sented with the
CMEx 2010 Exemplar
Award during the

closing awards dinner of the 19th
Caribbean Media Exchange (CMEx) on
Sustainable Tourism at the Jamaica Pega-
sus Hotel. The CMEx award was estab-
lished to recognize those who inspire

others with their life’s work to the cause of
sustainable tourism and development and
was presented to the Tourism Minister by
inaugural winner Barbara Pyle, one of the
founders of CNN and developer of the pop-
ular cartoon series, Captain Planet. Minis-
ter Bartlett thanked CMEx for recognizing
his efforts and expressed gratitude for the
support of his staff and the leadership of
Tourism Director John Lynch. In closing, he
said, “I challenge CMEx to leave here in

Kingston new ideas about how we can use
the human richness of our people here to
build better lives for themselves, their com-
munities and our region.  I challenge you to
present new ideas about how we can en-
hance our vibrant cultural patrimony, and
tell the world of these unique attractions,
so they may come and join us in celebrating
these riches.” To access the homepage of
the Jamaica Tourist Board, go to
www.visitjamaica.com

Jamaica’s Tourism Minister Receives CMEx Award

MESSAGE BOARD
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3KM
3900 Veterans Memorial Hwy., Suite 171, Bohemia, NY 11716-1027; 631-981
6927; 310-691-8538; 847-201-2979; 305-735-3807;  3km@3kmtravel.com 
AEGEAN & MEDITERRANEAN CRUISES & TOURS
1702 Quentin Rd., Brooklyn, NY 11229;  888-968-0335; 718-645-6499; F: 718-
645-4865;  www.aegeanmedtours.com; aegean@aol.com
AIR ASTANA
888.855.1557; usa.sales@airastana.com, usa.reservations@airastana.com
AMBROSIA VILLA
815-337-350, info@amzomail; www.ambrosiavilla.com
AMERICAN TRAVEL ABROAD, INC.
505 Eighth Ave, Ste 801, New York, NY 10018;  212-586-5230; 800-228-0877;
info@amta.com ; www.amta.com
ARC–AIRLINE REPORTINIG CORPORATION
4100 North Fairfax Drive, Suite 600, Arlington VA 22203-1629; 703-816-8547; F:
703-816-5158
ARROW TRAVEL
280 Madison Ave., New York, NY 10016; 212-889-2550; F: 212-889-5959; 866-
359-2776; www.arrowtravel.com; info@arrowtravel.com
AUSSIE ADVENTURES
908 Main Street, Suite 280, Louisville, CO 80027; 866-828-AUSSIE; 303-828-
0757; F: 303-828-0820; info@aussie-adventures.com
BMI - BRITISH MIDLAND INTERNATIONAL
14350 North 87th St, Suite 265, Scottsdale, AZ 85260;800-788-0555; 480-443-
4452; Fax 480-443-0856; info.flybmi@us-sales.com; www.flybmi-agent.com
BOLONGO BAY BEACH CLUB
7150 Bolongo, St. Thomas, USVI  00802; 800-524-4746; 340-775-1800; F: 340-
775-3208; www.bolongobay.com; ino@bolongobay.com
C & H INTERNATIONAL
4751 Wilshire Blvd., Suite 201, Los Angeles, CA 90010; 800-833-8888; 323-
933-2288; F: 323-939-2286; www.cnhintl.com
CHANTECLAIR CONSOLIDATORS
152 West 36th St, Suite 805, New York, NY 10018; 866-361-3500, 212-695-3514;
F: 212-695-8333,  info@chanteclairtravel.com; www.chanteclairtravel.com
CHINA NATIONAL TOURIST OFFICE
370 Lexington Avenue, Suite 912, New York, NY 10017; 212-760-8218; F: 212-
760-8809; info@cnto.org; www.cnto.org
CLOUD TOURS
Newtown Plaza, 31-09 Newtown Ave., Long Island City, NY 11102;800-
223-7880; 718-721-3808; F: 718-721-4019; info@cloudtours.com;
www.cloudtours.com
COSTAMAR
531 E Oakland Park Blvd. Oakland Park, FL  33334; 800-428-8687; 954-630-
0060; F: 954-630-0703
CROATIAN NATIONAL TOURIST OFFICE  
350 Fifth Ave., Suite 4003, New York, NY 10118; 800-829-4416; 212-279-8672; F:
212-279-8683; www.htz.hr; cntony@earthlink.net
CROWN PETERS
34-10 Broadway, Astoria, NY 11106; 800-321-1199; 718-932-7800; F: 718-932-
2930;  travel@crownpeters.com; www.crownpeters.com
CYPRUS TOURISM ORGANIZATION
13 E. 40th Street, New York, NY 10016; 212-683-5280; Fax 212-683-5282;
www.visitcyprus.com; gocyprus@aol.com
CZECH VACATIONS
12 East 33rd St., 12th Floor, New York, NY  10016; 212-486-0533;i nfo@tatra-
travel.com; www.czechvacations.com
DOWNTOWN TRAVEL
3 West 35th St 8th Floor, New York, NY 10001; 800-952-3519; 212-481-1800; F:
212-481-5516; downtowntravel@nyct.net; www.downtowntravel.com
EAGLERIDER MOTORCYCLE RENTALS & TOURS
11860 South La cienega Boulevard Hawthorne CA 90250-3461, 310-536-6777;
F: 310-536-6770;  rent@eaglerider.com; www.eaglerider.com
EGYPTIAN TOURIST AUTHORITY
630 Fifth Avenue, Suite 2305, New York, NY 10111; 877-77-EGYPT, 212-332-
2570; Fax: 212-956-6439;  info@egypttourism.org, www.egypttourism.org
ELITE TOURS & TRAVEL
• 28790 Chagrin Blvd., Suite 180, Woodmere, OH 44122; 800-354-8320; 216-
514-9000; Fax: 216-514-9001 • 9070 Kimberly Blvd., Ste 49, Boca Raton, FL
33434; 561-208-7777; F: 561-208-0700
ETHIOPIAN AIRLINES
336  E. 45th St., New York, NY 10017; 800-445-2733; 212-867-0095; Fax: 212-
692-9589; nycsm@ethiopianairlines.com;  www.ethiopianairlines.com
EXCLUSIVELYSPAIN.US
110 West Ocean Blvd # 306;-877-276-6636; info@exclusivelyspain.us;
www.exclusivelyspain.us
EXTRA VALUE AIR
1155 Warburton Ave. Suite 6P, Yonkers, NY 10701; 800-758-1382; Fax: 914-
966-1979 ; sales@extravalueair.com; www.extravalueair.com
TOURIST OFFICE FOR FLANDERS, BELGIUM
620 8th Ave., 44 fl., New York, NY 10018; 212-584-2336; F: 212-575-3606;
www.visitflanders.us
FOREIGN INDEPENDENT  TOURS  
2125 Center Avenue, Suite 209, Fort Lee, NJ 07024  800-248-3487; 201-585-
1549; Fax: 201-585-2298  www.fittours.com

FRENCHEXPERIENCE.COM
212-986-3800, Fax: 646-349-3276; www.frenchexperience.com
GATE 1  
101 Limekiln Pike, Glenside, PA 19038; 800-682-3333;  215-572-7676;  Fax
215-886-2228; info@gate1travel.com; www.gate1travel.com
GOWAY TRAVEL
5757 West Century Blvd, Suite 807, Los Angeles, CA; 800 387 8850; Fax 800
665 4432; res@goway.com; www.goway.com; www.gowayagent.com
G.T.T. INTERNATIONAL
• 4100 Spring Valley Rd., #202, Dallas TX 75244; 800-485-6828; F: 972-239-5068
• 900 Fourth Ave., #555, Seattle, WA 98164; 800-827-5882; F: 206-381-5996 
• 3250 Wilshire Blvd., #1908 Los Angeles CA 90010; 866-868-8890; F: 213-251-
9967 • 4810 Beauregard St., #224, Alexandria, VA 22312; 703-354-9288; F: 703-
354-9567 • 9449 Balboa Ave., #212, San Diego, CA 92123; 858-614-0260; Fax:
858-614-0312; www.gttglobal.com; airfares@gttglobal.com 
HAHN AIR
1-877-HR169HR (471-6947); servicedesk@hahnair.biz; www.hahnair.com
HARI WORLD
• 3 West 35th Street, 5th Floor, New York, NY 10001; 212-997-3300; Fax: 212-
997-3320  • 5255 Mawry Ave., Freemont, CA 94538; 510-795-5000; Fax: 510-
795-6183  • 6346 N. Washtenaw Ave., Chicago, IL 60659; 773-381-5555; Fax:
773-381-2797  • 3400 Peachtree Rd, NE Ste 815, Atlanta, GA 30326;404-233-
5005; Fax: 404-233-5020 • www.hariworld.com
HIMALAYAN INTERNATIONAL TOURS
205 Mineola Blvd, Suite 1B, Mineola, NY  11501; 516-739-4660; www.hi-
malayantours.com
HOMERIC TOURS & CHARTERS
55 East 59th St, NY, NY 10022;  212-753-1100; 800-223-5570; F: 212-753-0319;
W. Coast: 310-519-0366; 800-600-0377; Fax: 310-579-8246; info@homeric-
tours.com; www.homerictours.com
IMPRESSA CLUB LTD.
2307 Coney Island Ave, New York, NY, 11223; 347-429-3332, 718-645-8578Fax.
718-336-6708
INCREDIBLE VACATIONS
421 7th Av, Ste 1004, New York, NY 10001; 212-695-1005, 888-9CINDIA; F: 212-
6951006; www.sansincrediblevacations.com 
INDIA TOURISM
1270 Ave. of the Americas , Ste 303, New York, NY 10020; ad@itonyc.com, ,
www.incredibleindia.org; 212-586-4901, Fax 212-582-3274
INDUS TRAVELS INC.
3930 Meridian Street #101, PMB - 132, Bellingham, WA 98226
110 - 8311 Westminster Highway, Richmond, BC V6X 4H2
Canada, 866 978 2997,  604 279 8794,  F: 604-608-3421,
mail@industravels.ca; www.industravels.ca
ISRAEL MINISTRY OF TOURISM 
800 Second Avenue, New York, NY 10017; 888-77-ISRAEL; 212-499-5660; F:
212-499-5665; www.goisrael.com, info@goisrael.com
JBTI TOURS LLC
118 E 28 St., Suite 375, New York, NY  10018; 212-696-2058. 800-9672345, F:
212-696-2057: info@jbti.com; www.jbti.com
JET AIRWAYS (INDIA), LTD. 
525 Washington Blvd, Ste 2630, Jersey City, NJ  07310  877-U-FLY-JET; ; F:
650-347-4978 ; www.jetairways.com; info@twai.com; jsadri@jetairways.com
JGT
1629 K St. NW, Ste 601, Washington, DC  20006; 800-926-7274; 202-833-3531;
F: 202-833-4370
JGT TRAVEL (LAX)
19700 Mariner Ave, Suite 102, Torrance, CA 90503; 800-367-8833, 310-406-
3189, F: 310-406-3172; JGTwas@jtbusa.com; www.jgttravel.com
KENYA AIRLINES
450 7th Avenue, Suite 705, New York, NY 10123, F: 212-279-6602, Kirti Suren-
dran,  nyc@kenyaair.net; 866 KENYA AIR  (536 9224); www.kenyaair.net
• 401 North Michigan Avenue, Ste 3320, Chicago, IL 60611-4255; F: 312-822-
0048, Kazim Ghouse, chi@kenyaair.net; •  3050 Post Oak Boulevard, Suite
1320, Houston, TX 77056-6569, F: 713-626-1905; ; Ravin Mehra,
hou@kenyaair.net • 16250 Ventura Boulevard, Suite 115, Encino, CA 91436-
2204, F: 818-501-2098, ; Sam Kordi,  lax@kenyaair.net • 1235 Bay Street, Suite
601, Toronto, ON M5R 3K4, F: 416-972-0185. ; Shekhar Ramamurthy,
toronto@kenyaair.net  • 1166 Alberni Street, Suite 1406, Vancouver, BC V6E
3Z3, F: 604-681-8953; ; Mable Tang,  yvr@kenyaair.net
KOREA NATIONAL TOURIST OFFICE
2 Executive Drive, Suite, 750, Fort Lee, NJ 07024 800-868-7567; 201-585-0909,
F: 201-585-9041; NY@kntoamerica.com; www.visitkorea.or.kr
LEGEND TRAVEL & TOURS
1730 South Military Trail West Palm Beach, FL 33415; 800-295-3436, F: 561-
965-5482 ; www.mylegendtravel.com
LOUIS CRUISE LINES
2801 NE 183rd Street, Suite 2204, Aventura, FL 33160; 877-568-4787, 786-207-
8429, F: 786-207-8430; www.louiscruises.com, nfilippidis@comcast.net
MISSION VALLEY TRAVEL, INC.
112 Cooperative Way, Kalispell, MT 59901; 800-321-8069; 406-758-4848; F:
406-758-4828; www.mvti.com
PANORAMA TRAVEL, LTD., 
12 East 33rd St., 12 Floor, New York, NY 10016; 212-741-0033; mail@panora-
matravel.com; www.panoramatravel.com

PERFECT TRAVEL  
19 W. 44th Street, Suite 310, New York, NY  10036; ; 212-840-6777; F: 212-840-
6707; sales@perfecttravel.net
PRECISION AIR
201-526-7845; PW@groupsystemsamerica.com; www.precisionairtz.com
RUSSIAN AMERICAN CONSULTING CORP., 
45 W. 34th St, Ste 703, New York, NY 10001; 877-268-2677; 212-268-9336; Fax:
212-268-9368; racc@russianconsulting.com; www.russianconsulting.com
SITA WORLD–AIR DIVISION
450 7th Avenue, Suite 705, New York, NY 10123, 10118; 212-279-6601
SKYBIRD TRAVEL & TOURS INC
24701 Swanson Rd., Southfield, MI 48033; 888-SKY-BIRD; 248-372-4800; Fax:
248-372-4810; info@skybird-travel.com, Fax.248-372-4806 • 104 S. Michigan
Ave., Ste 1425, Chicago, IL 60603; 312-606-9600; Fax 312-606-0925 • Empire
State Bdg; 350 Fifth Avenue, Suite 610; New York, NY 10118; 212-563-0300;
Fax 212-563-2056 • 3913 Old Lee Highway #32B, Fairfax, VA 22030; 703-934-
8999; Fax. 703-734-8157 • 360 N. Sepulveda Blvd., Suite 2050, El Segundo, CA
90245: 310-647-3400:; Fax. 310-647-5800 • 305 S. Andrews, Ft. Lauderdale, FL
33301, 888-759-2473 x 2010, F: 954-467-5703• 2825 Wilcrest Dr, Suite 502,
Houston, TX 77042;  713 292-9600, F: 713 292-9601
SKYLINK TRAVEL
980 Ave of the Americas, Ste 401, New York, NY 10018; 800-247-6659; 212-
573-8980; F: 212-573-8878 • 1025 Connecticut Avenue, Suite 213, Washington,
DC 20036; 202-822-6666; F: 202-755-8046 • 3525 West Peterson Avenue, Suite
301, Chicago, IL 60659; 773-463-4667,  F: 773-478-2501 • 8383 Wilshire Blvd.,
Suite 430, Beverly Hills, CA 90211; 323-653-6718, F: 323-655-4393;
www.skylinkus.com        
SUNNYLAND TOURS
21 Old Kings Rd. N, Suite B-212, Palm Coast, FL  32137; 800-783-7839 , 386-
449-0059; Fax 386-449-0060, www.sunnylandtours.com
SWISSTIX
www.SWISSTIX.com; 800-878-5228
TARA TOURS
12002 SW 128 CT, Suite 209, Miami FL 33186; 800-327-0080; 305-278-4464; F:
305-278-4654; taratours@aol.com; www.taratours.com, www.galapagos-
amazoncruises.com
TATRA TRAVEL
12 East 33rd St., 12th Floor, New York, NY  10016, 212-486-0533;info@tatra-
travel.com; www.czechvacations.com
TOKYO TRAVEL SERVICE 
327 East 2nd Street, Suite 223, Los Angeles, CA  90012; 213-680-3545; F: 213-
488-9206 
TRANS AM TRAVEL INC.  
4222 King St, Ste 130, Alexandria, VA 22302; 703-998-7676; 800-822-7600; F:
703-824-8190; hdq@transamtravel.com • 5200 W. Century Blvd., Ste 330, Los
Angeles, CA 90045; 310-670-2111; F: 310-670-1875; www.transamtravel.com  
TRAVEL PEOPLE 
10707 S.W. 104th St., Miami, FL 33176; 800-999-9912;  305-596-4800; F: 305-
596-2344; www.travelpeople1.com; world@travelpeople1.com
TRAVEL RESEARCH ONLINE- TRO
www.travelresearchonline.com
TRAVEL TRADE SHOWS  
P.O. Box 102458, Denver, CO 80250; 303-758-7166; F: 303-504-0232;
www.travel-shows.info
TUNISAIR
201-526-7804; Fax 201-526-7846; TU@groupsystemsamerica.com; www.tuni-
sair.com
TURKISH AIRLINES
8501 W. Higgins Road, Suite 210, Chicago, IL 60631;  773-693-5849; fax 773-
693-2849; www.thy.com
UNITED TOURS   
701 7th Ave., #1000, New York, NY  10036-1505; 800-245-0203;  212-245-1100;
F: 212-245-0292
UP & AWAY TRAVEL
347 Fifth Ave., Suite 305, N Y, NY 10016; 212-889-2345; 800-275-8001; F: 212-
889-2350;  www.upandaway.com • 1010 Vermont Ave., Ste 1011, Washing-
ton, DC 20005; 800-746-4766; 202-639-0520; F: 202-639-0525 • 376 Boyleston
Street, Suite 204, Boston, MA 02116; 800-347-3813; 617-236-8100; F: 617-247-
2920 • 8383 Wilshire Blvd., Ste 1022, Beverly Hills, CA 90211; 888-978-7629;
323-852-9775; F: 323-852-9771  • 2701 LeJeune Road, Suite 402, Coral Gables,
FL 33134  877-876-2929; 305-446-9997;Fax: 305-446-0797
USACA (U.S. AIR CONSOLIDATORS ASSOCIATION)  
925 L St, Ste 2020, Sacramento, CA 95814; 916-441-4166; Fax: 916-441-3520;
www.usaca.com
VOYAGES TO ANTIQUITY
1800 S.E. 10th Avenue, Suite 240, Fort Lauderdale, FL 33316; 877-398-1460,
954-302-6340; www.voyagestoantiquity.com
VYTIS TOURS 
40-24 235th Street, Douglaston, NY 11363; 800-77-VYTIS; 718-423-6161; F:
718-423-3979;  vyttours@earthlink.net; www.vytistours.com
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NOTICE TO TRAVELAGENTS: The listings displayed in JAX FAX may or may not include all of the government taxes/fees, fuel surcharges, airport facility and
airline security charges, since these will vary depending upon the airline(s) used and the specific route flown for the ticket(s) actually purchased. Travel agents
are hereby advised that the U.S. Department of Transportation requires that consumers be advised of the total amount of applicable taxes, fees and charges
before the ticket sale is consummated. Be sure to determine from the wholesaler what the applicable amount is and advise your clients.—The Publisher
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FIND OUT MORE ABOUT VALENCIA
FROM YOUR SPECIALIST TO SPAIN!

VISIT: WWW.EXCLUSIVELYSPAIN.US | WWW.DESTINATIONVALENCIA.US OR CALL 1.877.276.6636
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http://www.exclusivelyspain.us
http://www.destinationvalencia.us
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